City of Prosser, WA
601 7™" Street
Prosser, WA 99350
CITY COUNCIL
WORK SESSION AGENDA
7:00 P.M.
TUESDAY, NOVEMBER 4, 2014

CALL TO ORDER
PLEDGE OF ALLEGIANCE
ROLL CALL

MAYOR AND CITY COUNCIL REPORTS AND COMMENTS

a.) Veterans Day ProClamation ...........c.ccooceiiiiiiiiiiiesie et

b.) Historic Downtown Prosser Association (HDPA) Quarterly Report (Deb
Heintz, Executive Director)

c.) Prosser Chamber of Commerce Quarterly Report (Humberto Rodriguez,
Executive Director)

DISCUSSION ITEMS

a.) Review Draft Contract with Prosser Chamber of Commerce for Visitor

INFOrmMation aNd TOUTISIM SEIVICES. ......coo oot e e e et e e e e e e e e aeeeeeeeeeeans

b.) Review Ordinance Increasing Salaries for Non-Union Employees by a Cost
of Living Allowance in the Amount of 2% Effective January 1, 2015.......................

c.) Review Ordinances Regarding the Setting of Property Taxes and Ad
Valorem Taxes for the City of Prosser for Fiscal Year 2015...........cc.ccccoevvvviininenns

d.) Review Proposed Amendment to the 2014 Budget for the Criminal Justice
Fund, Transportation Benefit District Fund (103) and for the Water Fund
(B03) ..ttt bbbttt ettt ab bbbt e enes

e.) September 2014 Quarterly Financial RepOrt..........cccccvoviiiieriiiiiieiece e

f.) 2015 Budget (Regina Mauras, Finance DIreCtOr) ...........cccvvveriverieieesiaiesieseeriesnenneas

ADD ON ITEMS

ADJOURNMENT



WHEREAS,

WHEREAS,

WHEREAS,

WHEREAS,

'WHEREAS,

WHEREAS,

@’JQ@W/

an Act approved by Congress in 1938, made the 11" of
November a legal holiday, a day to be dedicated to the cause of
world peace; and,

November 11" was thereafter to be celebrated and known as
“Armstice Day”; and,

on June 1, 1954, legislation approved November 11™ as a day to
honor American veterans of all wars and it came to be known as
“Veterans Day”; and,

the U.S. Department of Veteran Affairs describes Veterans Day
as “a celebration to honor American veterans for their patriotism,
love of country, and willingness to serve and sacrifice for the
common good”; and,

City of Prosser employees John Beck, Michael Buck, L. J.
DaCorsi, John Markus, Raul Sabalza, Matt Shanafelt, Will
Spurgeon, and Stephen Zetz have heroically served in the armed
forces; and,

the City of Prosser would like to thank these employees and all
veterans for their brave and honorable service;

NOW, THEREFORE, BE IT RESOLVED, that I, Paul Warden, Mayor of the City
of Prosser, Washington, and the City Council and citizens of Prosser acknowledge
and celebrate the outstanding achievements and contributions of these valuable
Americans and their families.

Mayor, Paul Warden

City Clerk, Rachel Shaw

This 4™ day of November, 2014



CITY OF PROSSER, WASHINGTON

AGENDA BILL

Agenda Title: Meeting Date:
Review the recommendations of the November 4, 2014

Hotel/Motel and TBA boards and Provide Work Session
staff with direction regarding whether to
bring back the Contract with Prosser
Chamber of Commerce for Tourist
information and Promation Services for the
term of January 1, 2015 through December
31, 2015, for approval at a future meeting.

Department: Director: Contact Person: | Phone Number:
Administration Paul Warden Elia Belmares {509) 786-2332
Cost of Proposal: Account Number:
$132,000.00 130-573-XX-XX:

_ 131-573-XX-XX
Amount Budgeted: Name and Fund#
$132,000.00 Hotel/Motel Tax Fund

« $110,000- From Hotel/Motel - L HI30

*  $22 000 - Tourism Promotion Area (TPA) : :
Tourisms Promotion Area
#131

Reviewed by Finance Department; -

T~ Mowwt@/

Attachmenits to Agenda Packet ftem:

1. Hotel/Motel 9.30.14 Draft Meetirig Min.
2. Contract for Tourist information and Tourist Promotion Sennc:es

Summary Stétement:

Review the recommendations of the Hotel/Motel and TBA boards and provide staff with
direction whether to bring back the contract with the Prosser Chamber of Commerce for
the period of January 1, 2015, through December 31, 2015,.in an amount of $132,000.00
for visitor information-and tourism promotion services.

Consistent with or Comparison {o:

EXISTING ADOPTED OR PREVIOUS PLANS, POLICIES-OR ACTIONS TAKEN BY THE COUNCIL




Recommended City Council Action/Suggested Motion:

Provide staff with direction regarding whether to bring back the Contract with Prosser
Chamber of Commerce for Tourist Information and Promotion Services for the term of
January 1, 2015 through December 31, 2015, for approval at a future meeting.

Reviewed by Départment
Directr:
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Reviewed by City Attorney:
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oote: ’0‘/;?///9’

Approved by Mavor:

Date: Z & “"”3 ﬁwﬁ%{

Toeday’s Date:
October 31, 2014

Revision Number/Date:

File Name and Path:




CITY OF PROSSER, WASHINGTON
HOTEL/MOTEL COMIMITTEE MINUTES
THURSDAY, SEPTEMBER 30, 2014

CALL TO ORDER
Committee Chair £verett called the meeting of the Hotel/Mote! Committee to order at 6:02 p.m.

PRESENT

Committee Members Morgan Everett, Tom Denlea, Fred Lamb, Rob Siemens, Rob Steelman, Marilyn
Dalstra, Assistant Finance Manager Elia Belmares, Public Works Director LI Dacorsi for the City of Prosser
and Executive Director Humberto Rodriguez for the Prosser Chamber.of Commerce were present.

APPROVE AUGUST 28, 2014 MINUTES
A motion was made by Tom Denlea, seconded by Rob Steelman to approve the August 28, 2014

minutes. The motion passed unanimously.

CITY OF PROSSER APPLICATION FOR FUNDING

funding. They City of Prosser put forth an application request for $5; 000 for the purpose of renovating the
public restrooms at Prosser’s City Park, Tifx_g_new restrooms woq_id be ADA Accessibility Comphant as well as
allow for the restrooms to be available yeé'r"li"o:una “MWhile the renoﬁ}!tion would not increase the number of
stalis available in each restroom, it would update the plumbmg, eiectncal wnrsng and include a mechanical
room which would aid in the bxhty to maintain: the restrooms’ hetter to prevent failures during high use days.

{Secretary’s note: Marilyn g}:a_ajsfﬁra arrived 'éfié:ZSpmj

CHAMBER OF COMMERCE APPLICATION FOR FUNDING

Humberto Rodﬁguez mesented to the Hctel/Motei Committee, the Prosser Chamber of Commerce’s
proposed 2015 ‘Marketing: Planin the amount of $132, 000. The Chamber's proposal included funds for
add:t:onal events for the year 2 stmnger push fora larger social media platform; and most notably the hiring
of an addltlonal individua! to spec fically target the business market and bring business conferences to the
community. Th;s new position wou: _ 1e
the Walter Clore’ Center The purp _e::of the new posmon would be to focus on bringing business to fill the
hotels during the week day because the weekend market is currently somewhat saturated. Also some
advisement was given by} Mr Denlea t?hat when choosing dates for new events to consider which weekends
the hotels are not already at ca;__p.acjtv due to other events or family holidays.

2015 Funding Decision

After each presentation the committee discussed each presentation and whether or not to fund each
application, A few of the concerns with regard to funding of the City Park restrooms were if the committee
agreed to fund the requested 55,000, if the City would return the following year and request additional
funding. Especially since the project is still in its initial phases at the moment and may not begin construction
in 2015. Another concern was whether or not funding this project would be the best use of funds due to the
fact that many of the events held at the City Park are mainly attended by locals and not tourist.




With regard to the Chamber of Commerce there were a few concerns with regard to the new position. One
concern being that in arder to fund this new position the Hotel/Motel would need to use a portion of its
reserves, in conjunction with the fact that in order to see a positive turn around a minimum of 2 years would
need to be committed to funding this position, using Hotel/Motel reserves for both years. However it was
pointed out that if this position is successful it would mean huge revenue for Hotel/Motel as the weekday
market is a market that has yet to be tapped into for the City of Prosser. Committee Chair Everett also
expressed concern over the possibility of bringing on an additional person only to leave them jobless after
two years or less. Mr, Seismans made the point that this position would be hired as a contracted position and
therefore that individual would know that they would need to prove their validity and would know that if
they were not successful their contract would not be renewed.

The Hotel/Motel Committee voted to approve the Chamber of Comn erce funding request for $132,000 for
2015, with §110,000 to be funded by Hotel/Motel funds and SZ;,U’ ) be funded by Prosser Tourism
Promotion Area {TPA), and to fund the City of Prosser’s request in the a_'_' ount of $0.00. Motion was made by

Tom Denlea, seconded by Rob Steelman. Motion passed unammously

ADD ON ITEMS :
Assistant Finance Manager Elia Belmares presented each tommittee member Wlth mformataon regarding

required new training requirements for all open meeting appomted afﬁcnaés with :nstructsons to either attend
a live training or to take an online trammg’" :

't was also announced that Committee Merﬁher BeEky‘ Yeamen had "r:é:'c;uested to be removed from the
TPA/Hotel/Motel committees and that there was a vacancy avallable if any members new of an acceptable
candidate to inform the Maycr : ‘

3
?\33

NEXT MEETING
TRD o

ADJOURNM ENT : 5
At 8:00 p. m; Councr! Member Morgan £verett adjoumed the meeting of the Hotel/Motel Committee as
there was no further business to dsscuss

Council Member Morgan Everett
Hotel/Motel Committee Chair

Elia Belmares
Assistant Finance Manager



CONTRACT FOR TOURIST INFORMATION AND
TOURIST PROMOTION SERVICES

THIS CONTRACT is entered into this day of 2014, by and
‘between the City of Prosser, Washington, hereinafter called "City", and the Prosser
Chamber of Commerce, a non-profit corporation, hereinafter called "Contractor”.

WITNESSETH:

WHEREAS, City imposes a tax pursuant to Chapter 67.28 of the Revised Code
of Washington, commonly known as the Hotel Motel Tax, and

WHEREAS, the City formed the Lodging Tax Advisory Committee pursuant to
Ordinance 2758, and

WHEREAS, the Lodging Tax Advisory Committee has recommended to the City
Council that the City contract for tourist information and promotion services with
Contractor, and '

WHEREAS, RCW 67.28.1816 authorizes Agreements with marketing
organizations for marketing and operations of special events and festivals, and

WHEREAS, the RCW 67.28 was amended by ESHB 1253 io ailow the city to use
tax proceeds to pay for the operation of special events not owned by the City of Prosser;
and

WHEREAS, RCW 67.28, as amended does not aliow for the funding of facilities
not owned by the City of Prosser or owned by a 501{c}3)(6) organization; and

WHREAS, by passage of Ordinance Number 13-2810 the City formed a Tourist
Promotion Area in accordance with RCW Chapter 35.101; and

WHEREAS, PMC 3.94.040 provides that the funds collected by the Tourist
Promotion (TRPA)are must be used as follows:

The revenues from the special assessments levied on the operators of lodging
businesses within the PTPA shall be used for the following purposes:

A. Advertising campaigns;
B. Public relations campaigns; and

C. Group tour, leisure, and sports tourism sales and marketing.



WHEREAS, Contractor submitted an application requesting the use of

Hotel/Motel Tax funds and TPA funds which application was recommended for approval

by the City's Lodging Tax Advisory Committee; and

WHEREAS, RCW 42.24.080 aliows for advance payments due and payable in .

accordance with a contractual obligation, and -

WHEREAS, City and Contractor desire to enter into a new agreement to replace

the 2014 Tourist Information and Promotion Services Agreement,

NOW THEREFORE, in consideration of the above representations and the

payments, covenants and agreements hereinafter mentioned, to be made and
performed by the parties hereto, the parties covenant and agree as follows:

1.

Itis in the public interest for hotel/motel tax funds in the amount of eighty thousand
dollars ($110,000) and Tourist Promotion Area (TPA) funds in the amount twenty-two
thousand dollars ($22,000) to be expended for tourist promotion services in the City
of Prosser.

. Ali terms herein shall be interpreted to be consistent with RCW Chapter 67.28, RCW

35.101 and PMC Chapter 3.94.
The contractor desires to provide tourist promotion services by:
3.1. providing tourism promotion services;

3.2. advertising, publicizing, or otherwise distributing information for the purpose of
attracting and welcoming tourists and otherwise providing tourism promotion
services;

" 3.3.marketing of or operation of special events and festivals designed to attract

tourists provided, however, no TPA funds shall be used for this purpose; and
3.4.provide visitor information services
Services. The contractor will provide the following services for the benefit of the City:

4.1.Provide Tourist Promotion Services.
The Contractor wili provide tourist promotion services for the distribution of
tourist-related information as follows:

4.1.1. The Contractor will furnish the following services:

4.1.1.1. Services generally considered to be of an informational and
assistance nature to tourists or visitors to the community, inciuding
travel directions, directions to points of interest, lodging

2



accommodations and other hospitality services, recreational activities,
cultural events, emergency services, and other referral services.

4.1.1.2. Interpretive displays, audio-visual programs, or other media
designed at promoting the City and County tourist attractions.

4.1.1.3. Services to attract conventions, shows, or other entertainment
events likely to result in overnight stays in the city of Prosser.

4.1.2. Hours of Operation: The contractor, to the maximum extent feasible, shall
maintain hours of operation for the Visitor Information Center (VIC) sufficient
to keep it open and available to the public year around, but particularly, will
adjust hours of operation to best cover the peak tourist months. The TIF
shall be open not less than the following times: Peak Season - (April -
September) Monday - Friday 9 am - 5 pm, Saturday 10 am - 2 pm, and
Sunday 12 pm - 2 pm. Off Season (October - March) Monday - Friday 9 am
-4 pm.,

The City is not paying for the operational costs of the VIC herein, rather all
contract payments are for tourist information services including, have a
facility open fo provide such services.

4.1.3. Staffing: The Contractor will provide qualified, trained staff to operate the
tourist information facility in a professional and competent manner.

4.2. Other Tourist Promotion Activities. The Contractor will perform tourist promotion
services in the form of advertising and publicity programs and tourism marketing
cooperative of organization in accordance with the funding outline and media
plan set forth in the attached Exhibits "A” and "B" provided, however, no TPA
funds shall be used to fund events.

4.3.Additional Services. Subject to other restrictions in this agreement and within the
amount of the existing funding in this agreement, the Contractor may provide
additional services consistent with the those services described in the Section
and consistent with the tourism promotion activities authorized by RCW
67.28.1815 and 67.28.080(6) and ESHB 1253 of the Laws of 2013, RCW
Chapter 35.101, and PMC Chapter 3.98, provided that the City will compensate
the Contractor for each additional service only to the extent that all services
described within this Section have been satisfactorily performed and to the
extent that funds remain under the total payment amount set forth in Section 7
provided that however, TPA funds shall not be used to fund special events.



4.4.No funds provided for under this contract shall be used to pay for the operation
of a facility not owned by the City of Prosser, or not owned by a 501(c)(3)(6)
organization.

5. Restrictions on the Use of Funds. The special excise lodging tax funds received by |
the Contractor pursuant to this Agreement, which funds do not include other revenue
generated by the Contractor such as income from. any advertisements, shall not be
used for the following:

5.1.To purchase, construct, or improve capital facilities or equipment.

5.2.To fund activities that target the generation of business for any single specific
private for profit business entity.

5.3.For any purpose that would violate the following as the same exist now or may
be hereafter amended:

5.3.1. RCW Chapter 67.28;

5.3.2. Aricle 8, Section 7 of the Washington State Constitution.
5.3.3. PMC Chapter 3.98.

5.3.4. RCW Chapter 35.101.

5.4.For promotional hosting, including but not limited to the payment of lodging for
individuals within a fifty mile radius of the City of Prosser.

5.5.For cash bonuses or gifts.

5.6.For reimbursement of the following travel business expenses:
5.6.1. For lodging that exceeds the nightly rate of $90 per night;
56.2. For.any room service expenses;
5.6.3. For alcoholic beverages;

5.6.4. For meals of the family members of Contractor's employees, consultants,
or volunieers.,

6. Buration of Contract. The performance of the Contractor shall commence on the 1st
day of January 2015, and shall terminate at Midnight on December 31, 2015.

7. Compensation and Method of Payment. The City shall reimburse the Contractor for
services rendered as follows:

7.1.Provision of Tourist information Services and Tourist Promotion Activities.
4
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In consideration of the services to be performed with respect to the tourist
information services and other tourist promotion activities, and upon receipt and
acceptiance by the Mayor or designee of the Confractor's invoices for
maintenance and operation expenses and invoices for expenses for advertising
and for marketing special events, or other activities authorized by Exhibit "A", the
City will reimburse the Contractor for services rendered in amounis stated in
Exhibit “B” for each calendar year. Contractor shall submit aninvoice for the
services rendered as provided for on Exhibit "B", and shall also submit a detailed
report of the contractor's activities for the previous month, each month.
Contractor shall provide supporting documentation for all expenses they report to
the City including, but not limited to, invoices.

8. Record Keeping and Reporting.

8.1.The Confractor shall provide the City with the budget of the Prosser Chamber of
Commerce, a copy of which is attached hereto as Exhibit "C".

8.2. The Contractor shall maintain accounts and records, which accurately reflect the
revenues and costs for the operation of the Prosser Chamber of Commerce and
Tourist Information Facility. Accounting for maintenance and operation of the
Prosser Chamber of Commerce Tourist Information Facility, as a separate cost
center, shall be maintained by the Contractor. Confracior hereby certifies that it
is a recognized 26 USC 501{c}(6) corporation.

8.3. The Contractor shall submit reports as follows:

Describing the actual number of people traveling for business or pleasure on a
trip:
8.3.1. Away from their place of residence or business and staying overnight in

paid accommodations;

8.3.2. To a place fifty miles or more one way from their place of residence or
business for the day or staying overnight; and

8.3.3. From another country or state outside of their place of residence or their
business.

8.4. The Contractor shall use its best efforts to economize on overhead expenses fo
the maximum extent feasible in providing the services to be performed pursuant
to this Contract.

8.5. Contractor shall prepare and deliver the above report to City on or before the
31st day of December 2014. In addition the Contractor shall provide a report,
which, at a minimum, must include:

11



Q.

8.5.1. the fotal revenue received from the City for each year;

8.5.2. the list of festivals, special evehts, or nonprofit 501{c}3) or 501(c){6)
organizations that received funds under this Agreement;

8.5.3. the amount of revenue expended on each festival, special event, or
tourism-related facility owned by a nonprofit 501 (¢)(3) or 501 (c)}(6)
organization;

8.5.4. the estimated number of tourists, persons traveling over fifty miles to the
destination, persons remaining at the destination overnight, and lodging
stays generated per festival, special event, or tourism-related facility owned
by a nonprofit 501 (¢c)(3) or 501 (¢)(6) organization;

8.5.5. an estimated increase in sales and use tax revenues attributable fo the
special event, festival, or tourism-related facility owned by a nonprofit 501
{(c)(3) or 501 {c)(6) organization; and

8.5.6. any other measurements the Contractor finds that demonstrate the impact
of the increased tourism attributable to the festival, special event, or tourism-
refated facility owned by a nonprofit 501 (c)(3) or 501 (¢c){6) organization.

8.5.7. any other supporting documentiation or other information required by the
State of Washington to be reported by the city of Prosser,

Independent Contractor Status. The relation created by this Contract is that of

independent contracting entities. The Contractor is not an employee of the City and
is not entitied to the benefits provided by the City to its employees. The Contracior,
as an independent contractor, has the authority to control and direct the performance
of the details of the services to be provided. The Contractor shail assume full
responsibility for payment of all Federal, State, and local taxes or contributions
imposed or required, including, but not limited to, unemployment insurance, Social
Security, and income {ax.

10.Insurance. The Contractor shall provide a Certificate of Insurance evidencing

occurrence-based Commercial General Liability insurance with limits of no less than
$5,000,000.00 combined single limit per occurrence, with the City shown as a named
additional insured. Such certificate shall contain the language required by the City of
Contractors in its standard specifications.

11.Breach.

11.1. In the event of either party's material breach of the terms or conditions of

this Contract, the non-breaching party reserves the right to withhoid payments or
services until corrective action has been taken or completed. However, the party

6
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shall not exercise this right until they have given writien notice of such material
breach to the breaching party and ten days have passed since the receipt of
stich notice. This option is in additional to and not in lieu of the parties' right to
terminate this Contract or any other right which State law offers for breach of
contract,

11.2. If either party shall materially breach any of the covenants undertaken
herein or any of the duties imposed upon it by this confract, such material breach
shall entitie the other party to terminate this Contract, provided that the party
desiring to terminate for such cause shall give the offending party at least twenty
days written notice, specifying the particulars wherein it is claimed that there has
been a violation hereof, and if at the end of such time, the party notified has not
removed the cause of complaint, or remedied the purported violation, then the
termination of this Contract shall be deemed complete.

12.Non-Discrimination. The Contractor shall conduct its business in a manner which
assures fair, equal and non-discriminating treatment of all persons, without respect
to race, creed or national origin, and, in particular:

12.1. The Contractor shall maintain open hiring and employment practices and
will welcome applications for employment in all positions, from qualified
individuals who are members of minorities protected by federal equal
opportunity/affirmative action requirements; and,

12.2. NON-DISCRIMINATION. Each party agrees that it shall not discriminate
against any person on the grounds of race, creed, color, religion, national origin,
' sex, age, marital status, political affiliation or belief, sexual orientation as defined
in RCW 49.60.040, status as a veteran, or the presence of any sensory, mental
or physical handicap in violation of any applicable federal or state law or
regulation and each party agrees to be an Equal Opportunity Employer.

13. Entire Contract. The parties agree that this Contract is the complete expression of
the terms hereto and any oral representation or understanding not incorporated
herein is excluded. Further, any modification of this Contract shall be in writing and
signed by both parties.

14, General Provisions.

14.1. WAIVER. Failure by either party at any time to require performance by the
other of any of the provisions hereof shall in no way affect the party's rights
hereunder to enforce the same, nor shall waiver by him of any breach hereof be
held to be a waiver of any succeeding breach, nor a waiver of this non-waiver
clause.

13



14.2. BINDING EFFECT. The covenants, terms and conditions of this
Agreement shall extend to, be binding upon and inure to the benefit of
Contractor and City and to City's successors and assigns.

14.3. ASSIGNMENT. Nothing contained in this Agreement shall be construed to
permit the assignment by Contractor of any right or obligations hereunder, and
such assignment is expressly prohibited without the prior written approval of City.

14.4. INTERPRETATION. This Agreement shall be interpreted according to, and
enforced under, the Laws of the State of Washington. Venue for any legal action
under this Agreement shall be in Benton County, State of Washington.

14.5. SEVERABILITY. If anyone or more of the provisions contained in this
Agreement shall for any reason be held fo be invalid, illegal or unenforceable in
any respect, such circumstances shall not affect any other provision(s) hereof,
and this Agreement shall be construed as if such provisions had never been
contained herein.

14.6. AMENDMENTS. This Agreement may be amended only by an instrument
reduced to writing and signed by the parties hereto.

14.7. HOLD HARMLESS AND INDEMNIFICATION. The Contractor shall
indemnify and hold the City and its agents, employees, and/or officers, harmless
from and shall process and defend at its own expense any and all claims,
demands, suits, at law or equity, actions, penaliies, loss, damages, or costs,
including attorneys' fees, of whatsoever kind or nature, brought against the City
arising out of, or in connection With, or incident to, the execution of this
Agreement and/or the Contractor's performance or failure to perform any aspect
of this Agreement; provided, however, that if such claims are caused by or result
from the concurrent negligence of the City, its agents, employees, and/or
officers, this indemnity provisions shall be valid and enforceable only to the
extent of the negligence of the Contractor; and provided further, that nothing
herein shall require the Contractor to hold harmiess or defend the City, its
agents, employees, and/or officers for damages or loss caused by the City's sole
negligence. The Contractor expressly agrees that the indemnification provided
herein constitutes the contractor's waiver of immunity' under Title 51 R.C.W., for
the purposes of this Agreement. The parties have mutually negotiated this
watver. The provisions of this section shall survive the expiration or termination
of this Agreement.

14.8. NOTICE. All notices, requests, demands and other communications
required by or permitted under this Agreement shall be reduced to wtriting and
deemed to have been duly given when received by the party to whom directed:
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Provided however, that notice shall be deemed conclusively given at the time of
its deposit when sent by Certified or Registered mail, Return Receipt Requested,
at the address as set forth below, or such other address as is hereafter
designated by either party by written notice thereof to the other party.

CITY: City of Prosser
| 601 7th Street
Prosser, Washington 99350
Atin: City Clerk
(509) 786-2332

CONTRACTOR:  Prosser Chamber of Commerce
1230 Bennett
Prosser, Washington 99350
(609) 786-3177

14.8. NUMBER, GENDER AND CAPTION. In construing this Agreement, it is
understood that if the context so requires, the singular shali include the plural
and the plural the singular. The masculine and neuter shall include the
masculine, feminine and neuter as the context requires. All captions used herein
are intended solely for convenience for reference, shall in no way limit any
provision(s) of this Agreement and are not to be considered in the interpretation
of its terms.

14.10. CONFLICT OF PROVISIONS. In case of conflict, the more specific
provision of this Agreement shall control.

14.11. TIME. Time is of the essence of this Agreement.

14.12. ENTIRE AGREEMENT. This document is the entire, final and complete
Agreement of the parties pertaining to the engagement of Contractor for
professional services and supersedes and replaces all written and oral
agreements heretofore made or existing by and between the parties insofar as
the engagement hereinabove described is concerned.

14.13. DUPLICATE ORIGINALS. At the time of signing this Agreement, the
parties acknowledged that two (2) copies were signed and each shall be treated
as a duplicate original. '

15.Public Records Act Compliance. In the event the City or Contractor receives a
request for public records maintained or used by Contractor pursuant to this
agreement, Contracior shall provide copies of all records responsive to such request

9
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to City within 10 days from the date of the request for public records. If City or
Contractor receives a public records request for records used or maintained by
Contractor pursuant to this agreement, either party shall notify the other of such
request within 2 business days of the request. If required by law, Contractor shall
respond to a request for public records in accordance with Chapter 42.56 RCW, and
provide all non-exempt responsive records to the requester. If Contractor fails to
comply with the terms of this paragraph, then Contractor shall be liable for all costs,
damages, penalties, attorney's fees, or other expenses incurred by City due to such
failure. This paragraph does not limit the City's other remedies for a breach of this
agreement by Contractor. Unless required by Chapter 42.56 RCW or other laws, this
paragraph shall not be interpreted to require the City or Contractor to provide records
to a requester of public records.

16. Notwithstanding anything to the contrary herein, the contractor shall separately
account for the TPA funds received herein and demonstrate that those funds were
not used to operate any facility or used to fund any special event or used to fund any
activity in violation of Prosser Municipal Code Chapter 3.94.

Dated:

CITY OF PROSSER PROSSER CHAMBER OF -
COMMERCE

By By

PAUL WARDEN, MAYOR PRESIDENT

ATTEST: ATTEST:

RACHEL SHAW, CITY CLERK SECRETARY

APPROVED AS TO FORM:

s
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s A i
N ———

HOWARD SAXTON, CITY ATTORNEY
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EXHIBIT "A"
MEDIA PLAN/SCOPE OF SERVICES

. Provide Tourist Information Services in accordance with paragraph 4 (A) of this
agreement, as a tourist promoting agency. '

. Update and maintain the attractions directory.
. Maintain a website as customary in the industry for tourist promotion agencies.

. Market Prosser at conventions, conferences, and trade shows which specifically
target tourists (minimum 5 shows outside a 50-mile radius of City limits).

. Produce weekly E-Zines and send them to all interested parties.

. Contractor shall conduct Bureau Advertising: Visitor and Information Guides and
Memberships not limited to:

Washington State Visitor Guide;
Yakima Visitor & Convention Bureau Visitors Guide and membership
Tri-Cities Visitor & Convention Bureau Visitors Guide and membership

. Participate in HAR {(Highway Advisory Radio) Site, when possible.
. Conduct regional adveriising as follows:

Promote Prosser as an overnight destination especially targeting the Portland,
Seattle, and Spokane areas, as well as other areas, using radio, cable television,
and print as advertising mediums to reach the cities mentioned above.

Using regional advertising funds in a consistent, distinctive, and unified way. Prosser
will be marketed by the tourism committee for its prominence in the Washington
Wine Industry and for its many popular annual community events which include but
are not limited fo:

¢ Red Wine & Chocolate

¢ Spring Barrel Tasting

« Spring/Fall City Wide Yard Sale
e Scottish Fest

¢ Prosser Sportsfest

¢ Qld Fashioned 4th of July

e Art Walk & Wine Gala

¢ Prosser Wine & Food Fair

¢ States Day Parade & Celebration
« A Night Cut

11
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» Great Prosser Balloon Rally

* Harvest Festival

o Street Painting Festival

s Family Christmas Festival

¢ Prosser Beer & Whiskey Festival
¢ NW Preparedness Expo

s Uncommon Threads (Fiber Arts)

9. Promote or fund new events as aliowed by Law, at the discretion of Contractor.

12
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EXHIBIT "B"
FUNDING OUTLINE FOR THE YEAR 2015

HOTEL/MOTEL FUNDS: OPERATION OF THE VISITOR INFORMATION CENTER
(INCLUDING WEBSITES) MARKETING & OPERATION OF SPECIFIC EVENTS &
TOURISM PROMOTION ACTIVITIES:

THIS SHALL BE PAYABLE AS FOLLOWS: $110,000
January 2014 $25,000
February 2014 $15,000
March 2014 $10,000
April 2014 $8,000
May 2014 $8,000
June 2014 $8,000
July 2014 $8,000
August 2014 $8,000

September 2014 $5,000
Ociober 2014 $5,000
November 2014 $5,000
December 2014  $5,000

TOURISM PROMOTION AREA FUNDS: TOURISM PROMOTION ADVERTISING AND
MARKETING:

THIS SHALL BE PAYABLE AS FOLLOWS: $22.,000
January 2014 $6,000
February 2014 $4,000
March 2014 $2,000
April 2014 $2.000
May 2014 $1,000
June 2014 $1,000
July 2014 $1,000
August 2014 $1,000
September 2014  $1,000
October 2014 $1,000

November 2014  $1,000
December 2014  $1,000

UPON EARLY TERMINATION ALL PAYMENTS SHALL BE PRORATED BY THE
MONTH. FOR THE TOURIST INFORMATION FACILITY THE COST SHALL BE

PRORATED BY THE NUMBER OF DAYS THE CENTER IS SCHEDULED TO BE
OPEN TO THE PUBLIC. '
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EXHIBIT “C”

2015 Proposed Expenditures
Prosser Chamber of Commerce

Administration

Depot Rent

Bank Fees

Casual Labor

Office Equipment
Dues & Subscriptions
Van

Truck -

Licenses & Permits
Insurance
Miscellaneous

Office Supplies
Printing

Telephone/ Internet
Payroll Expenses
Travel / Meals
Website

Postage

Equipment Rental
VIC Operations H/M Tax

Membership

Chamber Event Cost

Chamber Banguet
Community Yard Sale
Easter/Christmas/Halloween
Tri Chamber Social
Street Painting Festival
NW Preparedness Expo
4th of July

Prosser Sports Fest

Art Waik & Wine Gala
Sage Rat Run

Scoitish fest

States Day

Valleys Got Talent

Qctober Fest {Craft Beer & Whiskey Fesé

Harvest Festival

Budgeted Expense
4200.00
1500.00

300.00
1000.00
500.00
300.00
700.00
150.00
8000.00
400.00
1300.00
4000.00
1200.00
47500.00
400.00

~ 1500.00
1800.00
3800.00

Subtotal: 78550.00

Budgeted Expense
7100.00
200.00
1300.00
100.00
3000.00
1000.00
2000.00
5600.00
11000.00
500.00
13000.00
4500.00
300.00
18000.60
2500.0C
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Miss Prosser 106000.00
Subtotal: 79500.00

Tota! Projected Expenses: 158050.00

2015 Marketing Plan Proposed Expenditures

Attractions Directories Budgeted Expense
Printing & Distribution 6700.00

Editing - Design and Map Update 1500.00

Subtotal: 8200.00

Tradeshows Budgeted Expense
Taste Washington - March R05.00

Oregon Trade Show 695.00

Taste 208 - Boise - April 125.00

Vintage Spokane - June 275.00

RV Shows - partnership - 6 shows 3200.00

Subtotal: 5100.00

Website Expenses ‘ Budgeted Expense
Upgrade and Mobile Enhancement 7000.00

Balloon Rally Micro Page 1500.06

Subtotal: 8500.00

HAR Radio Budgeted Expense
Anncuncement production costs 350.00

Subtotal: 350.00

Social Media Budgeted Expense
Face Book, Twitter and Blogger Event Pr 10000.00

Subtotal: 10000.00

E-Blast Budgeted Expense
Annual usage fee 750.00

E-Biast Production 3500.00

Subtotal: 4250.00

Bureay Memberships

15
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Yakima Valiey VCB 0.00*
Tri-Cities VCB 200.00

Subtotal: 200.00

Bureau Advertising

Yakima Valley Visitors Guide 2800.00.
Tri-Citles Visitors Guide 2300.00
Washington Tourism Alliance {experien 500.00
Subtotal: 5600.00
Regional Advertising Budgeted Expense
Tasting Room Magazine 1640.00
Wine Press NW 1840.00
NW Journeys - TV advertising 2500.00
The Grape Vine 1000.00
RY Life 1585.00
Washington Wine Guide 1906.00
Missoule Media Package 1500.00
Tri-Cities Aitport Brochure Display 300.00
subtotal; 12275.00
Web Advertising | Budgeted £xpense
Yakima Valley VCB - Visit Yakima - incluc 5000.060
Face Book Ads 3000.00
subtotal; 9000.00
N.ew Events
Beer & Whiskey Festival : 2000.00
Uncommon Threads {fiber arts show) 2000.00
NW Preparedness EXPO 2000.00
subtotak 6000.00
Branding
Product Building 2500.00
subtotal: 2500.00

Search Engine Lodging

lackRabbit Systems 2000.00
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subtotal: 2000.00

Contracted Conference Sales Position

Clore Center 20600.00

subtotal: 20000.00

Prosser Visitors Center Operation Budgeted Expense
40000.00

subtotal 40000.00

Total of all marketing categories: 133975.00

Chamber & Marketing Budget Total:  282025.00
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CITY OF PROSSER, WASHINGTON

AGENDA BILL

Agenda Title; Review Ordinance Meeting Date;
Increasing Salaries for Non-Union November 4, 2014

Employees by a Cost of Living Allowance | Work Session
in the amount of 2% effective January 1,

2015

Depariment: Director: Contact Person: Phone Number;
Finance Regina Mauras Toni Yost (509) 786-2332
Cost of Proposal; : Account Number:
$12,854 {Non-Union Positions Only) ‘ (10) Wages

(20) Benefits
Amount Budgeted:

Amount is budgeted in the 2015 proposed salaries

Name and Fund#;

| General Fund = $10,762 (001) General Fund
Streets = $319 (102) Streets
Water = $844 {403) Water
Sewer = $869 (407) Sewer
Garbage = $61 (448) Garbage

Reviewed by Finance Department:

R Mawsssy

Attachments {o Agenda Packet ltem:

1. Ordinance adjusiing salaries

2. Consumer Price index: June 2014 for Urban Wage Eamers and Clerical Workers
(CPI-W)

Summary - Statement:

This ordinance adjusts salaries of non-union employees to be cons:stent with the COLA
given to union employees with negotiated and approved contracts for 2013. The 100%
US All Cities Consumer Price Index for Lirban Wage Earners and Clerical Workers {CPi-
W) was 2% higher than in June 2013. The City normally sets a ceiling of 4% and a floor
of 2% for COLA. Therefore, the ordinance contains a 2% COLA.

Consistent with or Comparison to:
EXISTING ADOPTED OR PREVIOUS PLANS, POLICIES OR ACTIONS TAKEN BY THE COUNCHL.

Recommended City Council Action/Sugqgested Motion:
Review Ordinance Increasing Salaries for Non-Union Empioyees by a Cost of Living
Allowance in the amount of 2% effective January 1, 2015.

Reviewed by Depariment F%ewewed bv C:tv Attorney:
Rirecior: STy

Mawssr C_ | oy
L Damﬁiizﬂ)?@ {  Date: ///o)ﬁ//;/ Date /@’"3 ("”f’&

Approved by Mayor.
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CITY OF PROSSER, WASHINGTON
ORDINANCE NO. 14-

AN ORDINANCE PROVIDING FOR A 2% INCREASE IN THE SALARIES FOR
THE FINANCE DIRECTOR, POLICE CHIEF, PUBLIC WORKS DIRECTOR,
CITY CLERK, BUILDING OFFICIAL, FINANCE MANGER, ASSISTANT
FINANCE MANAGER, AND PLANNER EFFECTIVE JANUARY 1, 2015. THIS
AMOUNT OF THIS INCREASE WAS DETERMINED BY A COST OF LIVING
ALLOWANCE IN ACCORDANCE WITH THE 100% U. S. ALL-CITIES
CONSUMER PRICE INDEX FOR WAGE EARNERS AND CLERICAL
WORKERS (CPI-W), JUNE TO JUNE, WITH AN INCREASE LIMITED TO 2%
EFFECTIVE JANUARY 1, 2015, MAKING THE PROVISIONS OF THE
ORDINANCE SEVERABLE, AND SETTING FORTH THE EFFECTIVE DATE
OF THE ORDINANCE.

THE CITY COUNCIL OF THE CITY OF PROSSER, WASHINGTON, DO
ORDAIN AS FOLLOWS:

Section 1. The City has the following non-union positions: Finance Director,
Police Chief, Public Works Director, City Clerk, Building Official, Finance Manager,
Assistant Finance Manager, and Planmer.

Section 2. The City Council desires to provide its non-union employees with an
increase in salary similar to the amount provided to its union employees by contract.
Most union employees will be entitied to a cost of living increase in their salary in
accordance with the 100% U. S. All-Cities Consumer Price Index for Wage Earners and
Clerical Workers (CPI-W), June to June with a minimurm increase of 2% and a maximum
increase of 4%.

Section 3. The CPI-W, June to June, increased by less than 2%.

Section 4. The salaries for non-union positions referenced in Section One of this
Ordinance are hereby increased by 2% effective January 1, 2015, '

Section 5. SEVERABILITY. The provisions of this ordinance are hereby
declared to be severable. If any section, subsection, sentence, clause, or phrase of this
ordinance or its application to any person or circumstance is for any reason held to be
invalid or unconstitutional, the remainder of this ordinance shall not as a result of said
section, subsection, sentence, clause, or phrase be held unconstitutional or invalid.

Section 6. The effective date of this Ordinance shall be January 1, 2015, The
City Clerk shall publish a summary of this Ordinance in the City’s Official Newspaper.

PASSED by the City Council and APPROVED by the Mayor this day of
2014,
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Aftest:

Mayor Paul Warden

Rachel Shaw, City Clerk

APPROVED AS TO FORM:

Howard Saxton, City Attorney

Publication Date:
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SUMMARY OF ORDINANCE NO. 14-_

of the City of Prosser, Washington

On the day of , 2014, the City of Prosser, Washington,
passed Ordinance No. . A summary of the content of said ordinance,
consisting of the title, provides as follows:

AN ORDINANCE PROVIDING FOR A 2% INCREASE IN THE SALARIES FOR
THE FINANCE DIRECTOR, POLICE CHIEF, PUBLIC WORKS DIRECTOR, CITY
CLERK, BUILDING OFFICIAL, FINANCE MANGER, ASSISTANT FINANCE
MANAGER, AND PLANNER EFFECTIVE JANUARY 1, 2015. THIS AMOUNT OF
THIS INCREASE WAS DETERMINED BY A COST OF LIVING ALLOWANCE IN
ACCORDANCE WITH THE 100% U. S. ALL-CITIES CONSUMER PRICE INDEX
FOR WAGE EARNERS AND CLERICAL WORKERS (CPI-W), JUNE TO.JUNE,
WITH AN INCREASE LIMITED TO 2% EFFECTIVE JANUARY 1, 2015, MAKING
THE PROVISIONS OF THE ORDINANCE SEVERABLE, AND SETTING FORTH
THE EFFECTIVE DATE OF THE ORDINANCE.

The full text of this Ordinance will be mailed upon request.

DATED this day of . 2014

CITY CLERK, RACHEL SHAW
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BURBATHOP LABORBTATIFFES
LS EPARTM ENf OF LABGR

NEWS RELEASE

Transmission of material in this release is embargoed until USDL-14-1345
8:30 a.m. (EDT) Tuesday, July 22, 2014

Technical information: (202} 691-7000 « Reed.Stevefbls.gov « www.bls.gov/epi
Media Contact: (202} 691-5502 « PressOffice(@bis.gov

CONSUMER PRICE INDEX — JUNE 2614

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.3 percent in June on 2
seasonally adjusted basis, the U.S. Bureau of Labor Statistics reported today. Over the last 12 months,
the all items mdex increased 2.1 percent before seasonal adjustment.

In contrast to the broad-based mcrease last month, the June seasonally adjusied mcrease in the all ifems
index was primarily driven by the gasoline index, It rose 3.3 percent and accounted for two-thirds of the
all items increase. Other encrgy indexes were mixed, with the elfectricity index rising, but the indexes for
natural gas and fuel oil declining. The food index decelerated in June, nising only shightly, with the food
at home index flat afier recent increases,

The index for all items less food and energy also decelerated in June, increasing 0.1 percent after 2 0.3
percent increase in May. The indexes for shelter, apparel, medical care, and tobacco all increased in
June, and the index for household furnishings and operations rose for the first time in a year. However,
the index for new vehicles declined afier recent increases, and the index for used cars and trucks also
fell.

The all items index increased 2.1 percent over the last 12 months, the same figure as for the 12 months
ending May. The index for all items less food and energy rose 1.9 percent over the last 12 months, a
slight decline from the 2.0 percent figure last month. The index for energy increased 3.2 percent over the
span, and the food index rosc 2.3 percent.

Chart 1. One-month percent change in CP! for All Urban Consumers {CPRU, seasonally adjusted, June 2013 - June 2014
Percent change

0.4 v, e i e B 1 O S L 1 5

0.3
0.2

G.1

{)Q o - - . P . - -
Jun'13 Jul Ag Sep oct Moy Dec Jan Feb Mar Apr May

28



Chart 2. 12-month percent change in CPl for All Urban Consumers {CPLU), not seasonally adjusted, June 2013 - June 2014
Fercent change
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Consumer Price Index Data for June 2614
Food

The food index rose 0.1 percent in June; this compares to a 0.5 percent increase in May and is its
smallest monthly increase since January. The index for food at home was unchanged in June after
increasing 2.2 percent over the first five months of the year. Major grocery store food groups were
mixed in June. The index for dairy and related products tuned down in June, falling 0.4 percent after
rising in each of the previous seven months, The fruits and vegetables index also turned down, falling
0.3 percent after a 1.1 percent increase 1n May. The index for cereals and bakery products fell for the
second mouth in a row, declining 0.2 percent. In contrast to these declines, the index for meats, poultry,
fish, and eggs increased in June, though its 0.2 percent increase was its smallest since December. The
index for other food at home increased 0.1 percent in June, while the index for nonalcoholic beverages
was unchanged. The index for food at home has increased 2.4 percent over the past year, with the inde
for meats, poultry, fish, and eggs up 7.5 percent, but the indexes for nonalcoholic beverages and for
cereals and bakery products both declining. The mndex for food away from home rose 0.2 percent in June
and has risen 2.2 percent over the past 12 months.

Energv

The energy index increased 1.6 percent in June, its third increase in a row and largest since December.
The gasoline index rose for the third month in a row, increasing 3.3 percent, (Before seasonal
adjustrnent, gasoline prices increased 0.3 percent.} The electricity index also increased in June, rising 0.2
percent. In contrast, the fuel il index fell 1.7 percent, its fourth consecutive decline. The index for
natural gas also decreased, falling 2.6 percent. Over the past 12 months, the energy index has increased
3.2 percent, with its major components increasing from a low of 2.0 percent (gasoline) o a high of 5.1
percent (natural gas). '

All items less food and energy

The index for all items less food and energy increased 0.1 percent in June after a 0.3 percent increase in
May. The shelter index decelerated, increasing 0.2 percent in June after a 0.3 percent increasc the prior
month. The indexes for rent and owners’ equivalent rent repeated their May increases of 0.3 percent and
0.2 percent, respectively. However, the index for lodging away from home turned down in June, falling
1.9 percent after rising 2.0 percent in May, The apparel index rose (.5 percent in June, its largest
increase since Iast July. The medical care index rose 0.1 percent in June; the index for medical care
services was unchanged, bul the index for prescription drugs increased 1.0 percent. The index for
housechold furnishings and operations rose (0.2 percent in June, its first increase since June 2013, The
mdex for aline fares, which rose 5.8 percent i May, mereased 0.4 percent in June. The tobacco index
also rose, increasing 1.0 percent, and the recreation index advanced 0.1 percent. In contrast, the new
vehicles index fell in June; its 0.3 percent decrease was is first decline since January. The index for used
cars and trucks also decreased, declining 0.4 percent.

The index for all items less food and energy has risen 1.9 percent over the last 12 months; this is slightly
fower than the 2.0 percent figure in May, but higher than the 1.7 percent average annualized increase
pver the past five years. The shelter index has increased 2.8 percent over the last 12 months, while the
medical care index has risen 2.6 perceni. The index for new vehicles was unchanged over the span.

Lot

30



Not seasonably adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U} increased 2.1 percent over the last 12
months to an index level of 238343 (1982-84=100). For the month, the index rose 0.2 percent prior to
seasonal adjustment.

The Consumer Price Index for Urban Wage Earncrs and Clerical Workers {CPI-W) increased 2.0
percent over the last 12 months to an index level of 234.702 (1982-84=100}, For the month, the index
rose 0.2 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers {C-CPIU) increased 1.9 percent over the

last 12 months. For the month, the index rose 0.2 percent on a not seasonally adjusted basis. Please note
that the indexes for the post-2012 period are subject to revision.

The Consumer Price Index for July 2814 is scheduled to be released on Tuesday, August 19, 2014,
at 8:30 aam, (EDT).
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Facilities for Sensory Impaired

Information from this release will be made available to sensory mmpaired individuals upon request,
Voice phone: 202-691-5200, Federal Relay Services: 1-800-877-8339.

Brief Explanation of the CPI

The Consumer Price Index (CPI) 15 a measure of the average change in prices over time of goods and
services purchased by households. The Bureau of Labor Statistics publishes CPls for two population
groups: (1) the CPI for Urban Wage Eamers and Clerical Workers (CPI-W), which covers households of
wage carners and clerical workers that comprise approximately 28 percent of the total population and (2)
the CPI for All Urban Consumers {(CPI-U} and the Chaimed CPI for All Urban Censumers (C-CPI-U),
which covers approximately 89 percent of the total population and includes, in addition to wage eamers
and clerical worker households, groups such as professional, managerial, and technical workers, the seif-
employed, short-term workers, the unemployed, and retirees and others not in the labor force.

The CPlIs are based on prices of food, clothing, shelter, and fuels, transportation fares, charges for
doctors” and dentists” services, drugs, and other goods and services that people buy for day-to-day
living, Prices are collected each month in 87 urban areas across the country from about 4,000 housing
units and approximately 26,000 retaii establishments-department stores, supermarkets, hospitals, filling
stations, and other types of stores and service establishments, All taxes directly associated with the
purchase and use of items are included in the index. Prices of fuels and a few other ilems are obtained
every month in ail 87 locations. Prices of most other commodities and services are collected every
month in the three largest geographic areas and every other month in other areas. Prices of most goods
and services are obtained by personal visits or telephone calls of the Bureau’s trained representatives.

In caleulating the index, price changes for the various items in each location are averaged together with
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtam a U.S. city average. For the CPI-U and CPI-W separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-gize classes, and for 27 local areas. Area indexes do not measure differences in the level of
prices amonyg cities; they only measure the average change in prices for each area since the base period.
For the C-CPI-U data are issued only at the national level. It is important 1o note that the CPL.U and
CPI-W are considered final when released, but the C-CPE-U is issued in preliminary form and subject to
two annual revisions.

The index measures price change from a designed reference date. For the CPI-U and the CPI-W the
reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals 100.
An mcrease of 16.5 porcent from the reference base, for example, is shown ag 116.500. This change can
also be expressed in dollars as follows: the price of a base period market basket of goods and services in
the CPT has risen from $10 in 1982-84 t0 $11.65.

For further details visit the CPI home page on the Internet at hitp://www bls.gov/epy/ or contact our CPI
Information and Analysis Section on (202} 691-7000. '

]
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Note on Sampling Error in the Consumer Price Index

The CPl is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
month, 2-month, 6-month and 12-month percent change standard errors annually, for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
example, the estimated standard error of the | month percent change is 0.04 percent for the U.S. All
Ttems Consumer Price Index. This means that if we repeatedly sample from the universe of all retail
prices using the same methodology, and estimate a percentage change for cach sample, then 95% of
these estimates would be within 0.08 percent of the 1 month percentage change based on all retail
prices. For example, for a 1-month change of 0.2 percent in the All {tems CPI for All Urban
Consumers, we are 95 percent confident that the actual percent change based on all retail prices would
fall between 0.12 and 0.28 percent. For the latest data, including information on how to use the estimates
of standard errvor, sec “Variance Estimates for Price Changes in the Consumer Price Index, January-
December 20137, These data arc available on the CP home page (htpi//www.bls. gov/epi), or by using
the following link: http://'www.bls. gov/cpt/epivar201 3. pdf

Calculating Index Changes

Movements of the indexes from one month to another are usually expressed as percent changes rather
than changes in index points, because index point changes are affected by the level of the index in
relation to its base period while percent changes are not. The example below itlustrates the computation
of index point and percent changes.

Percent changes for 3-month and 6-month periods are expressed as anmual rates and are comparted
according 1o the standard formula for compound growth rates. These data indicate what the percent

change would be if the current rate were maintained for a 12-month period.

Index Point Change

CPI 262.416
Less previous ndex 201.800
Equals mdex point change 016

Percent Change

Index point difference H16
Divided by the previous index 201.800
Equals 0.003
Results multiplied by one hundred (.003x100
Eguals percent change 0.3

-6
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A Note on Seasonally Adjusted and Unadjusted Data

Because price data are used for different purposes by different groups, the Bureau of Labor Statistics
publishes seasonally adjusted as well as unadjusted changes each month.

For analyzing general price trends in the economy, seasonally adjusted changes are usvally preferred,
since they eliminate the effect of changes that normally occur at the same time and m about the same
magnitude every year--such as price movements resuiting from changing chimatic conditions, production
cycles, model changeovers, holidays, and sales,

The unadjusted data are of primary inferest to consumers concerned about the prices they actually pay.
Unadjusted data also are used extensively for escalation purposes. Many collective bargaining contract
agreements and pension plans, for example, tic compensation changes to the Consumer Price Index
before adjustment for seasonal variation.

Seasonal factors used in computing the seasonally adiusted indexes are derived by the X-13ARIMA-
SEATS Seasonal Adjusiment Method, Secasonally adjusted indexes and seasonal factors are computed
annually. Each vear, the last five vears of seasonally adjusted data are revised. Data from January 2009
through December 2013 were rfeplaced in January 2014, Exceptions to the usual revision schedule were:
the updated seasonal data at the end of 1977 replaced data from 1967 through 1977; and, in January
2002, dependently seasonally adiusied series were revised for January 1987-December 2001 as a result
of a change in the aggregation weights for dependently adjusted series. For further information, please
see “Aggregation of Dependently Adjusted Seasonally Adjusted Series,” in the October 2001 1ssue of
the CPI Detailed Report.

Effective with the publication of data from January 2006 through December 2010 in January 2011, the
Video and audio series and the Information technology, hardware and services series were changed from
independently adjusted to dependently adjusted. This resulied in an increase in the number of seasonal
components used in deriving seasonal movement of the All items and 64 ofher lower level aggregations,
from 73 for the publication of January 1998 through December 2005 data to 82 for the publication of
scasonally adjusted data for January 2006 and later. Each vear the seasonal status of every series is

_ reevaiuated based upon certain statistical criteria. If any of the 82 components change their seasonal
adjustment status from seasonally adiusted to not scasonally adjusted, not seasonally adjnsted data will
be used in the aggregation of the dependent series for the last five years, but the seasonally adjusted
indexes before that period will not be changed. Note: 35 of the 82 components are not seasonally
adjusted for 2014,

Scasonally adiusted data, including the afl items mdex levels, are subject to revision for up to five years
after thewr original release. For this reason, BLS advises agamst the use of these data in cscalation
agreements.

Effective with the calculation of the seasonal factors for 1990, the Bureau of Labor Statistics has used an
enhanced seasonal adjusiment procedure called Intervention Analysis Seasonal Adpusiment for some
CPI series. Intervention Analysis Scasonal Adjustment allows for better estimates of seasonally adjusted
data. Extreme values and/or sharp movements which might distort the seasonal pattern arc cstimated
and removed from the data prior to caleulation of seasonal factors. Beginning with the calculation of
seasonal factors for 1996, X-12-ARIMA software was used for Intervention Analysis Seagonal
Adpustment. In 2014, for the 2009-2013 revisions, the Bureau of Labor Statistics began using X-

-1
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I3ARIMA-SEATS to perform the seasonal adjustment of CPI series, mcluding Intervention Analysis
Seasonal Adjustment for certain series.

For the seasonal factors introduced 1n January 2014, BLS adjusted 31 series using Intervention Analysis
Seasonal Adjustment, including selected food and beverage items, motor fuels, electricity and vehicles.

For example, this procedure was used for the Motor fuel series to offset the effects of events such as the
response in crude oil markets to the worldwide economic downturn in 2008,

For a complete list of Intervention Analysis Seasonal Adjustment series and explanations, please refer 1o
the article “Intervention Analysis Seasonal Adjustment”, located on our website at
hitp://www . bls.gov/cpi/cpisapage.htm.

For additional information on scasonal adjustment in the CPL, please write to the Bureau of Labor
Statistics, Division of Consumer Prices and Price Indexes, Washington, DC 20212 or contact Chris
Graci at (202) 691-5826, or by e-mail at graci.christopher@hbis.gov, or contact Carlyle Jackson at (202)
091-6984, or by e-mail at jackson.carlyle@bls.gov . If you have general questions about the CPI, please
call our information staff at (202) 691-7000.
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Tabie 1. Consumer Price Index for All Urban Consumers {CPRU) LLE. city average, by expendiiure category,

June 2014
[1982-84=100, unless otherwise noted)

Unadijusted percent

Seasonally adjusted percent

ﬁﬁi?gve Unadjusted indexes change change
i r- -
; . Jun. Ma Mar. Apr, Ma
Expendiire caiegory t?ﬂn;f Jur, May <Jun, 2013- 20151}— 2014- 2014 2011
2014 2013 2014 2014 Jdur, Jun. Apr. May Jurn,
2014 2014 2014 2014 2014
AEEMS. .. 100,000 233504 237800 238.343 24 0.2 0.3 0.4 0.3
Food. o 13.864 236792 242344 242326 2.3 0.0 0.4 0.5 0.1
Food al hOMe. ..o ceens 8.216 233499 239504 239147 2.4 -0.1 0.4 0.7 0.0
Cergals and bakery products. . ..., ..., 1126  271.716¢ 2713682  Z70.8860 -0.3 0.2 0.0 0.1 0.2
Meats, poultry, fish, and eggs............ 1818 235277 251825 252865 7.5 0.4 1.5 1.4 6.2
Diairy and related products®. ... G870 216.082 225481 2824522 3.9 -0.4 0.5 0.6 -0.4
Fruits and vegetables..................... 1368 7286.648 208.626 295,139 3.0 1.2 0.7 1.1 5.3
Monalcoholic beverages and baverage
raterdals. 0,929 168,287 164.640 164.700 -1.0 0.0 -1 0.4 0.0
Cihgr food at homa ... 2.007 205788 205868 205996 0.1 0.1 -0.2 0.3 G
Food away fromhome®. ... 5.848  243.016  247.852 248445 2.2 0.2 0.3 0.2 0.2
ERBTOY. .o i e 9871 251.821 2555882 258.858 3.2 1.5 0.3 0.8 1.6
Energy commodiies, ... 5827 3155828 32384 BB2.g20 2.3 0.2 1.8 0.6 3.0
Fuel ol 0170 355866 378.BBE  370.317 4.0 -1.7 -3.0 -1.4 -7
Motor fuel......... e 5,562 313,058 318840 318.682 2.1 0.3 2.3 0.8 3.3
Gagoline {(all types)...............o s 5475 312212 317434 318.334 2.0 0.3 2.3 0.7 3.3
Energy services™. e 3.844 202075 203781 211.088 4.4 3.6 -1.8 1.4 -0.4
BBty e 2936 208737 208715 217529 42 52 -2.6 2.3 0.2
Utllity {piped) gas service®. . ... ... 0.908 179.B5Y  182.303 188.788 5.1 -1.8 0.3 -1.7 2.6
All temns fess food and energy........ 76488 283840 288.028 2381157 1.8 .1 0.2 0.3 0.1
Commodities lass food and energy
COMMOGHSS. ... 18.463  147.385 147454  147.087 0.2 -0.2 0.1 a1 G.1
ApPErel e 3.434 126205 128883  127.302 0.8 -1.3 0.0 0.3 4.5
Mew vehicles.............. 3.6508 146.0768 146708  140.087 0.0 0.4 .3 0.2 -0.3
Used cars and frucks....oiees e eenens 1,675 151780 151441  151.978 0.1 04 0.5 -0.1 -0.4
Medical care commodities. ... . 1.708 333837 341.432 3453224 2.8 0.5 0.3 0.5 0.7
Alcoholic beverages. ...l 0.994 2384.480 2038894 P236.569 0.9 0.1 0.1 0.0 0.1
Tobaceo and smoking products’. ... ... D694  889.824 8BB.143  BOV.216 4.3 1.0 a.1 0.2 1.0
Services 1ess energy services. ..., E7.001 286.024 283.208 283668 27 0.2 0.3 0.3 0.1
Shelter. .o 31835 282907 268766 270314 2.8 0.2 0.2 0.3 0.2
Rent of primary residence. . .,....... 8811 266905 274710 275321 3z Q2 03 0.3 a.s
Owners’” equiyatent rent of
residences™ .. 23838 270128 276748 Z77.256 28 0.2 0.2 0.2 0.2
Medical cars services. ........ ... 56824 483325 465014 484.860 2.4 0.0 0.3 0.3 0.0
Physicians’ servicss® ... 1.580 355105 350.547  359.056 11 0.1 0.3 0.4 0.3
Haspited services™ * .. 1808 263.287 E7BEG8  276.685 5.9 0.0 0.5 0.3 0.2
Transpottation services. ... 5592 280184 288827 285048 3.2 0.1 0.7 1.0 0.1
Motor vehicle maintenance and
BRI 11838 261.360 2685013 265856 1.6 0.2 0.1 0.2 0.2
Motor vehicle insurance........... . 2.200 415358 434934  435.654 4.9 0.2 0.9 08 0.2
Airdine fare, ... 0.825 325321 341.8947  342.687 5.3 0.2 2.8 58 0.4

* Not seasonally adjusted.

 This index series was calcuiated using a Laspeyres estimator. All other Hem siratum index series were calculaled using a geometric means

estimator,
? Indexes on a December 1882-100 base.
4 Indexes on a December 18968=100 base.

NOTE: index applies to & month as a whole, not to any specific date.
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Table 2. Consumer Price Index for All Urban Consumers (CPIUY 1L.8. ¢ty average, by detlsiled expenditure
category, June 2014
11982-84=100, unless ctherwise noted]

ceiative Unaciﬁ;itae;g:ercent Seasonally adjusted percent change
; importance ] v ADL

Expendiure category iay o | sork | oo | 201 | sone

2014 Jun. dun. Apr, May Jun.

2014 2014 2014 2014 2014

Al TS it e 100.006 2.1 0.2 0.3 0.4 0.3

OO . e 13.864 2.3 a0 0.4 0.5 0.1

Food al homa. . e 8.216 2.4 0.1 (5.4 o7 0.0

Cereals and bakery produsts................. 1.126 0.3 £z 0.0 0.1 -0.2

Cereals and cereal products 0.371 -0.4 0.1 .8 0.1 0.2

Four and prepared Hour mixes. ... 0.050 -1.4 1.0 -16 0.3 0.5

Breakiast cereal’. 0,192 8.0 ¢.8 0.2 0.1 08

Rice, pasta, cornmeal’ ..., 0.129 “1.3 -1.2 -1.2 1.4 -1.2

Rice': = 2 0.8 1.0 0.4 1.4 1.0

Bakery products 0.755 0.2 -0.3 05 0.2 -0.2

Bread® 0.223 -1.4 -1 1.3 -1z 0.0

White bread® 3 -2.8 -0.8 2.2 1.7 -0.8

Bread other than white™ ®. ... 0.1 0.0 1.3 -G8 0.0

Fresh bisouits, rells, muffins™ % 0.1%2 1.8 1.1 0.8 0.4 0.8

Cakes, cupcakes, and cookies...............L (.185 1.4 -0 -0.4 1.4 -4

Cookies ™ & 1.3 0.5 -1.3 0.8 0.3

Frash cakes and cupeakes™ ... ... 1.8 -0.1 a1 1.2 -0t

Other bakery productS......ooocvivi s (.235 0.4 0.3 .8 3.3 0.1

Fresh sweairolls, cofiescakes, doughnuts® 3, 1.2 0.1 0.8 -0.8 0.1

Crackers, bread, and cracker products® ... .. 3.6 3.8 0.7 1.8 4.0
Frozen and refrigeraied bakery products, pies,

tarts, tmOVErS . L e 0.9 0.9 12 0.4 0.6

Meats, poultry, fish, and 20gs......oo v 1.818 7.5 0.4 1.5 1.4 .7

Meats, poulry, and fish....... 1.788 7.5 0.5 1.5 1.3 0.2

Meals. o e 1457 9.4 0.5 2.8 1.1 0.3

Baef and veal’ .. ... ... 0.528 10.4 0.1 3.0 0.1 0.1

Uncooked ground beef’. ... . 0214 1.4 0.2 2.6 G 0.2

Uncooked beef reasts® 2......................... . 0078 11.0 -0.7 3.3 0.2 0.7

Uncooked beef steaks™ ..., 0.182 8.4 0.4 a3 -0.3 0.4

Uncooked other beef and veal™ ... 0.048 10.7 0.1 2.8 1.4 0.1

2 0371 12.0 0.5 4.1 2.4 o]

Bacon. breakfast sausage, and related

prodUCES™. 0.147 iz.2 -0.1 3.0 3.6 0.2

Bacon and related producis™ 11.3 -0.8 4.9 5.1 2.1

Breakfast sausage and related products® .. 12.4 0.8 0.3 3.2 1.1

Ham 0,072 3.7 25 0.1 1.2 0.2

Ham, exciuding canmed®. ..., a7 3.2 0.4 14 .1

Pork Chops... ..o e 0.064 14.3 -1.8 8.5 1.1 -1E

Other pork including roasts and picnics®.. ..., .. G.088 18.1 1.8 6.5 1.7 2.5

Other MSals.. ... i Q.257 3.8 1.1 1.1 1.3 1.1

Frankiumers® . 7.1 2.0 4.5 1.4 1.6

Lunchmesats™ % % 4.0 0.8 1.6 0.5 09

Lamb and organ maats™ ..o 3.4 2.1 3.4 45 2.1

Lamb and mutton®™ = 5 -1a.z -3.4 6.1 58 3.4

PO, s 0.352 1.7 g.5 -1.8 1.8 -0.1

ORI 0.285 1.5 0.5 -1.8 1.7 -0.2

Fresh whole chicken™ ™., ... 0.8 2.7 «1.2 3.3 -2.7

Fresh and frozen chicken paris™®. ... .., 0.7 15 0.9 0.3 1.5

Other poultry Including tuvkey®. 0.068 28 0.7 1.6 1.3 0.5

Fish and seafood .. ... 0.288 7.2 0.3 0.0 1.9 0.1

Fresh fish and seafood™ 2. ... 0.148 8.1 0.4 1.0 2.2 0.4

Processed fish and seafood®. ... 0.140 52 0.3 0.1 1.1 o0

Shelf stabls fish and sealcod™ ®.. ... .., .5 5.6 23 -2 0.6

See foginotes al end of table.
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Table 2. Consumer Price index for All Urban Consumers (CPERUY UG, clly average, by detailed expenditure
category, June 2014 — Continued
[1882-84=100, uniess otherwise noted]

e Unad;l;it:fg?;emem Sesasonally adiusted percert change

) i importance Jun, Ma Mar. Apr. Ma
Expenditure category May 2013 2014 2014- 2014 2014-

2014 Jun, Jur. Apr. May Jun.
2014 2014 2014 2014 2014

Frozen fish and seafood®..... o 10.2 0.2 5.1 2.5 ] 0.0

BI05 . 1 vea et r st e e 0.119 8.6 0.3 0.7 27 0.1
Dairy and related products. . 0.87¢ 3.9 -0.4 0.5 0.8 -0.4
M B 0278 50 -0.8 0.3 0.4 -0.8
Fresh whoie mili 8.1 0.8 0.2 RS -0.8
Fresh milk other than whole®™ 2% . 4.5 0.4 0.1 ¢.3 -0.4
Cheese and related products®. ..., 0.279 7.4 -0.3 1.6 2.0 0.7
lce cream and related products 0.117 -1.6 0.7 0.0 0.9 -0.7
Other dairy and related products®. ... 0,196 0.9 0.1 0.1 0.9 0.4
Fruits and vegstables.............. 1.366 3.0 -1.2 0.7 i1 0.3
Fresh fruits and vegelables. ... 1.061 4.0 -1.5 1.3 1.2 0.3
Fresh TS o e 0.583 5.8 -4.1 1.4 0.1 2.3
0.092 34 4.5 0.8 25 1.4

0.088 -0.9 0.8 0.4 0.0 0.8

Citrus fruits® 0.i868 2.2 -4.4 3.8 0.8 7.7
Oranges, including tangerines® .................. 7.5 1.5 0.3 0.2 77

Other fresh fruits® 0.248 50 8.7 -0.2 -tA -1.0
Fresh vegetables.. ... i 0.468 2.0 1.8 1.1 2.6 2.2
POEBIOBE, et er st et et e 0.080 6.6 1.9 0.7 o1 0.8
LEtIUCE. o 0.088 4.8 57 5.0 20 7.8
Tomatoes'. ... e o081 0.6 1.9 1.4 2.3 1.9
Gther fresh vegetables. ... 0.242 0.4 0.7 2.0 28 1.1
Pracessed fruits and vegetables® ... 0.305 0.3 0.0 -1 0.8 -0.3
Canned fruits and vegetables® . ..................... 0160 0.9 -0.4 -1.8 1.1 0.8
Canned frulle® 2. 0.7 0.3 -1.2 0.2 0.2
Canned vegatables™ ®. ... . 1.8 -1.2 -1.8 1.8 -1.8
Frozen fruits and vegetables® ... 4.088 -2.4 G.2 0.7 0.8 0.3
Frozen vegatables®™ ... -2.8 0.1 11 1.2 -0.4

Other processed fruits and vegetables including

AR 0.087 0.2 07 -2.0 0.4 0.0

Dried beans, peas, and lentiis™ # ° ... 4.6 0.4 0.3 1.8 0.4
Nonalcoholic beverages and beverage materials. ... .. 0.829 1.0 0.0 -1 04 0.0
Juices and nonalcohalic drinks®, ... L 0.679 -0.9 0.1 -0.2 (L2 0.2
Carbonated dninka. ... . 0.281 0.5 -0.2 -0.1 a.0 -0.3
#rozen noncarbonated juices and drinks™ # ..., L 0014 05 1.1 0.3 -0.2 1.1
Nonfrozen noncarbonated juices and drinks™ 2. 0.384 -1.3 0.4 3.1 -3.8 0.4
Beverage materials including coffes and tea® ..., 0.250 R 0.2 0.4 0.8 0.0
07571121 NP 0.153 2.7 0.3 0.1 0.4 58
Roasted coffee®. ............. e 3.4 0.6 -0.1 0.4 0.5
Instart and freeze dried coffee™ % ... 1.2 2.6 0.3 -1.5 26
Other beverage maleriais inciuding tea® ... 0.088 0.5 1.0 0.8 07 -0.8
Ctherfood athome. ..o 2007 0.1 0.1 -0.2 0.3 G.1
Sugar and sweels .. 0282 -1.7 0.4 -1.0 0.5 0.4
Sugar and artificial sweeteners....................L 0.654 -3.8 1.3 -1.3 .1 7
Candy and chewing gum™ % 0178 -1.7 0.1 -1.3 -0.8 0.1
OFher SWEEIET. .. i 0.060 0.8 0.7 0.0 -0.3 0.2
Fats and OIS, ... 0.242 G4 0.1 -0.4 a1 0.4
Butter and margarine® ... o7z 5.6 0.7 0.0 0.7 1.6
B 11.2 3.1 1.5 0.1 4.1
Marganine® . 0.1 -1.3 -1 18 -0.5
Salad dressing™ *............... e 0.061 2.3 Q.2 -0.1 2.5 0.2
Other fais and oils including peanut bulter®. ... .108 -2.2 -0.4 -0.8 0.8 -0.6
Peanut butter™ ® % o -3.8 0.5 0.9 0.1 0.8
Otherfoods. . 1473 a.4 0.0 0.0 0.8 0.0

See fooinotes at end of table.
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Tabie 2. Consumer Price indeyx for All Urban Consumers (CPERUY U8, city average, by detalled expenditure
caisgory, June 2014 — Continued
[1882-84=100, unless otherwlse noted)

Relative Unadjzéit::gzement Seasonally adiusted percent change
. importance ) M ; i )

Expendiure catogory "Viay oot | 201 | a0t | fork | 201k

2014 Jur, Jurs, Apr. L May Jun.

2014 2014 2014 i 2014 2014

o Te T O 0.100 -1 0.7 0.0 1.2 0.2

Frozen and fresze dried prepared foods® ... ..., 0.276 0.2 0.5 0.8 0.5 0.5

GRACKST e e 0.322 0.5 0.7 06 0.5 0.7

Spices, seasonings, condiments, sauces........... 0.2e1 1.4 0.7 -1.2 t.2 4.0

Sait and other seasonings and sploes™ ¥ 3.9 -0.4 -1.0 1.5 0.8

Otives, pickles, refishes™ ® % ... 1.1 -1.1 1.5 -4.9 1

Sauces and gravies™ 5. 2.0 -1.3 1.7 3.1 0.7

Other condiments® ... 3.8 5.0 45 54 5.8

Baby f00d" 2 0054 1.8 -1.0 0.2 0.5 -1.0

Other miscellaneous foods™ % .. 0.430 o1 .8 0.5 -0.4 0.8

Frepared salads™ &% ... . 1.4 0.8 0.2 -0.7 0.8

Food away from home’. ... 5.648 2.2 a.2 .3 0.2 0.2

Fult service meals and snacks™ 2. 2.735 2.2 0.2 0.1 0.z 0.2

Limited service meals and snacks™ ... 2.332 22 o2 0.4 0.1 0.2

Food at employes sites and school®. ... en. 0.206 2.2 0.0 1.3 0.3 1.2

Food at elementary and secondary schoole™ *, . ... 2.0 0.0 0.4 0.8 1.3

Food from vending machines and mobile vandors™ 2. . B.082 -0.8 0.2 -0.4 -0.6 0.2

Other food away from home™ * ..o 0.313 3.1 0.3 0.3 0.3 0.3

T £ 8.871 3.2 1.5 0.3 3.9 1.6

Energy commodiies.......... e 5.827 2.3 0.2 1.8 0.6 3.0

Fuel oit and otherfusls’.. ..o 0.265 4.2 -2.0 5.4 -2.0 2.0

Fuel o 0.170 4.0 -1.7 -3.0 -1.4 1.7

Propane, kerosene, and firewood™ ®. .. 0.085 5.5 2.8 7.7 -1.3 0.1

MOtor JUBL . 5.562 2.1 G.3 2.3 0.8 3.3

Gasoling {all Iypes). ... 5475 2.0 0.3 23 ¢.7 3.3

Gasoling, uneadad regular® ... 2.0 0.3 2.2 0.8 3.4

Gasoline, unleaded midgrade™ *...._....... 2.2 08 1.9 0.8 2.z

Gasoline, unfeaded premium® ... 2.1 3 22 0.8 34

Giher motor TUals®, ... 0.087 1.8 0.8 0.9 086 2.1

Energy services® 3.844 4.4 3.6 -1.% 1.4 0.4

T v 1 R 2,635 4.2 52 2.8 2.3 6.2

Uity {piped) gas service®. ... 0.808 5.1 -1.8 0.3 -1.7 -2.6

All fiems less fo0d an0 8NEIgY..... o i 76.465 18 G.1 0.2 0.3 0.1

Cormmodities less food and energy commodities. ........... 19.463 -0.2 0.2 0.1 0.1 0.1

Household furnishings and supplies™ % ... 3.352 2.5 0.0 3.5 0.2 0.0

Window and floor coverings and other linens™ 2., ... (0.273 -2.1 0.5 1.8 0.6 0.5

Floor coverings™ 2. 0.046 0.7 6.2 0.5 0z 6.2

Window coverings® = 0.054 0.2 0.2 0.4 0.7 0.2

Other inens™ 2 0173 -4.1 0.7 -1.3 0.6 0.7

Furniture and bedding’. ... 0.768 -2.5 0.2 0.7 4.1 0.2

Bedroom RUDHUE . ..o e 0.271 -0 0.3 0.8 -0t 0.3

Living room, kitchen, and dining room fumiture™ 2, 0.361 -3.3 0.6 1.0 0.1 .6

CHher Jritre™. e 0128 -39 -1.0 0.3 0.3 0.8
infants’ fumiture™ ® 5 L

ADBHENGEE™. 0.276 -5.4 0.2 1.8 1.7 0.1

Major appiances®. . ... 0.158 7.8 1.0 -1.9 -1.3 -1.1

Laundry sguipment®. .. -B.6 1.1 2.0 2.0 -0.7

Other appliances’ . ... i 0118 2.1 08 0.7 -2.1 eR:]

OCther household squipment and furrishings®......... .. 04.487 -4.8 0.3 0.8 {.4 0.3

Clocks, lamps, and decorator items™. ...l 0.264 6.8 0.0 .0 0.2 0.0

indoor plants and #lowers™ 0.108 1.2 0.2 1.8 1.2 0.8

Dishes and flatware™ % ... 0.042 5.8 3.4 -4.0 -3.2 3.4

Nonelectric cookware and tableware®. ... ... C.075 -4.7 -4 -1.5 0.0 -0.8

See footnotas al end of fabls,
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Table 2. Consumer Price Index for All Urban Consumersg (CPRU) ULE, city average, by detalied expenditure
category, June 2074 — Continued
[18682-84=100, uniess otherwise noted]

Relative Unaﬁjgifsgzercem Ssasonally adjusted percent change
, importance 1 it Mar. ADr.
Expenditure category pMay Sor- 2014 2014- 2014 eﬁc!;?z.-
2014 Jur. Jur, Apr, May Jun.
2014 2014 2014 2014 2014
Tools, hardware, ouldoor equipment and supblies®. . (.704 -1.5 -0.4 -3.8 (3.4 -(.1
Tools, hardware and supplies™ ... ... 0,188 1.4 0.4 0.7 -0.3 0.1
Outdoor equipment and supplies®. ... 0.367 -1.5 -0.6 -0.8 0.6 0.1
Housekeeping suppliss®. ... 0.848 1.1 -0.1 -0.2 -G -1
Household cleaning products™ F... L 0.332 -2.3 -0.1 -9 0.2 0.1
Household paper products™ 2. (.248 -0.8 -0.1 0.7 -0.1 -0.1
Miscellaneous housahold products™ ... £.283 0.2 0.0 0.0 0. 0.0
ADDETBL. e 3.484 0.9 -1.3 0.0 0.3 0.5
Men's and boys' apparel....... G872 0.4 -0.8 -0.4 0.2 0.5
Men's apparel . ..o ee 0.688 -1.7 0.8 -1.0 -0.2 0.8
Men's suits, sport coats, and outsrwear............ 0115 -4.7 2.9 2.2 -0.4 0.8
Mer’s fumishings...........o 0.190 0.8 0.6 -0.4 0.3 1.1
Men's shirts and sweaters®. ... 0.202 2.6 -1.8 -2.8 -0.9 11
Men's pants and shorts.. ..o .17z 0.4 -0.3 1§ 05 14
Boys  apparel. ... 0.186 4.6 -0.8 2.8 0.5 0.3
Women's and giris’ agparel ... 1.505 3.5 -2.3 0.4 0.5 0.8
Women's appareh ... e 1.271 3.8 2.1 -5 0.5 1.2
WOomen's OUTBIRERE. ... ..o e (.108% 16.4 2.5 0.3 2.0 8.0
Women's dresses....ooii i 0,158 4.1 -2.2 4.1 0.7 1.1
Women's suils and separates” ... 0.606 i5 -2.8 -1.0 0.4 0.8
Women's underwear, nighiwear, sportswear ang
BCOBSSOMEE ., ittt 0.396 5.0 1.0 1.7 1.8 -0.8
Girds" apparel. ... 0.234 1.7 -3.2 5.1 08 -1.5
OO W B e e 0.708 -1.2 -0.8 -0.2 0.4 0.1
Mars foolwear’ ... 0215 25 1.6 12 -0 1.6
Boys’ and girls’ foolwear, ..o G168 3.9 1.0 11 3.0 2.2
Women's foolwear.........c.ooevvin 0.329 5.8 2.8 -1z -0.6 ~1.6
Infanis’ and toddiers’ apparel ... 0.134 1.1 -1.8 1.2 -0.6 0.7
Jewelry and watches® .. L 0.214 -3.5 1.8 -1.4 -0.1 0.9
Walchas™ S 0.048 -8 1. -1.5 0.6 1.9
JBWEITYE . 0,168 -4.5 17 -1.4 -0.2 0.9
Transportation commodities less motor fuel® ... ... §.721 -0.2 0.2 0.3 .0 -0.4
Newvehickes......oo o 3508 0.c 3.4 0.3 02 0.3
New cars and trucks® % 0.0 0.4 0.3 02 0.3
New Cars®. ... e 0.4 0.4 0.1 04 0.2
Mew trucks® L 0.6 -0.5 0.8 0.3 -0.4
Usedcars and trucks. ..o, 1.675 0.1 0.4 8.5 -0.1 -0.4
Mator vehicle parts and equipment’. ... 0,430 -1.2 -0.3 0.1 -0.2 0.3
TS 0.284 -2.6 -0.8 0.1 0.2 -(.8
Vehicle accessories other than tres™ %, ... 0.145 1.4 07 0.1 -0, 0.7
Vehicle parts and equipment other than
Hres T S e 1.2 0.7 0.3 0.5 0.7
Motar oil, cootant, and Hufds™ ... 2.8 08 -0.4 0.8 0.8
Medical care commodiBes. . ... . i 1.708 2.8 0.5 0.3 0.5 0.7
Medicinal drugs™ % 1.632 3.0 06 0.3 0.3 0.6
PresCription Grigs.. . ..o 1.284 4.1 0.7 0.3 0.7 1.0
Nonprescription drugs™ % 0,348 -1.0 0.0 0.6 a.1 0.0
Medical squipment and supplies™ % 0.075 3.1 0.4 0.4 02 0.4
Recreation commodiies®. ... ... 2,030 2.3 0.2 0.0 0.3 0.2
Video and audio producis® .o 0.312 6.7 -1.5 -0.5 -1.0 -1.3
Televisions, ... 0150 -15.0 -2.4 -1.8 -1.8 -2t
Cther video equipment™ Z 0.039 1.4 0.7 3.8 0.4 -0.7
Audio eqUIPMENE. .. 0.070 -2.4 -1.4 (1.4 0.4 0.8
Audic discs, tapes and other media ... ... 0.048 2.4 0.1 07 0.7 6.1

See fooinotes at end of table,
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Tabie 2. Consumer Frice index for All Urban Consumers (CPLRUY: U8, oliy average, by detalied expenditure
category, June 2014 — Continued
[1982-84=100, unless otherwise noted)]

Relative Unadpéﬁ:?giercem Seasonaily adjusiad percent change
: importance Jun, Ma Mar. Apr. Ma
Expenditure category May 2013- 2014 2014- 2014- 2014-
2014  Jun Jun, Apr. May Jun.
2014 2014 2014 2014 2014
Pets and pet products’ . 0.847 0.3 0.3 0.3 0.5 0.3
Petfood 2% 0.3 0.4 0.4 0.4 0.4
Purchase of pets, pet supplies, accessories™ * % . -0.1 0.1 0.1 0.8 0.1
Sporting Goods™. . 0.403 -1.3 0.2 0.8 -1.2 0.2
Sperts vehicles including bioyeles™ ... 0180 0.8 0.2 0.8 2.2 0.2
Sports eguUIpImEnt. ... 0.217 -2.0 0.2 0.8 =14 0.4
Protographic equipment and supplles........ ... ... 0.080 -2.4 R 0.9 -0.2 -0.6
Fim and photographic supplies™ = %L 0.7 0.2 0.8 0.7
Photographic equipment™® ... -8.7 0.7 18 -0.9 -1.1
Recreational reading materigle’........ 0.218 2.1 -1.0 1.2 0.7 -1.0
Newspapers and magazines™ 2 121 49 1.0 18 1.5 1.0
Racreational books™ % . 0.085 -1.4 0.8 08 -0.3 0.9
(.280 -5.3 G.0 -1.5 -8 G
0.285 8.5 0.2 -2.2 -0.8 0.3
Toys, games, hobbies and playground
equipment -3.3 0.4 -1.8 0.7 0.3
Sewing machines, fabric and supplies™ *.. ... ..., 0.052 ~t.4 0.7 1.0 0.2 -0.7
Music instruments and accessories®... ... 0.041 -0.9 0.2 0.3 0,1 0.2
Education and communication commodities®. ..., 0.625 5.1 -0.6 0.2 -4 0.3
Educational books and supplies.................. 4191 2.7 -0.2 1.1 0.4 0.1
College texthooks™ > " L 3.0 -0.2 0.8 0.3 -0.2
information technology commadities®. ... 0.434 -6.2 -0.8 -0t -0.8 0.8
Personal compuiers and peripheral equipment®. ... 0.284 -8.3 0.7 -0.2 0.7 0.2
Computer software and accessores™ % 0.087 -4.2 0.8 0.1 -0.3 0.8
Telephone hardware, caiculators, and other
gonsumer information teme™ 2L 0.073 7.7 -2.7 0.0 -1.5 -2.7
Alcoholic bevera'ges .......................................... 0.984 0.8 0.1 G.1 0.0 -0.1
Alcchotic beverages at home..........oo e 0.587 0.2 0.3 -0.1 0.2 -0.3
Beer, ale, and other malt beverages at home, ..., 0.288 0.8 0.5 01 0.0 -0.3
Distified spirts at home™. ... 0073 0.1 -0.8 .2 1.1 -1.0
Whiskey &t nome™ . . s 2.0 05 0.4 -0.1 0.5
Distilied spirits, excluding whiskey, at home™ ® -1.8 -1.0 -{3.1 1.0 -0
Wingathome o §3.246 0.8 0.0 -3 -3 -1
Alcoholic beverages away fromhome™ ... ... 0.407 2.0 0.2 0.5 0.2 cz
Beer, ale, and other malt beverages away from
OME & 3 1.8 0.1 0.2 0.3 0.1
Wine away from home™ %% 1.8 i 0.3 0.3 0.1
Distified spirits away from home™ = % L. 2.0 0.1 0.6 0.2 0.1
Other gooUs™. . e 1501 2.2 0.4 0.0 0.0 0.5
Tobacco and smoking products®. 0.694 4.3 1.0 0.3 ¢.2 1.0
Cigareties™ PO 0.840 4.5 1.0 0.0 0.2 1.0
Tobacoo products other than cigarettes™ 2 .. ... 0.049 1.1 1.0 0.2 0.1 1.0
Parsonal care products’. 0.715 0.7 0.0 0.1 -0.3 0.0
Halr, dental, shaving, and miscellansous personal
care products ™ 2. 0.362 0.1 0.3 0.6 1.0 0.3
Cosmetics, perfume, bath, nail preparations and
Implements’ ... 0.345 1.5 <G4 0.8 a.8 -0.4
Miscellaneous personal goods™. ... 0.182 0.6 -0 3.2 0.1 0.4
Stationery, stationery supplies, gift wrap®. ... ..., 0.0 -0.3 .3 -0.3 0.2
infants' eguipmert®™ ® 5 1.2 1.8 0.7 0.4 1.8
Services 1855 energy ServiCeS. ..o &57.001 2.7 0.2 0.8 4.3 G.1
BRI e 31.835 2.8 0.2 0.2 0.3 0.2
Fent of shelter™. 21.473 2.8 0.2 0.2 0.3 0z
Fent of primary residence® ... £5.911 3.2 0.2 0.3 0.3 0.3

See footnoles af end of {able.
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Table 2. Consumer Price Index for All Urban Consumers ({CPRUY: ULS. ity average, by detailed sxpenditurs
category, June 2014 — Continued
[1882-84=100, unigss olherwise noted]

Relative Unadgxéitjgg;;emem Seasonally adjusted percent change
. . impartance ] Mar, ADF. Y
Expendilure caiegory May ;(i% ;g?i- 2014 2014 2014-
2014 Jun, Jdun, Apr, May Jur,
2014 2014 2014 2014 2014
Lodging away from home®..... 0.926 3.1 6.7 ’ 0.4 2.0 1.8
Mousing at school, excluding board® 5. |, .. 0.166 3.2 0.1 0.3 0.2 0.4
Ciher lodging away from home including hotels
andmolels. e 04.780 29 0.8 0.4 2.5 -2.5
Cwners’ equivalent rent of residences™ "8 ., 23,835 26 0.2 oz 0.2 0.2
Ownars' equivalent rent of primary
residence™ P 22.256 2.8 0.2 0.2 0.2 0.2
Tenants' and household insurance™ = ... 0.382 4.9 0.2 0.1 1.2 -0.2
Water and sewer and trash collgction services®. .. ... .. 1170 3.3 0.1 4.3 0.1 0.3
Water and sewerage maintenance®............. ... £.899 3.4 0.1 .3 0.1 0.4
Garbage and frash collection™ "1 0.271 2.7 0.2 0.5 0.0 0.2
Household operations™ 2. ... 0821 2.8 0.7 0.9 0.3 0.7
Domestic services™ 2. G273 2.3 0.0 -0.2 0.1 0.0
Gardening and lawncare services™ 2. 0.287 3.9 1.2 2.8 0.0 1.2
Moving, storage, freight expense®. ... 0118 1.5 1.3 0.2 0.3 0.7
Repair of household tams™ # 0.083 1.7 0.0 0.1 0.7 0.0
Medical care Services. ... 5.824 28 0.0 0.3 0.3 4.0
Protessional services.................o 2.874 1.8 0.0 0.2 0.4 -Gt
Physiciang services® .. 1.560 1.1 -0.1 0.3 04 8.3
Dental servicas® 0.790 2.1 0.1 0.2 0.1 g.2
Eveglasses andeve care™ %o, 0.280 2.4 0.1 0.0 1.3 S0t
" Services by ofher madical professionals® 5., L 0,343 1.5 0.8 0.1 0.4 0.5
Hospital and relaled sarvices, ..o 2103 5.4 0.0 0.4 0.3 0.2
Hospitai services™ ™. L e 1.803 58 0.0 0.5 0.3 0.2
inpatient hospital servipes® % . 6.7 0.1 0.4 0.5 1
Quipatient hospital services® > % .. 5.3 0.2 0.5 0.2 0.5
Nursing homes and adult day services™ .. ... 0170 27 0.0 0.1 0.0 0.2
Care of invalids and eidery at home™ % ... .. 0.130 16 e.0 -0.1 0.0 0.0
Health insurance ™ 5. 0.748 B A 0.2 0.2 0.2
Transporialion SeIVICES. . vi i 5.582 3.2 0.1 0.7 1.0 0.1
Leased cars and trucks '™ 0.390 -2.4 -0.8 -5 5.0 -1.2
Car and truck remtal. ... . 0.071 1.8 0.2 1.8 2.3 2.1
Motor vehicle maintenance and repair’... ... 1.138 1.6 0.2 0t 0.2 0.2
Motor vehicle body worl ... 0.056 3.3 0.2 0.2 0.1 0.2
shotor vehicie mainienance and servicing 0478 1.0 0z 0.1 5.3 0.2
Motor vehicle repair™ *.... 0573 2.0 0.3 0.1 0.6 S 03
Motor vehicie INSUNANCE. ..o i 2.200 4.8 0.2 4.9 0.6 0.2
Motor vehicle fees™ 2. 0.559 1.4 0.0 0.1 0.0 0.0
State moior vehicle registration and ficense
fees B T 0.312 0.9 0. 0.0 0.0 0.1
Farking and other fees® ... 0.229 2.0 0.2 0.4 0.3 0.1
Parking fees and tolls™ 2 % 28 0.3 0.4 0.2 0.3
Autemebile service clubs™ 2% L 4.4 0.3 1.8 0.2 0.3
Fublic fransporiation. ... ... 1.235 as 0.4 1.6 3.7 0.3
Alfine fare. ... o 06258 5.3 0.2 2.6 58 0.4
Cihar intercily transportation. ... 0.152 -0.6 1.8 3.3 -1.3 0.0
intercity bus fare™ > %
imercity train farg™ % 1.4 1.0
Bhipfare™ 2 3 0.2 0.5 0.3 0.4 0.5
Irdracity transgortation®. ... 0.284 4.5 0.1 0.0 G 0.1
Intragity mass ransit™ 2% 6.8 0.1 0.0 0.0 0.1
Recraation services® ... i 3.702 2.8 0.1 0.3 0.1 0.2
Video and audic senvices®. oL 1.548 2.4 0.1 0.z 0.2 0.3

See footnotes af end of table.

42



Tabie 2. Consumer Price index for All Urban Consumers (CPRUY LLE. city average, by detelied expenditurs
category, June 2014 — Continued
[1882-84=100, unless otherwise noted]

Belative Unadjzitae:ggercent Seasonally adjusted percent change
. imporiance uR. Mz Mar. | 3
Expenditure category May 2d018— 2913%‘ g 2!5{\)5‘::!4 gl’\é’l?i
2014 Jun, Jun. Apr. ]‘ May Jun,
2014 2014 2014 ‘ 2014 2014
Cable and satellite television and radic
sErvice 1.456 28 0.1 0.2 0.2 0.3
Video discs and other media, including rental of
video and audio™ 2. (.083 -3.2 0.2 1.1 -0.3 0.2
Video disce and other madia™ * % ... ... 6.2 0.4 1.8 0.5 0.1
Hental of video or audic discs and other .
mediz e 0.3 0.4 0.2 0.2 0.4
Fet services inciuding veternany™ ..., 0.396 3.4 0.3 0.1 0.2 0.4
Potservices =% 3.8 0.4 0.4 0.2 0.4
Vatorinarian services™ ®...... o 3.8 0.4 G 0.1 0.4
Photographers and film processing™ 2. ... 0.080 2.0 0.3 0.8 0.4 0.3
Photographerfess” ® % . 1.7 0.0 g2 0.1 0.0
Film processing™ % 0 3.0 0.5 0.8 0.4 0.5
Other recreation semvices™ ... 1.702 1.8 0.2 0.3 0.0 0.2
Ciub dues and fees for participant sports and
GrOUP EXBICISAET. ... e niene e 0.599 1.8 G.1 0.0 a2 0.1
Admissions’. . 0.830 2.1 0.3 0.7 4.3 0.3
Admission o movies, theaters, and
concarts L 2.3 02 0.6 0.2 0.2
Admission to sporting evenie> %, . 32 0.7 0.5 -0.5 0.7
Feas for lessons or instructions™ % .. 0.208 1.8 02 0.1 0.3 0.2
Education and communication services® ................ £.337 2.1 ¢ ] 0.2 0 0.2
Tuition, other school fees, and childeare. ... ..., 3.000 3.8 0.2 0.3 0.3 0.5
College tuition and fees.......o e 1776 4.1 0.2 0.4 0.3 05
Elementary and high schoo! tultion and fees. ... .. 0,359 4.1 0.4 0.3 0.6 04
Chiid care and nursery school™. 0.704 2.2 0.1 oA 0.3 0.4
Technical and business school tuition and fees®.. (.038 2.4 0.1 a1 0.3 0.0
Postage and dafivery senvices™ ... 0.143 4.0 0.0 0.1 0.4 0.3
BOBIAGE . s e 0.128 4.1 0.0 0.2 04 0.4
Delivery services™ 2. 0.014 3.3 -0 0.7 067 -1
Telephone 8eMVICes™ 2 e 2.480 0.2 0. 0.1 0.1 -1
Wireless telephone services™ ... . 1.688 ~1.8 0.1 02 0.3 0.1
Land-ine telephone services™ % ...l 0.825 2.3 -0.1 0.0 0.3 -0.1
internet seryiges and electronic information
DROVIGEIS P G.702 i.4 0.2 0.4 g 6.2
Other personal services™ ¥ 1.721 1.6 0.0 0.4 01 00
Personal cars services” .. i 0622 1.5 0.1 0.0 0.2 ¢.1
Haircuts and other personal care services’ 7., . 0.622 1.5 0.1 0.0 a2z 0.1
Miscelianeous personal services............... PRI 1.088 1.7 0.1 0.0 .0 -0.1
Legaf servicas® . 0.311 2.3 0.4 0.1 0.3 0.4
Funeral expanses® 0ATO 1.6 0.2 0.1 0.2 -1
Laundry and dry cleaning services™ ... 0274 1.7 0.0 0.2 0.0 0.0
Apparel sefvices other than laundry and dry
CIBAMING T e 0.033 2.0 0.0 6.2 0.1 0.0
Financial servicas™ 5o o.pp2 1.0 Rl 0.1 0.2 0.7
Checking account and oiher bank
services " R 0.4 0.0 -0.4 0.1 0.0
Tax rejurmn preparation and othar accounting
TeBE 3 3.1 0.8 10 0.4 0.8

T Mot seasenally adjusted.

2 ndenes on & December 1997=100 base.

¢ Special index based on a substantially smaller sample.
% Indexes on a December 2007=100 base.

% indexes on & Dacember 2005=100 base.

¥ Indexes on & December 1888=100 hase.

7 indexes on a December 1883=100 base.
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# Thii; intdex saries was calculated using a Laspeyres estimator. Al other ftem stratum index series were caiculated using a geometric means
egimator.

¥ Indexes on a Decamber 2009=100 base.

0 indexes on a December 1990=100 base.

T ingexes on a December 1983=100 base.

*2 Indexes on a December 2001=100 base.

% indexes on a December 1882=100 base.

*indexes on a December 1995100 base.

NOTE: Index applies 1o a month as a whole, not o any specific date.
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Table 3. Consumer Price Index for Al Urban Consumers (CPRUR LS. oty average, special aggregate indexes,

June 2074
11982-84=100, unless otherwise noted)]

Unadijusted percent

Seasonally adjusted percent

Relaiiva Unadjusted indexes change change
irnpor-
: : Jun, Ma Mar. Apr. Ma
Special aggregate indexes fance Y ! ¥
P ggreg iy Jun, May Jun. 2013 | 2014 | eotd- | eoia | 2014
2014 2013 2014 E 2014 Jun, Jun., A{!i’ May Jun,
; 2014 2014 2014 2014 2014
]
Afftemsless food. ... 86.136 233.018 237.225 2377441 2.0 0.2 0.z 0.3 0.3
All items fess shelter. ... 68.165  224.847 228104 22B.534 1.7 0.2 0.3 0.4 0.3
All items less food and shelter..............L 54.301 221237 224193 224700 1.6 0.2 0.3 0.3 04
All items tos8 food, shelter, and energy.. ... 44.630 217.627 220,582 220454 1.3 -0.1 0.2 0.2 a1
All erns less food, shelter, energy, and used
cars and HUCKS. ... 42,855 221570 224746 224530 1.4 0.1 0.2 0.z G.1
Al tems less medical care. o 02.468 224216 228338 228773 2.0 0.2 0.3 0.4 0.3
All fterns less energy. ... 90,328 233456 238.006 238,112 2.0 0.0 0.3 0.3 0.1
CommotilBs. . ..o e 39.154 188423 180.518 190.324 1.0 -0 0.4 0.3 0.5
Commodities less feod, energy, and used
cars and TruCKS, Lo 17.788 147,852 147.780  147.337 -0.2 -0.3 0.1 .1 0.1
Commodities less food. ... 25280 185850 1850839 165683 0.3 0.2 4.8 0.2 0.7
Commodities iess food and beverages........ 24296 182635 163.283  163.030 0.2 0.2 0.5 0.2 0.8
SEIVICES. .o 80.846 278277 284038 285998 2.8 .4 a.1 0.4 0.1
Services less rent of shelter’. ... 28.373 305018 311625 313404 28 0.5 0.0 a5 0.t
Services toss medical care services........... 55022 284950 271243 272363 2.8 (.4 G.1 0.4 0.2
DurabBlEs®. 9.045 112,524 111086  110.856 -1.5 0.2 0.3 -0 -(.2
Mondurables. .. 30,110 228,071 230.25% 230.088 1.8 -1 08 1.3 1.1
Nondurabies less food. .. 16.246 215181 218293 218.0620 1.2 -0.1 4.7 0.2 1.6
MNondurabies less feod and beverages........ 15.252  213.855 217.043 216774 1.4 0.1 07 ¢.3 1.
Nondurables less food, beverages, and
APDAIEL L e 11.818 273.289  276.855 D77 .448 1.5 .2 1.1 0.5 1.8
Nondurables less food and apparel. ... ... 12,812 268583 271938 272447 14 0.2 1.0 04 1.5
FOUSINGL s st e 41.286  225.088 232744  233.894 2.6 0.5 0.0 0.3 G.1
Education and communication®. ... 8862 135088 137.244 137279 1.6 0.0 0.2 0.1 0.2
EaUCaON™. 3181 22z AR 228576 228883 3.8 0.2 0.4 6.3 0.4
Communication® ... e 3771 82.506 82.470 B82.386 -G.1 -0.1 G.1 -0.1 0.0
information and information processing®. ... 3.628 78.768 78.812 78.5289 -0.3 -0.1 0.1 -0.1 0.4
Information technology. hardware and
SENVICEE® L 1.148 8,535 8.410 8.367 -6 -0.2 0.2 0.2 0.0
Recreation® ... 5Y32 115,407 116.018 116.087 0.5 4.0 02 0.0 0.1
Video and audic® .. ... 1.861 §9.881 100.773 100587 0.7 0.2 0.1 0.0 0.4
Pets, pet produsts and services®. ... 1087 164446 165739 168.199 1.1 0.3 0.3 0.4 0.3
Photography™. ..o 0.122 77.598 78.046 7ES G.1 1.5 .8 A -0.4
Food and BEVETages. . .....oviici i 14.856  236.726 242085 242027 2.2 0.0 0.4 .4 4.0
Domestically produced farm food. ... 6812 241054 248148 247635 2.7 -0.2 0.5 .8 0.1
Oer SEIVICES.. ... 11.7680  327.607 334.024 354332 2.1 0.1 0.2 0.1 0.2
Appare] less foolwsar. ... 2725 119444 122888 121.076 1.4 -1.5 4.0 0.3 0.6
Fuets and utilities.........o o 5279 230506 234.483 240,396 4.8 2.5 -t.8 0.8 -0.8
Household 8nergy......oooicii 4108  18R.g11 202578 208084 4.6 32 2.2 11 -0.5
Medical CarE...... e TE3E 424284 434874 435352 26 0.1 0.3 0.3 0.1
Transportahlion.... ..o 15875 220044 223.382  B23.543 1.8 0.1 1.1 0.8 1.8
Private transporiation 15,640 214706 217700 217.793 1.4 0.0 1.0 0.4 1.0
New and used motor vehicles® .............. 5752 101413 101422 107162 (3.2 (.2 0.3 0.6 (i
tilities and public transportation. ... ... 10185 215.680 218806 221.8688 24 T -0.5 1.0 0.1
Household furnishings and operations........... 4173 125412 123350 123534 -1.8 2.1 0.0 -0.2 o2
Other goods and SEMCES. .. i 3.321 400,847 407178 407.974 1.8 0.2 0.0 0.2 0.z
Parsonal CAIS. ... 2827 215068 217.887 217.6E8L 1.2 0.0 G.0 0.2 0.1

P lndexes on & December 1982=100 base.
? Mot seasonally adfusted,

# indexes on a December 1897=100 base.
*indexes on & lecember 1988=100 base.

MOTE: index applies 10 a month as a whoele, not ia any specific daie.
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Table 4. Consumer Price Index for All Urban Consumers {CPL-U): Seiecled areas, all Hems index, June 2014
[1982-84=100, uniess ctherwise notad)

Bricin Percent changs o Jun. 2014 from: Percant change to May 2014 from:
Ares Séhedu?&” Jur, Apr. May May Mar. Apr.
2013 2014 2014 2013 2014 2014
LS oify averagl. ..o A 2.1 0.8 0.2 2.1 0.7 0.3
Hegion and area size®
Northeast wrban......o Y 1.8 G.4 0.0 2.0 0.5 0.4
Stze A - More than 1500000 ... M 1.8 0.4 0.0 1.9 0.5 0.4
Size B/C - 50,000 1o 1,500,000% ...l i 2.2 .5 0.1 2.3 .4 0.6
Midwest urban. ... s [ 1.7 0.8 0.5 1.6 05 0.2
Size A - More than 1500000, A 1.8 Q.8 0.5 1.5 0.5 0.1
Bize B/C - 50,000 t0 1,500,000° ... bk 2.0 0.7 0.5 1.8 0.6 0.2
Size [ - Nonmetrepelitan (iess than 50,006)........ .. i 1.4 0.3 0.2 1.2 gz 0.6
SO UDEN . ] 2.3 0.4 0.z 2.4 a7 0.2
Size A - More than 1,500000........................... ] z5 0.5 0.3 24 0.6 0.2
Size B/C - 50,000 to 1,800,000% ... ] 21 0.3 0.2 24 0.9 0.2
Size D - Nonmetropolitan (less than 50,000} ......... i 2.0 0.4 0.3 2.7 0.7 0.2
Wesl trban. . i 2.3 0.8 0.1 2.3 0.9 0.8
Size A - More than 1,500,000, ... ... it 2.4 o.7 0.1 2.4 0.2 0.8
Size B/C - 50,000 to 1,500.000% ... ... M 148 1.0 a.2 1.7 1.0 0.8
Size ciasses
A I 2.1 0.5 0.2 24 0.8 0.4
B M 2.1 0.5 0.2 2.1 0.8 0.4
5 S PP M 2.1 0.5 0.2 2.3 0.6 0.3
Setecied loca! areas®
Chicago-Gary-Kenosha, IL-IN-WL. .. i 2.0 0.3 .4 1.8 (.4 -0.1
Los Angeles-Riverside-Orange County, CAL....o...... it 1.8 0.5 G.1 1.7 0.4 0.4
New York-Northern N.J.-Long island, NY-NJ-CT-PA. . [ M 1.7 0.5 0.0 1.9 0.5 0.5
Bostan-Brogifon-Nashua, MA-NH-ME-CT.. ... 1 2.1 0.1
Cleveland-Akron, OH..... 1 1.7 o2
Dallas-Fort Worth, TX 1 1.8 0.4
Washington-Baltimore, DO-MD-VAWVE. ... 1 2.2 0.4
Adlanta, BA...... 2 3.6 15
Deatroii-Ann Arbor-Flint, ML, .o i 2 1.3 0.5
Houston-Galveston-Brazona, TX. ... 2 3.3 08
Miami-Fort Lauderdale, Fl..... oo 2 2.4 -3.3
Philadelphia-Wilmingion-Atlantic City, PA-NJ-DE-MD. .| 2 1.8 0.8
San Francisco-Oakiand-San dose, CAL........... ... b4 3.0 0.7
Bealtle-Tacoma-Bremerton, WA, .. ..o i, z 2.0 0.4

! Foods, fuels, and several other Hams are priced every month in all areas. Most other goods and services are priced as indicated: M - Evary month,
1 - January, March, May, July, September, and November. 2 - February, April, June, August, Oclober, and December,

? Regions defined as the four Census regions.
* Indaxes on a December 1896=100 base.
“indexes on a December 1986=100 base.

% in addition, the following metropolitan areas are published semiannually and appear in Tables 34 and 38 of the January and July issues of the CPI
Detailed Report Anchorage, AR, Cinelnnati-Hamilton, OH-KY-iN; Denver-Boulder-Greeley, CO; Honolulu, Hi; Kansas City, MO-KE;
Mitwaukes-Racine, Wi, Minneapolis-5t. Paul, MN-W!; Phoenix-Mesa, AZ; Pilisburgh, PA; Portiand-Salem, OR-WA; 8t Louis, MO-1L; San Diego, CA;
Tampa-St. Patershurg-Cleanwater, FL,

% Indexes on a November 1998=100 base.

NOTE: Local area indexes are byproducts of the nationa!l CPI program. Each iocal index has a smaller sample size than the national index and is,

therefore, subject to substantially more sampling and other measurerment error. As a resull, local area indexes show greaier volatility than the national

index, although their long-term trends are similar. Therefore, the Bursau of Labor Statistics strongly urges users o consider adopling the national
average CPI for use in their escalator clauses.

MOTE: Index applies to a month as a whaie, nol to any specific dats.
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Tablie 5. Chained Consumer Price index for A1 Urban Consumers (C-CP-U) and the Consumer Price Index for
Al Urban Consumers {CPRU) U8, cliy average, all tems index, June 2014
{Percent changes)

Unadjusted 1-morth percent change Unadjusted 12-month percent change
Month Year - f
C-CPIAT | CPIU C-CPLU! | CPi-U
Daecember 2000 ... 2.6 3.4
Decembar 2001, 1.3 1.6
December 20020 : 2.0 2.4
December 2003, 1.7 1.8
December 2004, ... 3.2 3.3
December 2005, 2.8 3.4
December 2008, ..o 2.3 2.5
December 2007 3.7 4.1
December 2008, ... 0.2 0.1
December 2008, ... 2.5 27
December 2000...........0o o, 1.3 1.5
Decamber 2011, oo 2.8 3.0
danuary 20020 0.5 cd 2.8 2.8
Fabruary 20120 0.4 .4 2.8 2.8
March 2012, o 0.7 0.8 2.6 27
Aprl 2042, 0.3 0.3 2.2 23
May 2012, 0.1 -0 1.7 1.7
JURE 2012, -1 -0.1 1.6 1.7
JUIV 2012, 0.2 0.2 1.3 1.4
AUgUSt 2002, . 0.5 0.6 1.6 17
September 2012, ... 0.4 0.4 1.8 2.0
Qotober 20120 -0 0.0 1.9 2.2
Novembear 2012, ... -GG -5 1.5 1.8
December 20720 0.3 -0.3 1.5 1.7
January 2003, 0.3 0.3 1.3 1.6
Fabruary 2013........cci .8 0.8 1.7 2.0
March 2013, oo 0.3 0.3 1.3 1.5
At 20930 e 0.1 . -1 0.8 1.1
May 2008 0.z G.2 1.1 1.4
dune 2013, 0.2 0.2 1.5 1.8
July BOT3. o 0.0 0.0 1.7 2.0
August 2003 0 e 0.1 0.1 1.3 1.5
September 2013, 0.1 G.1 1.0 1.2
October 203 ... e -0.3 (1.3 0.8 1.0
November 2018, i i -3.2 -0.2 1.1 1.2
December 2013, 0.0 0.0 1.3 1.5
danuary 2014, 0.4 0.4 1.4 1.6
February 2074 ..o 04 0.4 1.0 11
March 2014, ..o SRR 0.6 0.8 1.4 15
Apr 2074, .. 0.3 . 0.3 i.8 2.0
May 2014 0.3 0.3 20 24
Jung 2004, 0.2 02 1.8 2.1

T The C-CPI-U is designed io be & closer approximation 10 a cost-ofliving index in that #, in itg final form, accounis for any substiluiion that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CP-U are available only with a time lag, the C-CPRU is being issued first in preliminary form using the latest available expenditure data af that
time and is subject 1o two revisions.

NOTE: Indexes for 2014 are intial estimates. Indexes for 2013 are interim adjustments. Dala prior 10 2013 are final.
NOTE: index applles 1o a month as a whole, not 1o any specific date.
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Tabie 6. Consumer Price index for All Urban Consumers (CPI-UR: U.S, city average, by expenditure category,

June 2014, 1-monih analysis iable
[1882-84=100, unigss otherwise noted]

One Month
Hativ Seasonally | Seasonally : Largest (L) or Smallest (S
. ‘ imgpijig\nie adjusted adjusted Esf:gg?rci geasf)n)ai%y adjusted /
Expenditure category May percent efiect on Al medan change since??
2014 change items orice
May 2014- | May 2014- chance? Date Percent
dun. 2014 | Jun, 20141 g change
A B IS, 100.000 0.3 0.03 S-Apr.2014 0.3
OO L 13.864 0.4 0.007 0.07 S-Jan.2014 0.1
Fooad &l hOMe. ... §.216 0.0 -3.004 0.1z S-Dec.2013 0.0
Cereals and bakery produsts................oi 1126 0.2 G002 0.30 8-Feb 2014 -0.4
Cereals and careal products......... (1.371 0.2 04.001 0.50 L-har.2014 1.3
Flour and prepared flour mixes..............oeeeen 0.050 a8 0.000 0.71 L-Fab.2014 1.6
Breakfast careal®.. .. ... (0.192 0.8 0.002 0.71 L-Fab,2013 1.2
Rice, pasta, commeal® ... G.129 -1.2 -0,002 0.70 S-Apr.2014 1.2
BB 5 8 -1.0 0.57 S-Nov.2013 1.5
Bakery products... ... (.755 -0.2 -0.001 0.38 - -
BT 0.223 0.0 0.000 0.5 L-Apr. 2014 1.3
White Bread® & e 0.6 0.85 L-Apr.2014 2.2
Bread other than white™ °........................ o0 0.86 L-Apr.2sid 1.3
Fresh biscuiis, rolls, muffing®™ 5. .. ... ... 0.112 -0.6 -0.001 0.76 S-Apr.2014 -0.9
Cakes, cupcakes, and cookles.. ... 0.185 -0.4 -0.001 .76 S-Apr.2014 -0.4
T Cookies® B -0.3 112 S-Apr.2014 -1.3
Frogh cakes and cupcakes® ... ... -0 0.7% S-Mar.2014 5.1
Oither bakery products. ... 0.23% 0.1 0.000 0.76 L-Apr.2014 0.8
Frosh swaetrolis, coffescakss, doughnuis® ®. .. 0.1 0.87 L-Apr20i14d 0.8
Crackers, bread, and cracker products® .. ..., 0.0 1.51 S-Mar.2014 -1.8
Frozen and refrigerated bakery products, ples,
taris, turnovers®...... 0.6 0.91 S-Apr.2014 -1.2
Meats, poultry, fish, and eggs 1.8918 0.2 £.004 0.24 S-Dec.2013 0.2
Meats, pouliry, and fish. ... 1.798 a.2 0,004 0.25 S-Dec.2018 0.2
MEeals. 1157 0.3 004 0.31 S-Jan.2014 .3
Besf and veal®.... ... 0.528 0.1 0.001 044 - -
Uncooked ground beef'.........iicn 0.214 0.2 0.000 0.62 L-Apr.2otd 26
Uncooked besfroasis™ 5 ... 0.07¢ -0.7 -0.001 1.04 S-dan.2014 -1.8
Uncooked besf steaks™ " ..., 0.192 0.4 04.001 0.83 L-Apr.2014 3.3
Uncooked other beef and veal®™ ®... ... £4.048 0.1 0.000 0.70 S-Sen201d .1
T 0.371 o8] 0.060 4.50 S-Nov.2013 0.4
Bacon, breakfast sausage, and refated
ProdUCS™ . 0.147 .2 0.000 0.72 S-Feh 2014 -0.3
Bacon and related products® ... -2 0.61 S-May 2012 -2.4
Breakfast sausage and related producis® 8. 11 1.04 S-Apr.2014 0.3
1 £ PPN 0.672 0.2 0.000 1.16 S-Apr.20i4 6.1
Ham, excluding carmed® 1.1 1.00 5-Apr2014 -0.4
Pork chops. o 3064 -1.5 -0.001 118 S-Feb.2014 -3.0
Gther pork including roasts and picnics®. ..., {1.088 2.5 0.002 1.07 L-Apr.2014 6.5
OHher MEats. . 0.287 1.1 G003 0.54 S-Apr.2014 11
Frankfurters® . 1.6 1.56 L-Apr.2014 4.5
Lunchmeats™ %% 0.9 0.62 L-Apr.2014 1.6
Lamb and organ meats™ *... 2.1 1.55 S-Apr.20t4 -84
Lamb and mution® &S 3.4 1,95 S-Apr.2014 6.1
POLY. 0.353 0.1 £.800 0.54 S-Apr.2014 1.6
ChIekan®. . 0.285 -G.2 -3.001 0.67 S-Apr.2014 -6
Fresh whote chicken™ 5. 27 1.51 S-May 2012 4.8
Frash and frozen chicken parts™ ..., 1.5 0.88 L-AUg.2013 2.6
Ciher poultry ncluding furkey™. ..o 0.068 0.5 0.000 072 S-Apr.20i4 -1.6
Fish and seafood®. ... 0.288 0.1 0.000 0.52 S-Apr. 2014 G.0
Fresh fish and seafood™ ®....... . 0,148 0.4 0.001 0.82 S-Mar 2014 0.7
Processed fish and seafood® ... 0.140 0.0 0.600 0.64 S-Feb.2014 -0.9

See fooinctas at end of tabie.
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Table §. Consumer Price Index for Al Urban Consumers (CPI-UY: LS, city average, by expenditure category,
June 2014, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
aiiv Seasonally | Seasonally , Largest (L} ar Smallest (S
_ i;?;ci?:anie adjusted | adjusied 3%;%;?,?”@ %easgr\)aiiy adjusied( )
Expanditure category May percent | effecton Al | =00 change since:
2014 change ltems price
May 2014- | May 2014~ n 2 Drate Percent
Jun, 2014 | Jun. apiat | FNANGE change

Shelf siable fish and seafood™ 5. ... ... 0.6 0.82 L-Apr20i4 2.1
Frozen fish and seafood®...........o.... 0.0 £.79 S-Apr.2014 -0.1
e - 0.118 -0.1 0.000 0.76 S-Jan.2014 -1.8
Dairy and refated products™. .. 0.870 -0.4 -0.004 0.25 S-May 2013 -0.8
IR S 0.278 -0.8 -3.002 0.37 S-May 2013 -1.2
Fresh whole millk™ % -0.8 0.58 S-May 2013 -1.7
Frash milk other than whale® ® %L -0.4 .48 Sl 2013 0.6
Chaess and related products®. ... .278 0.7 0.002 0.47 S-dan.2014 -1.3
lce cream and refated products... o117 0.7 -0.001 .89 L-Apr.2014 0.0
Other dairy and related produsts® ... 0.196 0.4 4.001 0.51 S-Apr2014 0.t
Frults and vegetables. ... ... 1,366 -0.3 -0.004 0.37 S-Jan.2014 -0.3
Fresh fruits and vegetables................ 1.081 -0.3 -0.003 0.44 S-Jan. 2014 0.3
Fresh frufis. ..o 0,583 2.3 -0.014 0.80 S-Cet.2011 2.8
ABBEEE. o o082 1.4 0.001 0.84 §-Apr.20td 0.9
LS gct g Yo ot G.088 0.6 0.001 0.73 L-Nov.2013 1.4

Chtrus Truits® o168 7.7 -0.013 1.31 S-EVER -~
Oranges, including tangerines®. ... B 1.43 S-Nov.2007 8.5
Otiver fragh frults® . 0.249 -1.0 -3.002 110 L-Apr.2014 0.2
Frash vegetables. ... i (.468 2.2 0.010 470 S-Apr.2014 11
POlaI0BS. e s 0,080 0.8 0.007 1.28 L-Febh.2014 0.8
et 0065 7.8 0.008 210 L-dan 2013 11.2
Tomatoss™, . .081 1.9 . 0.002 1.48 i -Nov.2013 2.3
Other fresh vegetables. ... G.242 1.1 0.008 0.80 5-Mar.2014 0.8
Processed fruils and vegetables® ... 0.305 -0.3 -0.001 0.47 S-Apr.20i4 -1.1
Canned fruits and vegetables®. ... 0160 -0.8 -0.041 0.77 S-Apr.2014 -i.6

Camned frudis™ ® .. 0.2 0.91 - -
Canned vegelables® ®... ...l 1.8 0.88 S-Apr2ot4 1.8
Frozen fruits and vegetables®....................... 0.088 0.3 0.000 0.86 L-Apr2Gi4 07
Frozen vegetables® ... ..ol 0.4 1.01 L-Apr.2014 1.1

Other processed fruits and vegetables including

BT e 0.057 0.0 0.000 0.80 S-Apr.2014 -2.0
Dried beans, peas, and leniis® 56 ... 0.4 1.08 S-Apr.2ci4d 0.3
Nenaicoholic beverages and beverage malerais.. ... .. 0.829 0.0 0.000 0.35 S-Apr.20i4 -0.1

Juices and nonalcoholic drinks®. ... 0.67¢ 0.2 0.601 0.45 - -
Carbonated drinks. ... 0.281 -0.3 -0.001% a.68 S-Dec. 2013 -{het
Frozen nancarbonated juices and drirde® ® ... ... 0.014 -1.1 0.000 0.67 S-Fel.2013 14
Nonfrozen noncarbonated juices and drinks® ..., 0.384 0.4 0.001 0.69 L-Dec.2013 1.8
Beverage materals including coffes andtea® ... . 0.280 0.0 0.000 0.48 S-Feb.2014 0.4
Gl BE, 0153 0.8 0.001 0.6% L-Mar.2014 0.8
Roasted coffee®, ... 05 (.69 L-Dec.20iz 1.3
instant and freeze dried coffee™ “ ... 2.8 0.58 L-Apr2ois 3.3
Other beverage materials including tea® ..., ..., ... 0.088 -8 -0.001 .87 S-Nov,2013 -1.0
Gther food @l hOME. ... 2,067 a1 0.002 0.28 S-Apr.2014 -0.2
Sugar and sweets®. L .29z 0.4 0.001 0.5z L-Mar,2014 0.7
Sugar and artificial swesteners.. ... 0.654 1.7 0.001 0.65 L-Dec.2010 1.7
Candy and chewing gum™ ... 0.178 0.1 43.000 0.85 L-Mar.2014 1.5
Other sweasts™, .080 0.8 0.004 0.58 L-Feb.2014 1.0
Fats and Oll8. 0.242 (.4 0.001 .42 L-Mar.2014 0.8
Butter and margarine® £.072 1.8 (.001 0.67 L-Mar2014 3.2
Butar®, 4.1 0.88 L-Feb.2011 5.4
Marganne®. 0.5 .98 S-Apr.2014 1.4
Salad dressing™ & 0.081 0.2 0.000 083 L-Feb.2014 0.4
Othar fats and oils including peanut butier®, ... .. 0.109 -0.6 -(.001 .89 S-Apr.2014 1.8

Sae footnotes at end of table.
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Table 8. Consumer Price Index for All Urban Consumers (CPLUY: LS. cily average, by expenditure category,
June 2014, T-month analysis table — Continued -
[1982-84=100, uniess otherwise natad]

One Month
alative Seasonally | Seasonally Largest {L} or Smallest (S
, oortanse | adiusted | edusted | Standard Seasonaly adied
Expenditure category Wiy percent | effecton Al | L0 changs since:®
20%4 change Hems orice
May 2014- | May 2014- change? Diaste Percent
dun. 2014 | Jun. 2014’ ¢ change
Peanut butter™ = 9. ... PP -0.5 0.88 8-Apr.20i4 -0.9
Oher f0008. ... 1473 0.0 0.000 .30 S-Apr.2014 6.0
SO, e e G100 0.2 G000 1.07 S-Apr.2014 0.0
Frozen and freeze dried prepared focds®. ... ..., G278 0.5 0,001 0.64 - -
Snacke® . . 0322 0.7 0,002 .78 S-Mov.2013 -1.7
Spices, seasonings, condiments, sauces........... 0.291 0.0 0.0060 0.68 S-Apr20i4 -1.2
Salt and other seasonings and spices™ 5., ... 0.8 1.28 S-Apr.2o14 1.0
Olives, pickles, relishes™ 5 % ... 1.1 1.84 L-Apr.anid 15
Sauces and gravies™ & .o 0.7 1.16 5-Apr2014 -1.7
Other condiments® ... -5.8 0.73 S-Nov.2008 -8.8
Baby food™ %L 0.054 -1.8 -0.001 0.47 8-0ct.2010 -1.0
Othar miscellanescus foods™ ... 0.430 0.8 0.003 0.B7 L-Nov.2012 1.7
Frepared salads™ T 0.8 070 L-Nov.2013 0.8
Food away from home™ ... ... 5,848 0.2 0.011 0.05 - -
Fult service meals and snacks™ . ... 2.735 0.2 0.008 .07 - -
Limited service meals and snacks™ . ... 2332 0.2 0.004 0.08 L-Apr.2014 0.4
Food at employes sites and schools®™ ..., 0.206 1.2 0.002 0,13 L-Jun.2013 1.2
Food at slemeritary and secondary schools® 5., ... 1.3 0.08 L-Jun2013 1.3
Food from vending machines and mobile vendars® °, . . 0.082 .2 0.000 0.17 L-Feb.20i4 0.5
Other food away from home™ 5. 0313 0.3 0.001 Gt - -
a0 8871 1.6 0151 0.14 L-Dec2013 1.6
Energy commodilies. ... 5.827 3.0 G168 G615 L-Jun 2013 33
Fuel oil and other fusls® ... ..o 0.265 2.0 -(.005 0.34 - -
FUBl Ol e 0170 -1.7 -0.003 0.34° S-Apr.2014 -3.0
Propane. kerosene, and firewood™ % ... G.085 0.1 0.000 0.68 L-Feb.2014 0.8
Botor Ul ..o 5562 33 0.174 018 L-Jun 2013 36
Gasoline (@l types)h ... 5.475 3.3 0,172 0.16 L-Jun 2013 38
Gasciine, unleaded regular® ... 3.4 0.38 L-dun 2013 37
Gasoline, unleaded midgrade™ P 3.2 0.40 L-dun. 2013 3.2
Gasoline, unieaded premium®. ... 34 0.37 Ledun.2013 4.0
) Other motor fuais® ... 0.087 29 0.002 014 L-Hn2013 21
Energy services™ .. 3.844 -0.4 0017 0.25 S-Apr2014 1.8
ElGtCIY T e 2.936 0.2 0.007 0.33 S-Apr.20t4 2.8
Utility (piped) gas service™ . ... i 0.808 2.6 0,024 018 S-May 2012 -3.6
Altitems legs food and @nergy...... e 75.465 0.1 0.099 0.04 S-Febh.2014 0.1
Commodities less food and energy commaodities. ... ..., 15,463 0.1 0.013 010 - -
Household furnishings end suppliss™ ¥ 3.352 0.0 0.60% 0.13 L-Jan.2014 0.3
Window and floor coverings and other linens® 5. 0.273 0.5 G.om 0.53 S-Apr2014 0.8
Floor coverings™ S e 0.046 0.z 0,000 0.45 - -
WINdow CovErngs™ . e 0.054 0.2 0.600 0.54 S-Apr.2014 0.4
Other Bnens™ 5. 0,373 0.7 0.001 0.87 L-dan.2014 2.2
Furniture and beddéng*’ ..................................... 0.768 0.2 0.002 027 L-Apr.2014 0.7
Bedroom furniture™. ... 0.271 ] 0,001 0.39 L-Apr2otd 0.8
Living room, kitchen, and dining room furniture® 5. 0.381 0.8 (3.002 .39 L-Apr.20t4 1.0
Other FUMHUIE®. .. 0.128 -0.8 -0.001 0.77 S-Nov. 2013 3.0
infants’ furmniture® 58
AppHANCes®. . 0.275 0.1 0.000 0.46 L-Mar.2014 0.1
Major appliances®. . 0,153 -1.1 0,002 0.68 L-Feb. 2014 0.0
Laundry euipmemt® . 0.7 084 L-Mar. 2014 0.7
Other appliances™ 0118 0.8 £.001 0.52 L-Mar.2014 1.2
Other household equipment and furnishings® ..., 0.487 0.3 0.002 (.38 L-Mar.2014 0.5
Clocks, lamps, and decorator Bems®. L 0.264 0.0 0.000 061 S-Apr20t4 0.0

See fooinotes at end of table.
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Table 6. Conswmer Price index for All Urban Consumers (CPLRUY LS. ity average, by expenditure category,
June 2014, 1-month analysis table — Coniinued
11882-84=100, unless otherwise noted]

One Monih
Relative | Seasonally | Seasonally | o . | Largest (L} or Smallest (S)
) importance | adjusted adjusted arrar seasonally adiusted
Expenditure category May percent effect on Al madian change singe:®
2014 change ltams nrice
May 2014- | May 2014- Nt L Cae Percent
Jur. 2014 | Jun. 20141 | change | change
indoor plants and flowers™. Lo 0.106 0.8 0.001 0.72 S-Apr.2014 -9
Dishes and fatware™ 5. ... 0.042 34 0,001 1.00 L-dan.2013 4.3
Nonelectric cookware and tableware® ................ 0.07% -0.6 0.000 0.52 S-Apr.2014 -5
Tools, hardware, cutdoor equipment and suppliss®. . .. 0.704 0.1 -(3.001 025 L-Feb. 2014 0.8
Tools, hardware and suppfies™ ®....... 0.185 -0.1 0.600 (.42 L-Feh.2014 1.0
Cutdoor eguipment and supplies® ..., ¢.367 (.1 0.000 .32 L-Mar.2014 0.1
Housekeeping supplies®. ... ... £.843 -0 0.000 0.20 - -
Househoid cieaning products™ 5. 0.332 -0.1 0.000 .35 L-Mar.2014 -0
Household paper products®™ ... 0248 -G.1 0.000 0.38 - -
Miscelanesus household products™ ® ... e 0.268 .0 G.000 .38 S-Apr. 2014 0.6
Fte L= N 3,434 0.5 0.017 4.47 L-Jul.2013 0.8
Men's and boys apparel......o. 0.872 0.5 0.004 (.86 L-Feb.2014 0.5
MEN'S 8PRarel s 0.686 0.2 0.006 1.08 L-Fab 2014 1.2
Men's suils, sport coats, and outerwear............ 0115 0.8 0.001 2.82 L-Feb.2014 1.9
fen's furrdshings. ... 4,190 1.1 0.002 1.13 LeApr2013 2.5
Men's shirts and sweaters®. ... 4.202 1.1 0.002 1.68 L-Mar.2014 1.4
Men's pants and shoris. ... G.172 1.4 0.002 1.76 L-Apr,.2014 1.8
Boye” appareh.......oo 0.186 0.3 0.000 1.38 S-dar.2014 .8
Women's and gifls” apparel. ... 1.508 0.8 0.011% .87 L-Dec 2013 1.1
Womems BODEIEL . ..o 1.271% i.2 0.015 0.87 L-Dec.2013 1.2
Women's OUIBIWEERT. ... 0.108 8.0 0.007 2.44 L-Qet.2012 8.2
Women's dresses....o e 0.155 1.1 0.602 2.82 L-dan.2G14 1.7
Womer's suits and separates® ... 0.608 0.8 0,005 1.14 L-Mar.2014 0.8
Women's underwear, nightwear, sportswear and
B0CessorEs. e (.396¢ -0.8 BRI 0.97 5-Sep. 2013 -8
Girls" apparel 0.234 -1.5 -0.084 2.02 S-Nov.2013 -2.2
Foolwear..... T N 0,708 0.1 G.0014 0.71 S-Apr.20t4 -2
Bors FOOMVBRI™. ... e 0.215 1.6 0.003 1,16 L-Jan.2014 1.8
Boys' and givls footwear. ... 0.165 2.2 0.004 1.8 S-Apr.2014 1.1
Wormen's foolWear. ... s (.329 -1.8 -0.005 .82 S-Jan.2014 -2,
Infants’ and toddlers’ apparel. ... 0.134 07 -0.001 0.68 S-Apr.2013 -0.7
Jawelry and watehes®. 0.214 0.8 0.002 0.9t L-dun, 2013 1.1
Watchas™ & 0.046 1.8 0.001 1.24 L-Feb.2014 2.1
BRI e e 0.168 0.9 0001 1.13 L-Jun. 2013 1.1
Transportation commadities less motor fwel™. ., ... 5721 -0.4 -0.020 0.08 S-dan. 2014 -4
New vehiGles. ... 3.500 -0.3 -0.011 013 Sedan. 2014 -0.3
New cars and rucks® S 0.3 0.13 S-Jan.2014 0.3
B BAME . oottt e e -0.2 012 S-0ct. 2013 0.2
Mew trucks ™ B 0.4 0.13 S-Jan.2014 0.4
Usad cars and BUCKS. ... e 1.878 0.4 -0.007 (.06 Sndan. 2014 -0.8
Motor vehicle parts and equiprsent®. L. 0.430 -0.3 -0.001 0.20 S-Aug.2013 (1.3
T8 e 0.284 -0.8 -0.002 0.25 $-Jan.2013 0.8
Yehicle accessories other than fires® %, ... .. 0,145 0.7 0.001 0.25 L-Nov.2012 0.9
Yehicle parts and equipment ofher than
HrES™ C 0.7 0.22 L -Mar.2013 07
Motor off, coolant, and fuids™ . 0.6 0.58 S-Apr.2014 0.4
Medical care commodifios. ... 1.708 8.7 o012 020 L-Jan. 2007 0.8
Medicing!l drugs™ T2 1.832 0.8 0.008% (.20 L.-Feb,2014 1.0
Presoription drugs 1.284 1.0 G.012 0.21 L-Jar 2007 1.0
Nonpreseription dregs™ Lo 0.348 9.0 0.000 0.47 S-Feb.2014 -0.3
Medical equipment and supplies™ ™. 0.075 04 0.000 0.39 8-Feb.2014 0.4
Recreation commadities™. ... 2.030 -0.2 -0.004 0.17 L-Apr.2014 0.0
Video and audio products'®, . 0.312 -1.3 0,004 0.28 Sebpr 2012 1.4

See fooinotes at end of able.
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Tabie 8. Consumer Price index for AR Urban Consumers {CPRU) LLS, city average, by expenditure category,
June 2014, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

3 Cne Month
Relative i Seasonaily Saasonaiiy ; Standarg | Largest (L) or Smallest (8)
, imperiance | adjusted justed | 700 seasonally adjusied
Expenditure category May i percent gﬁeci on Al an change since:?
5014 change ltems i -
May 2014- | May 2014- prce Bat Parcent
| Jun. 2014 | Jun 20147 | OPANOS e change
TelaViBIONS. G150 -2 0003 0.82 S-Apr.2013 -3.0
Other video eguipment™ S 0,031 0.7 G.000 0.78 §-Dec.2013 27
Aucdio equipment. ... 0.070 0.9 ~0.001 (.56 S-Mar.2014 -1.4
Audio discs, tapes and cther media™ . ... 0.045% G.1 G.000 .51 L-Apr 2014 0.7
Pets and pet products®. ..o 0.647 0.3 G.002 0.32 S-Apr.2014 0.3
Pat food® & & 0.4 .33 - -
Purchase of pets, pet supplies, accessories® ® 8. . 0.1 0.58 S-Apr.2014 0.1
SpOring GooTs™ i 0,403 0.2 0.001 0.39 L-Apr.2014 0.8
Sports vehictes including bicyelas™ ... 0.180 02 0.000 0.47 L-Apr.2014 0.8
Spers eguipment e 0.217 0.4 0.001 (.48 L-Apr.2014 0.8
Photographic equipment and supplies. ... ... £.060 -0.8 G.000 .68 S-Feb.2014 -1.8
Film and photographic suppiies™ > % .. BT 0.7 0.66 S-Jan.2013 1.4
Photographic equipment® 5 1.1 0.69 S-Feb.2014 4.1
Recreationat reading materdals®. ... 0.218 -1.6 -0.002 (4G S-EVER -
Newspapers and magazines® ®..._............ 0.121 1.0 -0.007 (.46 8-Fab 2006 ~1.9
Recreational books™ ¥ ... PR PP BN G.095 -G8 -0.001 .57 5-0ct.2012 -1
Other recreational goods®. ... o 0.380 G 0.900 0.53 L-Feb.2014 0.8
2 0.285 0.3 0.001 0.58 L-Feb.2074 0.7
Toys, games, hobbies and playground
equipment B 0.3 0.57 L-Feb.20i4 .7
Sewing machines, fabric and supplies™ 5. ... 0.052 -0.7 0.000 1.18 S-Dec.2013 2.8
Music instruments and accessonas™ ... 0,041 -0.2 0.000 (.48 S-Drec.2013 0.2
Education and communication commodities™ ... 0.625 0.3 -0.002 0.28 L-Apr.2014 0.2
Educational books and supplies......... G 0.1 ¢.000 0.28 S-Mar.2014 -0.3
College textbocks™ 15 € ... e -0.2 0.38 S-Mar. 2014 0.4
information technology commaodilies™. ... 0.434 -0.5 -0.002 0.38 L-Apr 2014 -3
Fersonal computers and peripheral equipment’. .. . 0.284 -0.2 -0.001 (.46 L-Apr.2014 -5.2
Computer software and accessories™ ®. . 0.087 0.8 0.001 0.56 L-Bep.2013 0.9
Telephone hardware, caloulators, and other
consumar information ftems™ ® o 0.073 -2.7 -0.002 0.71 5-Dec. 2008 27
Alcoholic beverages. ..o G994 0. -0.001 0.16 S-Fab. 2014 0.3
Alcoholic beverages athome....o. 0.587 3.3 -0.002 0.23 S-Feb.2014 0.8
Beer, ale, and other malt hbeverages at home. ..., 0.268 -0.3 -0.001 0.27 S-Fab.2014 0.3
Digtifled spirits at home™. ... 0.073 10 -0.001 0.35 S-Feb. 2004 -1.3
Whiskey at home® ... 05 0.38 L-Mar2014 1.3
Distifled spivits, excluding whiskey, at home® 5. =14 0.48 S-par.20t4 -1
Wine at home. ..o e (.246 -1 4,000 0.40 - -
Alsoholic beverages away from home®.................. 0.407 ¢.2 43.001 044 - -
Beer, ale, and ather malt beverages away from
BOMIE ™ B B e (LR 018 S-Mar. 2014 0.0
Wine away fromhome® %L 0.1 a3z S-Feb.2014 ¢.1
Digtilled spirits away from home™® > % ... 0.1 0.83 S-Mar 2014 ¢.1
OtNEr goods ™™ 1.601 0.5 (.008 0.18 L-Jul. 2013 0.5
Tabacco and smoking products®. ..., 0.694 1.0 0,007 Q.15 L-Jud. 2013 1.4
Clgarattes™ % 0.640 1.0 .006 0.18 L-Jul 2013 1.4
Tobaceo products other than cigarettes™ 5 ... ... C(.049 1.0 0.000 0.44 Lot 2011 1.1
Personal care Drodusts™. ... 0.715 0.0 0.060 (.42 L-Apr. 2014 0.1
Hait, dental, shaving, and miscellaneous personal
care producis™ S (.362 0.3 0.001 0.52 L-Mar.2014 0.3
Cosmaetics, perfume, bath, nall preparations and
IpEmErtE 0.345 -0.4 -0.007 0.54 £-Cct, 2013 -1.5
Miscellaneous personal goods® ... 018z (X} 0.001 0.55 L-Mar.2014 0.4
Stationery, stationery supplies, gift wrap®. ... I 0.2 0.53 L-Apr.2014 4.3

Sae foctnotes at end of tabie,
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Table 6. Consumar Price Index for All Urban Consumears (CPI-UR U8, clty average, by expenditure category,
June 2014, t-month analysis {able — Continued
11882-84=100, unless otherwise noted)]

One Month
: Seasonally | Seasonslly Largest (L} or Smaltest 8
_ ‘mf{;ggftt;\;ece adjusted | adjusted S*;‘,T;ﬁ?rd ?.seas(on)a!ly ad_iusted< :
Expenditure catagory May percent | effecton All | change since:?
2044 change ftams :
May 2014- | May 2014- pree Date Percent
Jun. 2014 | Jun. 20741 | Change change
tnfanis’ equipment™ & & 1.8 0.58 L-Sen.2008 2.1
Services [088 BNErOY SBIVICES. ... o v it 57.001 0.1 0.088 0.G4 5-Dec.2013 .1
a1 31.835 0.2 0.050 .05 S-Apr.20t4 0.2
Rentof shelter™®. ... 31,473 0.2 0.054 0.05 S-Apr.2014 4.2
Fent of primary residence’, . ... 6911 0.3 0.023 G.05 - -
Lodging away from home® o 4.926 -1.8 -0.017 1.12 S-Cet20138 -2.8
Housing at school, excluding board™ "6 ... .. 0.168 0.4 0.001 0.07 L-8ep.2013 4
Gther lodging away from home including hotels
and motels. ... oo 0.760 2.5 -0.018 1.38 S-0ct.2013 =31
Owners’ equivaient rent of residences™ 5. ... 23.635 0.2 0.045 0.04 - -
Owners’ eguivatent rent of primary
residence’ ™ T 22.256 0.2 0.042 0.04 - -
Tenante’ and household insurance™ 5. ... 0.362 -0.2 -0.001 024 S-Aug.2013 -0.4
Water and sewer and trash collection services®. ..., 1.170 0.3 0.004 0.1 L-Apr. 2014 0.3
Water and sewerage maintenance’ ... L 0.888 (.4 0.003 0.14 L-Mar.2014 0.4
Garbage and trash collection™ ™. 0.271 6.2 0.000 0.15 L-Apr.20i4g B
Household operations™ % ... ..., 0.821 0.7 0.008 12 L-Apr.2014 0.8
Domestic serdces® 5. 0.273 0.0 0.000 0.13 S-Apr.2014 5.2
Gardening and lawncare services™ % L. 0.267 1.2 0.003 0.07 L-Apr.2014 2.3
Moving, storage, freight expense® ... 0115 0.7 0.401 .56 L-Jun. 2013 6.7
Repalr of household tems™ 5 ... 0.0838 0.0 {.000 0.24 S-Apr 2014 0.1
MMedical Care ServICEE. ... i i e 5.824 4.0 -0.001 .08 S-Nov.2013 0.0
Frofessional ServICeS. ... 2.974 -0.1 -0.003 0.08 S-Jan. 2014 0.1
Physicians’ services™, ... 1.560 -0.3 -(.005 0.12 $-Fab.2008 -0.5
Dental services™ s G780 0.2 0,002 G.i2 L-Apr20i4 0.2
Eyeglasses andeye care™ % 0.280 0.1 £.000 0.26 S-Nov.2013 0.5
Sarvices by other medical professionals™ %..... .. 0.343 0.5 6.002 0.10 L-Feh.2010 0.5
Hospital and related services........oooi 2103 0.2 0.004 0.13 S-Nov.2013 (1.1
Hospital services™™ M 1.803 0.2 0.003 018 S-Nov.2013 0.8
fnpatient hospital services™ % 0.4 0.28 8-Nov.2013 1.3
Outpatient hospital services'™ %8 . 0.5 0.26 L-Apr.2014 0.8
Nursing homes and adull day services™ V... . 070 0.2 0.000 0.12 L-Mar.2014 0.4
Care of invaiids and elderly at home™ % ..., 0,130 Q.0 0.000 0.08 - -
Health insurance™ ®. ... . 0.748 0.2 -0.002 0.08 - -
Transportalion SemviCes. ... ... i 5.582 a1 0.005 4.3 S-dan.2i14 0.1
Leased cars and frucks™ ... 0.390 -1.2 0,005 0.43 S-Dec.2013 1.4
Car and truck rental®. ... 0.071 -2.1 -0.002 1.51 L-Apr.2014 -1.8
Motor vehicle maintenance and repair®.......... 1.138 0.2 0.003 0.0% - -
Motor vehicle body work™. ... 0.056 0.2 G.000 013 L-Apr20i4 0.2
Wolor vehicle maintenance and servicing®. ... 0.478 0z 0.001 0.15 L-Feb 2014 0.2
Motor vehicle repait™ 5. 0.573 0.3 0.002 013 S-Apr.2014 0.1
Motor vehicte INSURANCE. ... 2.200 0.2 0.008 0.21 S-Now 2013 0.4
Motor vehicle feas™ 5 0.558 0.0 0.000 0.07 - -
State motor vehicle registration and licenss
feos T 0.312 0.1 ¢.600 0.03 L-Jan20i4 a2
Parking and other fees® ... 0.229 0.1 0.000 0.17 S-dan.2ii4 -0.2
Parking fees and tolle® % 0.3 0.20 5-00t.2005 1.4
Automobile gervice elubs™ % % 0.3 0.28 L-Jan.20t4 0.5
Public transportation.......oo 1.235 0.3 3.004 041 S-Mar 2014 0.2
AINE FArE. ... G825 0.4 0.003 0.58 S-Jan.20t4 22
Ciher intercity fransportation. ... G182 0.0 GL00 (.78 L-Mar.20t4 1.1
Intersity bus fare™ ™ 5 ...
Intercity train fare™ %L

See foolnctes at end of table.
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Table 6. Consumer Price index for All Urban Consumers (CPRUR U8, oity average, by expendiiure category,
June 2004, T-month analysis table — Continued
[1982-84=100, unless otherwise noted)

Gne Month
il Seasonally ! Seasonaly Largest (L} or Smallest (8
. %mﬁ}ii:\:ie adjusted E adjusted St;ai:g?rd gseasi)r?a%ly adjustecf{ }
E}(pendiiure Ca?@go?’y May perceni U efiect o Al !Tiedia‘ﬁ Cha;’;ge Since:s
o014 changs | Hems orice T
May 2014- | May 2014 : 0 pate | orent
Jun. 2014 | Jun. 20141 | CPENGET | change
BRI Tare™ T O e 0.5 0.75 L-Mar 2014 1.0
Intracity transponation®. ... 0.254 0.1 0.000 6.03 l-Feb 2014 0.2
Intracity mass transit™ "> %L 0.1 0.08 L-Feb. 2014 0.3
Flecreation servicas ™. . 3.702 0.2 0,008 0.20 L-Apr.2014 0.3
video and audio services™. L 1.548 0.3 G.005 413 Lodar 2014 0.4
Canle and satellite tetevision and radio
SEIVICE . 1.458 0.3 0.005 0.12 L-Mar.2014 0.4
Video discs and other media, inciuding rental of '
video and audio®™ 5 0.083 0.2 0.000 0.80 L-Apr.2014 1.1
Video discs and other madia®™ * 5 ... (.1 1.02 L-Apr, 2014 1.8
Rental of video or avdio discs and other
media S 0.4 0.38 L-Mar.2014 05
Pet services including veterinany®. ... 0.390 0.4 0.00f 0.14 L-Feb.2014 0.4
Petservices™ 5 04 0.1 L-Apr2014 0.4
Veteringrian serdges™ & 0.4 013 L-Feb.2014 06
Photographers and filr processing™ 5. ... 0.060 -0.3 0.000 0.49 S-Nov.2013 0.7
Photographer feas® = & 0.0 031 S-par.2014 0.0
Fitm processing™ = % 0.5 0.38 S-Nov.2013 -6
Other receaation semnvicas® ... 1.702 0.2 0.008 0.41 L-Apr.2014 0.3
Club dues and fees for participant sports and
Group BXEICISAET. s (.500 01 0.000 0.52 S-Apr.2014 0.0
AMISSIONE™ .. et 0.630 0.3 0.002 0.53 L-Apr.2014 D7
Admission 1o movies, theaters, and
concerts 8 - 0.2 0.44 L-Apr.2014 0.8
Admission to sporting events™ ® 8L 0.7 0.48 L-+eh.2014 1.0
Faag for fessons or instructions™ .. ... 0.208 0.2 0.00¢ 0.17 S-Apr.2oid 0.3
Education and communication servicag'® ... 8.3%7 0.2 0.014 0.07 L-Apt. 2014 0.2
Tuition, other school fees, and childeare.............. 3.000 0.5 0044 .07 L-Feb 2014 0.5
Colisge tuition and fees ... 1776 0.8 0.009 G.10 L-Fab.2014 0.7
Elemantary and high schoo! tuition and fees. ... .. 0.35% 0.4 0.001 0.06 S-Apr.2014 0.3
Child care and nursery school™. .. 0.704 0.4 G002 0.08 L-ihar.20%4 0.7
Technical and husiness school tullion and fees®.. 06.038 0.0 4.000 .14 §-Feb.2014 0.2
Pogstage and delivery serdoes® ..o 0,143 0.3 0.000 0,02 S-Apr.2014 a1
POt e 0.128 0.4 G.000 0.00 - -
Belivery services™ % 0.014 -0 0.000 026 S-Apr.2014 07
Teteprone services™ ©. . 2480 0.1 0,008 0,10 - -
Wireless telephone services™ 5 ... 1.855 0.1 -0.001 0.04 L-Apr2014 0.2
Land-line telephone services™ "2 ... 0.825 0.1 -G.001 0.21 5-Feb.2014 -0.3
internet servioes and alectronic information
TOVIOEIE " T e 0.702 0.2 0.002 0.28 L-Apr.2014 0.4
Other persanal services™ 1.721 0.0 0.000 0.11 S-0ct 2018 0.0
Parsonal care services®, ... e 622 0 0.000 ¢.15 S-Apr.2014 0.0
Haircuts and other personal care services™ ... . 0.822 0.1 0.000 .15 S-Apr.2014 0.0
Miscellaneous parsonal services, .o 1.088 -0.1 -0.001 0.08 5-Fab.2012 -0.1
Legal services® 0.3 0.4 0.001 G.19 L-Feb.2014 0.5
Funeral 8XDENSEE™. . e G470 -0.1 G.000 015 8-Feb.2074 4.3
Laundry and dry cieaning senvees® 0.270 0.0 0.000 .08 - -
Apparel sepvices other than laundry and dry
cleaning " 0.033 0.0 0.000 0.22 S-Sep.p013 0.2
Financial services™ % e 0.222 0.7 -0.002 0.22 S-Dec.2012 0.8
Checking account and other bank
services ™ B G s 0.0 0.04 S-Apr.2014 0.4
Tax return preparation and other actounting

FEBE ! Rk 0,38 §-Dec.2018 1.2

Ses fooinotes at end of table.
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Tabie 6. Consumer Price Index for Al Urban Consumers (CPRUY: U.8. oty average, by expendiiure category,
June 2014, T-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Ong Month
: Seasonally | Seasonally Largest (L) or Smallest {3
. Emi?igiie adjusied adjustad St:;;g?rd ieasf‘m}a!iy adjusted< }
Expenditure category May pﬁrcem eﬁe;?t on All medie{n change since:?
change ems :
2one May 2014 May 2014- Ch‘;‘fgeg ate Percent
Jun, 2014 | Jun, 2014° s change
Special aggragate Indexes
Albiterns less food.......o B6.136 0.3 0.250 0.04 - -
Al fems less shelter . e 68,165 0.3 0.208 0.04 S-Apr.2014 0.3
Al tems less food and shelter.... ... 54.301 0.4 0.201 0.08 L-dun.2013 0.4
All ltems less food, sheller, and ehergy. oo 44,830 0.1 0.049 0.08 S-Mar.2014 0.1
All itams less food, shefler, energy, and used cars and
L Fre e U TP 42.955 0.1 0.057 0.08 S-Mar 2014 0.1
Al items less medical care..... g92.488 0.3 0.246 0.04 S-Apr.2014 0.3
Al Homs 1888 @118V, .. i e 90.328 0.1 0.106 0.04 S-Jan.20i4 o1
Commaodities 39154 05 0.189 .06 L-dun. 2013 08
Commodities less food, energy, and used cars and
K. e 17.788 0.1 0.021 011 - -
Commodilies less food. ... 25.280 6.7 0.182 0.0% L-Jur 2013 0.8
Commadities tess food and beverages........ooe 24,296 0.8 0183 .08 L-Jun. 2013 0.8
B BTVIEE . . 1ttt e 60.848 01 0.068 0.04 S-Apr.2iid G.1
Services less rent of ghelter™ 28.373 0.1 0.030 0.06 S-Apr.20t14 0.0
Services lass medical care services. ... BB.o22 0.2 0.085 0.04 S-Apr.2ot4d 0.1
DUrables™. 2045 0.2 -G.019 0.08 $-Dec.2013 -0.2
Nondurables. ..o s 30,110 1.1 {1.328 0.08 L-dun.2013 1.2
Nondurables less f000. ... 16.246 1.6 0.260 013 L-Jun. 2013 1.6
Nondurables less food and beverages...........con 15.252 1.7 0.258 0.14 L-dun.2013 1.7
Nondurables less food, beverages, and apparsl. . ....... .. 11.818 1.6 .189 0.08 L-Jun.2013 1.7
Nondurables less food and apparel.............. 12.812 1.5 0,189 0.08 Lmdun 2013 1.5
OIS L 41.286 0.1 0.041 0.G5 S-Apr.2014 0.0
Edugation and cemmunication® ... 6.862 0.2 3.012 .07 L-Apr.20714 )
EUCHON . e e 3191 0.4 0.014 0.07 L-Apr.2014 0.4
Comemunicalion®. . 3,771 00 -0.002 0.08 L-Apr.2014 0.1
Information and information processing®. ... 3.828 -0 3,002 0,10 - -
Information technology, hardware and services™™ ... 1.148 0.0 0.000 0.21 L-Apr2014 0.2
O RAIION . e e 5732 01 ¢.006 .14 L-Apr.2014 6.2
Video and audio®. . 1.861 0.0 0.001 .13 - -
Fets, pet products and semvices® ... 1.037 0.2 0.003 0.21 S-Apr.2014 .3
BRatographiy®. 0122 0.4 £.000 0.38 S-Feb.2014 -1.0
Food and beverages. ..o it e 14.858 0.0 0.007 0.07 8-8ep.2013 0.0
Domestically produced farm food......oo 6912 -0.1 -0,004 G.13 S-Sep 2013 -0
OHhEr BRIVICEE. e 11.780 0.2 B.022 9.08 L-Apr.2014 0.2
Apparel less TOOIWSA . ... i 2725 0.8 .17 0.58 L-BDec.2013 0.6
Fuals and utiiities. 5279 0.3 -.018 0.18 S-Apr.2014 -1.8
HOUseholl 8NBIGY. ... e 4.108 0.5 -0.022 0.23 S-Apr.2014 2.2
Meadical Care. ... Th32 0.1 0.011 4.08 8-Dec.2013 0.0
Transportaion. o 16.875 1.0 0.189 0.08 L-Apr.2in4 1.
Private ransportalion.. ... e 15840 1.0 0.185 0.08 L-Apr.2014 1.0
New ang used motor vehicies® ... 5.752 -4 -0.025 0.08 S-dan.z2014 -0.4
Utilities and public transporiaiion. ., ... 10.185 -1 -0.006 0.1 S-Apr.201s -0.5
Househotd fumishings and operations..........oo o 4.173 0.2 0.01¢ .13 L-Nov.2612 0.4
Other goods and SBIVISES. ... 3,321 0.2 0.008 G.11 - -
Parsonal CaRE.... .ot 2.627 0.1 -0.002 0.13 S-Dec.20i2 -0.1

! The ‘effect’ of an item category is & measure of that tem's contrinulion to the All liems price change. For example, i the Food indox had an effect of
.40, and the All iterns index rose 1.2 percent, then the Increase in food prices coniributed 0.40 /7 1.2, or 33.3 percent, to that All ifems increase,
SBaid another way, had food prices been unchanged for that month the change in the All items Index would have been 1.2 percent minus 0.40, or 0.8
pergent. Effecis can be negative as well. For example, if the effect of food was a negative 0.1, and the Al dems index rose 0.5 percent, the Afi items
ndex actually would have beer 0.1 percent higher {or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food fo the All items price changs was negative {in this case, -0.1 / 0.5, or minus 20 percent).

2 A4 stalistic’s margin of srror is ofien exprassed as g point esimate plus or minus twoe standard errors, For exampde, if a CPt category rose 0.8
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percent, and its standard error was 0.15 percent, the margin of error on this itemv's T-month percent change would be 0.6 percent, plus or minus 0.3
percent.

¥ the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with 2 1-monih percent change as {Liarge as or {Larger than the current 1-month change. if the current 1-month
percent change is smalier than the previous published 1-month percent change, the most recent month with a change as (S)mall or (Simaller than
the current month change is identified. ) the current and previous published 1-month percent changes are equal, a dash will appear. Standard
rumerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Nois that 2
(Lyarger change can be a smailer decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decling in the price
index, Likewise, {S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, bul still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

* Not seasonally adjusted,
® indexes on a December 1897=100 bass.

¢ Special indexes based on a substantially smalier sample. These setiee do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

7 indexes on a December 2007=100 base.
% indexes on & December 2005=100 base.
¥ Indexes on a December 1986=100 base.
% Indexes on a Dacember 1883=100 base.

' This index series was caloulated using a Laspeyres estimator. All other lem siratum index series wers caloulated using & geometric means
estimator.

2 indexes on a December 2009=100 base.
¥ indexes on a December 1890="100 base.
* indexes on a December 1883=100 base.
S indexes on & December 2001=100 bass.
'8 indexes on a December 1882100 base.
7 indexes on a December 1986=100 base,
¥ indexes on a Decembar 1988=100 base.
NOTE: index applies lo a menth as a whole, hot to any specific date.
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Table 7. Consumer Price Index Tor All Urban Consumers (CPL-UL U.S. clty average, by expenditure category,
June 2014, 12-month analysis table
[1982-84=100, uniess otherwise notad]

Twelve Meonth

~Relative | Unadjusted | Unadjusted | Standard Largesi (L) or Smaliest (8}
Expenditure category :mpg\)ﬁr;ance nercent effoct on All error, unadjusted change sinca:®
¥ change ltems median
2014 Jun. 2013~ | Jun. 2013 price Date Pergent
dun. 2014} Jun. 2014 change® | change
AHHEEMS. s s 100.000 2.1 0.08 - -
<o S P S 13.864 23 0.324 8.1 S-Anr.2014 1.9
FOod al ROME. . ... e 8.218 2.4 0.198 017 S-Apr.2014 1Y
Cereals and bakery produsts. . ... 1.1286 -0.3 -(.004 .38 S-Nov.2010 0.3
Cersals and cereal products............o 0.371 0.4 -(.003 081 G-Feb.2014 0.6
Flour and prepared flour mixes.............. 0.050 -1.4 -(.001 0.88 L-Mar. 2014 1.1
Bregkiast cereal......ooo i e 4.182 0.0 -0.001 0.85 - -~
Rice, pasta, commeal........ {4.128 -1.1 -6.001 .97 5-Feb.2014 =11
BB 5 0.8 ' 1.33 $-Apr.2013 4.5
Bakery produtlS.... 0755 0.2 -0.001 .50 S-Apr.2014 0.2
BEBA® . N 0.223 -1.4 -0.C003 1.01 S-Aug.2010 -2.4
White bread® ... 2.8 1.53 S-Jul.2010 3.7
Bread other than white®. ... -0 1.52 L-Apr.2014 0o
Frash biscuits, rolis, mufiing™. ... 0.112 1.6 -0.002 1.14 8-Jun. 2010 2.2
Cakes, cupcakes, and cookies......... ... TR G.185 14 0.062 1.10 S-Apr. 2014 1.1
Cookies®. .o 1.3 1.44 S-Apr.20t4 0.z
Fresh cakes snd cupcakes® ... o oeens. 1.8 1.44 S-Mar.2014 1.1
Other bakery produtis. . ...oo 0.235 0.4 0.001 1.22 S-Apr.20id 0.7
Fresh sweetrolls, coffescakes, doughnuis® ..., -1.2 2.33 S-Jan. 2000 -3.1
Crackers, bread, and cracker products® ... .. 3.0 1.85 S-Apr 2014 3.8
Frozen and refrigerated bakery products, pies,
tarts, MOVEIEY -0.8 1.33 S-Mov.2013 -2
heats, poultry, HSN, 2ng BUS. v vreerr e 1.818 75 0.138 0.36 S-Apr.20t4 B.4
Meats, pouliry, and fish....... ... e 1.798 1B 0129 0.38 S-Apr 2014 8.2
YT 1 1457 9.4 .103 .44 - -
Beefand veal ... i e 0.528 104 0.052 0.58 S-Mar.2014 7.4
Uncooked ground besf ... 0.214 1119 .022 0.78 L-Dec.2011 118
Uricooked beefl roasts®, . 0,076 11.0 G.008 1.32 S-Mar.2014 7.8
Uncooked beel steake®. ... 6.192 9.4 0.017 1.02 S-Mar.2014 7.8
Uncooked other beef and veal, ... 0.046 10.7 0.005 1.34 S-Anr 2014 2.8
PP 0.371 12.0 0.041 0.76 S-Apr20i4 a4
Bacon. breakfast sausage, and related
products™ . $.147 12.2 0.017 .85 S-Apr 2014 8.8
Bacon and related products® 11.3 1.83 S-Apr20td 9.t
Breakfast sausage and related products™ ., 12.4 1.41 L-Aug. 2004 3.1
= T £ P G.072 3.7 0.002 1.88 S-Mar, 2014 a2
Ham, excluding canned® ... 3.7 1.7¢ S-Mar.20t4 34
Fork choBs. . e (.064 4.3 £.008 1.38 L-Piec, 1980 15.2
Other pork including roasts and pionicg™. ..., £.088 181 G014 1.85 LEVER -
Othermeals.. . e G257 3.8 0.010 (.88 L-Mar.2012 5.7
Frankfurl@re™. e A 237 L-Dec.2011 8.0
Lunchmesais™ 5, ... L . 4.0 0.97 L-Mar 2012 4.5
Lamb and organ meais® ... 3.4 2.07 S-May 2013 3.5
Lamb and mufton™ o -13.2 3.91 S-Mar. 2013 -17.8
Poulry o 0.353 1.7 0006 4.87 S-Apr.2014 1.3
Chicker™ 0.285 1.5 §.004 $.02 S-Nov.2011 iz
Fresh whole chickan®. ... 0.8 1.78 S-dan. 2011 -0.2
Fresh and frozen chicken pars® ..., ... ... 7 1.28 S-0ct. 2011 0.6
Other poultry including rkey®. ... i 0.088 2.6 0.002 1.58 L-Apr20t3 3.4
Fishangd seatond. oo : 0.288 7.2 0.020 (.85 L-Feh.2014 72
Frash fish and seafood®. ... 0.148 9.1 0.013 1.23 S-Apr.2014 5.6
Frocessed fish and seafood® 0.140 5.2 0.007 1.18 L-Apr.2012 7.8
Shelf siable fish and seafood® ... ... i a5 1.47 L-Mar2014 1.2

See footnotas at end of tabie,
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Table 7. Consumer Price Index for All Urban Consumers {CPRUY LLE, oity averags, by expenditure category,
June 2014, 12-month analysis table — Continued
11682-84=100, unless otherwise noted]

Twelve Month
) Relative Unadjusted | Unadiusted Standard Largest (L or Smallest (8)
Expenditure category imp;}ﬁr;ance percent eftect on All error, unadiusted change since
Yy change items median
2014 Jun. 2613 1 Jun, 2013- price Date Percent
Jun. 2014 Jun, 20447 | change? change
10.2 2.28 L-Aug.2011 10.4
0.119 8.6 0.009 1.14 5-Feb.2014 8.7
0870 3.8 0.034 0.47 S-Apr.2014 2.8
0.278 5.0 0.014 (.69 S-Mar.2014 4.8
6.1 1.03 5-Apr.2014 8.1
45 0.71 S-Mar.2014 4.2
Cheese and related products. ... 0.279 7.4 0.020 .88 L-Mar.2012 87
lce cream and related products..........o 0.117 -1.8 -0.002 1.1¢ S-May 2013 2.3
Other dairy and refated producis®. ... 0,156 0.8 0002 0.80 L-Aug.2012 1.1
Fruits and vegetables. ... 1.366 3.0 0.03% 0.54 S-Apr.zotd 2.4
Frash fruits and vegetables......... 1.061 4.0 G.040 0.67 S-Apr.20id 3.1
Fresh fmilts.. oo 0.583 5.8 0.031 0.84 S-Mar.2014 5.0
ARPIBS. ... 0.082 34 0.003 1.68 L-Jul 2013 4.1
Bananas 0.0886 -0.9 -0.001 11 - -
Citrus frefle®. 6.186 12.2 0.018 2.17 S-Feb.2014 8.7
Oranges, including tangerines®. ... 7.5 2.80 S-Dec. 2013 4.8
Other fresh fruis® 0.249 5.0 0.010 i.82 L-Apr 2014 8.7
Frash vegelables, ... 0.468 2.8 5.009 0.99 L-MNov.2013 4.8
Polalles. . oo e 0.080 8.8 0.005 179 S-hul2013 4.2
LetiUce. .o 0.068 4.8 0.003 2.67 L-Nov.2013 58
TOMEIORE. ... 0.081 0.8 0.000 213 L-Apr.2014 1.8
Other fresh vegetables. ... 0.242 0.4 0.001 1.23 L-Dec.2013 0.6
Processed fruits and vegetables®....._... ... 0.305 -0.3 -0.001 .69 S-Nov.2013 -1
Canned fruits and vegetables™ ... ... .18 0.8 0.002 112 S-Nov.2013 a1
Canned fruits™ ... 0.7 1,34 §-Fab.2014 -(.8
Canned vegetabies™ 5 ... 1.8 1.2¢ S-Nov.2013 1.2
Frozen fruits and vegelables®. ... 0.088 2.4 -0.002 147 - -
Frozen vegetables®. . .o -2.8 1.45 S-Nov.2013 3.6
Other processed fruite and vegetables ncluding
et 0.087 0.2 0.0c0 1.18 L-#ar2014 1.5
Dried beans, peas, and lentils® ®._ ... ... 4.6 211 L-8ep.2072 10.7
MNonaicoholic beverages and beverage materials... ..., 0.928 -1.0 -(3.008 0.47 3-Apr.2014 2.4
Juices and nonalgoholic drinks™. ... 0.678 -39 -0.006 .56 S-Apr.2(id 2.0
Carbonated drinks........ 0.281 0.5 -0.001 0.73 L-May 2013 -0.2
Frozen noncarbenated juices and drinks®.. ... ..., 0.4 0.5 0.008 1.37 S-Jur. 2013 -0.4
Nonfrozen noncarbonated juices and drinks®.. ..., 0.384 -1.3 -6.005 0.86 S-Apr.2014 -2.0
Beverage materials including coffee and tea®. ... . 0,250 -1.3 -0.008 .69 Le-dul2012 -LO
[075117=T S 0.153 2.7 -0.003 0.97 L-Jun.2012 0.2
Roasted coffee’ ... 3.4 1.31 L-Julaoiz 3.3
Instant and freeze dried coffee® ... 1.2 2,43 L-fun2012 2.1
Other beverage materials inoluding tea® ... 0.088 0.5 0.000 0.88 S-Mar 2014 0.3
Other f00d 8t home. ... e 2.007 0.1 0.000 0.32 S-Apr.2014 -0.5
Sugar and swWaslS....... 0.292 -1.7 -0.005 078 Swdan.2014 B2
Sugar and arificial sweetenars..... 0.054 -3.6 -0.002 0.97 L-Jan.2013 -0
Candy and chewing gum™ ... 0178 1.7 -0.003 P12 5-3ep.2013 -5
OHhEr BWBBIS . it 0.080 oz 0.000 1.7 L-Mar. 2014 0.2
Fats and oS, ... ool 0.242 0.0 0.000 0.63 L-dan.2013 Q.1
Bulter and margarng®. . ... 0.072 5.8 0.004 1.05 L-Jan.2012 B0
BUHEI®. 112 1.53 L-Aug.2011 16.8
BT GEINE 0.1 1.48 -Apr2014 47
Salad dresaing’. 0.061 2.8 -0.001 1.13 L-Apr.2014 -8
ther fats and olls inciuding peanut butter®, ..., 0.108 2.2 -0.003 0.688 L-Aug.2013 -2.0
Peanut butter®™ .. -3.8 1.26 L-Mar2014 -3.6
OHEr TOOTS. .o e e 1.473 0.4 0.005 (.39 S-Apr.20t4 -0.3

See footnotes at end of {abie,
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Tabie 7. Consumer Price Indey for All Urban Consumers (CPRUYR US.

June 2014, 12-month analysis table — Continued
[1982-84=100, uniess otherwise noted)

city average, by expenditure category,

Twelve Month
(Reiaiive | Unadjusted | Unadjusted | Standard | Largest (L) or Smatlest (8}
Expenditure calegory smp;{;ance percent | effect ar Al error, unadjusied change since:*
¥ change ltemns median
2014 Jur. 2018 | Jun, 2013- price Date Percent
Jun, 2014 | Jun. 20147 | change® change
SOUPE. ettt et e 0.100 -1 -0.001 1.30 S-Apr2014 28
Frozen and freeze dried prepared foods. ..., ... 0.278 0.2 -0.001 0.82 L-Jun.z013 0.0
SNECKE. 0,322 0.5 3002 1.00 S-Apr.2014 -0.6
Spices, seasonings, condiments, sauces 0.281 1.4 £.004 0.92 L-Mar 2014 1.8
Salt and other seasonings and spices™ * ... ... 3.8 1.48 {-Mar.2014 38
Olives, pickies, refishes®™ ... -1.1 187 B-Apr2014 1.1
Savees and gravies® S 2.0 1.43 S-Apr.20i4 -1.5
Other condiments® . ..ot -3.8 1.03 E-Apr.20i4 -3.9
Baby 008 0.054 1.8 G.001 0.7s S-Apr.2014 1.2
Other miscelianeous foods®. .ol 0.430 0.1 0.600 0.82 5-Cet.2013 -0.2
Prapared salads® 1.4 118 S-Apr.2014 08
Food away from home. ... 5.648 2.2 0.126 017 - -
Full service meals and snagks™ ... 2.735 2.2 0.081 0.27 - -
Limited service meals and snacks® . ... 2.332 2.2 0.051 0.27 - -
Food ai smploves sites and schoois® 0.206 2.2 0.005 067 - -
Feod at elementary and secondary schools™ % ... 20 075 - -
Food from vending machines and mobile vendors®....... 0.062 0.8 -0.001 0.80 L-Apr.2014 4.2
Cther food away from home®. ... 0.313 3.1 0.010 0.43 L-Jan.2012 3.3
3T T4 8.671 3.2 0.275 0.19 S-Mar.2014 3.4
Energy commodilies............oo 5827 23 0167 0.18 S-Mar.2014 -4.0
Fuel ol and other fuels. . i 0,265 4.2 0.015 0.60 S-Dec.2013 2.8
FUBl Ofl e e e 4.170 4.5 0.008 .62 S-Apr.2014 3.7
Propane, kerosensg, and firewosod®, . .. 0.045 55 0.008 1.34 S-Aug.2013 3.8
OIOE FUBL 5.562 2.1 0082 0.19 S-Mar.2014 -4.6
Gasoline (all types} 5475 2.0 0.080 0.18 S-Mar.2074 -4,7
Gasoline, unleaded regular® ... 2.0 0.55 S-Mar.2014 -4.9
Gasoiine, unisaded midgrade® 5. 2.2 0.53 - -
Gasoling, unleaded premium®. . 2.1 0.56 S-Mar.2014 4.1
Other Motor fUgIs™ e 0.087 1.6 0.001 0.23 - -
Energy semvicas ™ 3.844 4.4 0,168 042 - -
Eiectricity’o ..................................................... 2.938 4.2 0.128 0,48 L-Mar.2014 53
Utifity (piped) gas service™ . 0.808 5.1 0.042 060 S-dan.2oi4 4.4
All Hams less food and energy 76.465 1.9 1.474 0.09 S-Apr.2014 1.8
Commoditiss less food and energy commaodities............ 18,463 0.2 -0.087 (.24 - -
Household furnishings and supplies™ ... 3.352 2.5 -0.081 £.30 - -
Window and floor coverings and other finens™, ..., . 0.273 -2t -0.005 0,83 L-Mar.2014 2.0
Floor coverngs™. . ... 0.048 0.7 0.080 1.28 L-Jan.2012 0.7
Window coverings®............. e (.054 0.2 0.0600 1.08 L-Apr.2013 1.7
Othernans®. . 0173 ~4.1 -3.0086 1.37 L-Apr.20t4 -3.2
Furniture and badding 0.769 2.5 -0.017 0.78 - -
Bedroom fumiture. ... 0.271 0.4 -0.001 1.08 S-Mar.2014 -1.7
Living room, kitchen, and dining room fumniture®. 0.381 -3.3 -0.011 1.03 L-Feh.2014 L =30
Other furniture®, .129 -3.8 -0.008 2.52 S-Apr20t14 -4.5
Irfants’ furniture™ 5
Appiiances‘ .................................................. 0.275 -5.4 -0.018 0,83 S-Jul.2010 -5.2
Major applances™. o 0153 -7.8 -0.013 1.14 S-EVER -
Laundry equipment® -8.6 118 8-Dec.2013 8.1
Other appliances” . 0,119 -2 -0.003 1.18 L-Apr.201d -1.2
Cithar household eauipment and furnishings®. ... ... 0.487 -4.8 -0.023 117 L-Mar 2014 -4.6
Clocks, lamps, and decorator flems.. .. (.264 -6.8 -0.018 1.84 LADr.2otd 6.2
Indoor plants and flowers™. ... 0.108 1.2 0.001 1.66 L-8ep.2013 1.5
DHahes and flatware®. ... 0.042 -6.3 -0.003 3.28 L-Mar.2014 -4.1
Noneleciric cookware and tableware™.. ... 4.075 4.7 -0.004 1.34 5-Cet.2003 4.7

See footnotes atl end of mble.
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Table 7. Consumer Price Index for All Urban Consumers {CPRUR UL8, city average, by expenditure category,
June 2014, 1Z2-month analysls tabie — Continued
1082-84=100, unless ctherwise noted]

Twelve Month
_Relative | Unadjusted | Unadjustet | Standard | Largest (L) or Smallest (8)
Expenditure category vmpr?ﬁrtaﬂce percent | effect on All error, unadiusied change since:®
ay change | ltams median T
2014 Jun, 2013 | Jun. 2013 price Date Parcent
Jun. 2044 | Jun. 2014' | change® | change
Tools, hardware, cutdoor gquipment and suppliss®. . .. 0.704 -1.5 -0.010 0.58 S-Jan.2011 2.1
Tools, hardware and supplies®. ..., 0188 -1.4 -0.002 0,71 L-Anr.2014 -1.3
CQutdoer equipmeant and supplies®. ... 0.387 1.5 -0.005 0.61 S-Nov.2013 -5
Housekeeping supplies. ... e 0.843 -1 -0.0140 .44 S-Nov.2013 -t
Household cleaning products®.......................... 0.332 2.3 -0.008 0.67 3-Dec.2013 2.3
Household paper producis™ .. (.248 -0.5 -.001 a.72 8-Dec.2003 -1.8
Miscellangous household products™ ... ... ..... (1.263 0.2 -0.001 4.79 L-Apr.2014 0.1
Apparel........... U P 3.434 0.8 £.030 1.12 L-Aug.2013 1.8
Mer's and boys’ apparel.......o 0.872 0.4 -3.0604 1.54 {-Mar.2014 0.6
Mers apparal .. (1.686 -1.7 -0.012 177 L.-Mar.2014 0.2
Merm's suifs, sport coats, and outerwear............ 0.175 4.7 -0.006 575 5-Sep.2008 <70
Mer's fumishings........o G190 0.8 -(3.002 2.27 t-Mar.2014 1.2
Mei's shirts and sweaters™. ... 0.202 2.6 -(G.005 3.39 L-Apr2014 -2.4
Mer's pants and shorts. ... 0.172 0.4 0002 3.81 L-Oct, 2013 6.6
Boys apparel 0.186 4.8 0.008 342 3-Mar.2014 2.0
Women's and girls’ apparel.......... 1.505 3.5 3.050 2.26 L-dun. 2012 4.4
Women's apparel........... 1.271 3.8 (.047 2.48 L-dun 2012 4.1
Woman's OUIBIWSEN. ... i e 0108 16.4 0.012 8.24 L-Mar. 187¢ 18,5
Women's dresses G155 4.1 0.007 12.36 L-Feb.2014 7.8
Womer's sufts and separates™....................... 0.808 1.8 0.608 2.48 L-dan. 2014 2.1
Women's underwear, nightwear, sporiswear and

AEOASSONEE" . 0.386 5.0 0.01g 1.96 S-Mar.2014 3.4
Girls" appareh .. 0.234 1.7 0.004 5.18 S-Mar.2014 0.5
FOOIWEAT. ... i i 0.704 -1.2 -0.008 1.28 S-Apr.2014 -2
Mer's FoORWEaN. ... 0.218 25 0.008 1.81 L-Bep.2i3 2.8
Boys' and gifls’ foolwear. ... 0165 38 0.6086 2.68 L-Feb.2013 4.7

Women's footWear ... 0.329 -5.8 -0.018 1.86 S-EVER -
infanis” and toddlers’ apparel............o 0.134 1.1 0.003 1.82 S-Mar. 2014 0.y
Jewelry and watches®. .o 0.214 -3.5 -3.012 1.88 Sajul.2005 -3.8
MYEICHEE . e 0.046 -0.8 -0.001 3.43 L-Apr2014 -0.5
Jewelny®. e 0168 -4.5 -0.010 2.26 S-Jul 2005 4.5
Transportation commaodities less motor fuel®'.......... .. 5721 0.2 -0.007 0.21 S-Jul,2013 0.2
Newvehitlos. .o 3508 0.0 0.001 0,30 S-dan.2014 0.0
New cars and trucks®™ 5. 0.0 0.27 S-dan.2014 0.0
New cars® 0.4 6.25 S-Apr.2014 0.4
New trucks™ S P 0.6 0.26 S-May 2008 0.0
Usadcars and trucks. ..o 1.875 0.1 -0.002 0.2¢ S-Mar.2014 0.1

Motor vehicle parts and equipment. ... (.430 -2 -0.005 0.37 - -
B e T SOOI 0.284 2.8 -0.007 0.48 S-Mar.2014 -3.4
Vehicte accessoriss other than fires®. ... ... 0.145 1.4 0.062 0.64 | -Feh 2014 1.5
Vehicle parts and equipment other than tires®... 1.2 0.57 L-Apr.2014 1.5
Motor oif, coslant, and fluids® ... 2.8 0.86 L-Mov. 2012 3.9
Madicat care commodities............ 1.708 2.8 1.048 0.64 L-Oct2012 3.0
Medicinal drugs™ 1.632 3.0 L0040 0.68 L-0et.2012 3.1
Frescripton drigs. ..o e 1.284 4.1 4.062 1.08 L-Mar.2012 4.2
Nonpreseription drugs™. . 0.348 -1.6 -0.003 0,78 S-Apr.20i4 ~1.0
Medical equipment and supplies™ ... oO7s -1 -6.001 .84 S-Apr.2014 -14
Recreation commodites™ . . 2.030 -2.3 -0.051 0.41 L-Apr.2014 -2.3
Video and audio produsts™. 0.312 8.7 -0.024 0.58 5-8ep.2013 6.8
Televisions, ..o B P 0150 -18.0 -0.023 1.08 5-Gep. 2013 -15.1

Other video equipment™. ... 0.031 -1.4 0.600 2.08 L-EVER -
Addio aguipMmEent . e 0.070 2.4 RIAHDE 124 S-Apr.2014 -2.4
Audic discs, tapss and other media®. ... 0045 2.4 0.001 119 S-Jar.2014 13
Pets and pet produdts. ... 0.647 0.5 -0.002 0.67 L-dan 2014 -1

See footnotes at end of table,

60



Tabie 7. Consumer Price Index for All Urban Consumers (CPRU) LS.

June 20014, 12-month analysis table — Continued
[1982-B4=100, unless otharwise noted]

city average, by expenditure category,

Twelve Month

. Relative Unadjusted | Unadjusted Standard Largest {L.} or Smallest ()
Expenditure category rmp&rtance percent | effect on Al error, unadiusted change sinca:®
= ey change ltems median
2014 Jun, 2013 | dun. 2013- price Date Percant
Jur. 2014 1 Jun. 2014 change® change
et faod™ B e 0.3 0.76 LFeb 2014 0.3
Purchase of pefs, pet supplies, accessoriee™ ®. . .. -0.1 1.15 L-Jud. 2012 0.3
Sporting goods.. ... 0.403 -1.3 -(.006 0.95 L-Apr20id 0.4
Sports vehicles including bloycles. ... 0.180 -0.8 -(.002 1.13 L-Apr2oi4 0.7
Sparts equipment....... 0.217 2.0 -(3.004 1.58 L-Apr.2014 1.8
Fhotographic equipment and supplies........o 0.080 -2.4 -0.001 1.82 L-dan.20t14 -1.7
Film and photographic supplies™ 5. 2.38 - -
Photographic equipment™ ® o 6.7 2.83 S-Mar.2014 -10.4
Recreational reading malerials. ... 0.218 2.1 0.005 087 S-Mar.2014 1.6
Newspapers and magazings®. ... oo 4,121 4.9 0.006 1.36 S-Mar.2014 3.8
Recreational books™. ... 0.085 -4 -0.001 1.38 S-Jan.2013 -1.5
Other recreational goods®. ... (3.380 -5.3 -0.024 1.25 L-har.2014 -3.8
LR T U IR 0.286 -6.5 -0.021 1.48 L-Mar.2014 -5.4
Toys, games, hobbies and playground
SUUIPMENE -3.3 214 L-Mar.2014 2.8
Sewing machines, fahric and supplies®............... 0.052 -1.4 ~0.001 2.78 S-Dec.2013 4.4
Music instrumenis and sccessories®. ... 0.041 -0.9 0.000 2.30 S-Apr.2012 -1.0
Education and communication commodities™. ..., 0.625 -3.1 -0.019 0.69 S-Mar.2014 -8
Educational books and supplies........... 0.191 2.7 0.006 1.03 S-tar.2014 2.3
College textbooks™ 5. 3.0 0.85 S-Mar.2014 2.7
information technology commedities™ ... .. 0.434 8.2 -0.025 0.88 S-Mar.20t4 6.9
Personal computers and paripheral equipment®. . ., 0.284 -65.3 ~0.017 1.23 L-Apr2014 -6.3
Computer software and aocessotias™................. 0087 -4, -0.002 3.85 L-Oct2013 2.4
Tetephone hardware, calculators, and other
consumer information #ems® . 0.073 7.7 -0.008 1.61 S-Aug. 2008 -8.3
Alcoholic beverages........... 0.904 0.8 0.008 0.30 S-MNov 2010 0.¢
Alcoholic heverages at home... ..o i 0.587 0.2 0.001 042 S-Nov.2011 0.2
Beer, ale, and other malt beverages at home. ... 0.268 0.8 0.002 0.49 8- 2011 0.6
Distilled spirits at home. ... 4.073 0.1 0.000 0.68 S-par.2014 -0.2
Whiskey at home®. ... 2.0 1.23 5-Feb.2014 1.9
Distitled spitits, excluding whiskey, at home®, ... .. -1.8 .73 S-EVER -
Wine al hOmME. ... 0.248 -0.6 -0.001 .82 L-Mar.2014 -4
Alcoholic beverages away from home. ... 0.407 20 0.008 (.41 L-Jan.2014 2.0
Beer, ale, and other mall beverages away from
HOME™ 3 1.8 0.80 S-Apr.2014 1.8
Wine away from home® 5 . 1.8 0.86 L-Apr.20i4 1.8
Distilied spirits away from home™ 5. ... 2.0 058 L-Feh.2014 2.0
Ofhigr goods™ . 1.801 b 0.035 £.35 L-Aug.2012 2.2
Tobaceo and smoking products, ..o 0.684 43 .03z .42 L-Apr.20t7 5.0
Clgareltes®. e 0.640 4.5 0.031 .47 L-Apr.2011 5.1
Tobacco producis other than cigareties™. . ... ... 0.048 1. 0.004 1.17 L-Feb.2014 1.4
Farsonal care protdusts. ..o 4.715 0.7 0.005 0.87 S-Mar2014 0.3
Hair, dental, shaving, and miscellaneocus personal
care products®. ... . (3.362 -0 -(.601 1.08 G-5ep.2013 -0.5
Cosmetics, parfume, bath, nail preparations and
fmplements.......o (.345 1.5 (3.003 ¢80 S-Apr2oid 0.8
Miscellaneous personal goods™. ... 182 0.6 -0.001 1.02 L-May 2013 0.5
Stationery, stationery supplies, gift wrap® ............ 0.0 1.31 L-May 2013 0.8
infants’ equipment™ 5. -1.2 1.70 L-Oet.2013 -0.4
Services I08s energy SanvicBs. ... e 57.001 2.7 1.611 .10 - -
Shelter......ooiii i 31.835 2.8 0,890 0.18 S-Apr.20i4 2.8
Rent of shelter'® ... oo 31.473 2.8 0.873 0.15 ~ -
Rent of primary residence™ 6.911 a2 0210 0.17 L-Mar 2008 3.2
Lodging away from home®. . (.926 34 0.037 1.35 S-Fah.204 1.8

See fooinotes at end of table.
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Tabie 7. Consumer Price index for All Urhan Consumers {CPLU) LS. cily average, by expendiiure category,
June 2014, 12-month analysis table — Continusd
[1982-84=100, unless otherwise noted!

Twelve Month
_Relative | Unadiusted | Unadjusted | Standard | Largest (L) or Smaliest (S)
Expenditure category :mp;\)ﬁr;ance percent | effect on Al I70F, unadjusted change since:®
¥ change ltems median
2014 Jun, 2013- ‘ Jur. 2013- price Date Percent
Jdun. 2014 | Jun. 20147 | change® change
Housing at school, excluding board™ 1. ..., G166 3.2 3,008 027 - -
Other lodging away from home including hotels
and metals. 0.760 2.9 0.032 1.68 S-Feb.2014 1.4
Owners’ equivalent rent of residences™ ™. ... 23.635 286 0.826 017 - -
Owners’ equivalent rent of primary
residance ™™ B 22.258 25 D589 G617 - -
Tenants' and household insurance™. ..., ... 0.362 4.5 0.017 0.84 S-Apr.2014 4.5
Water and sewer and trash colleclion services®. ... ... 1470 3.3 0.038 0.83 - -
Water and sewerage mainterance'® 0.699 3.4 0.031 1.07 S-Jun.2003 34
Garbage and trash collection™. ... 0.271 2.7 0.008 0.83 L-Apr.2014 2.8
Household operations®. ... ... 0.821 2.8 0.022 .38 L-Apr.2009 3.4
Domestic semvices® ... 0278 2.3 0.008 0.43 S-0ct.2013 2.1
Gardening and lawncare services®......... .. 0.2687 3.8 0.01%0 0.39 L-Apr.2008 7.7
Moving, storage, freight expense™.................., C015 1.5 0.002 177 L-Mov.2013 2.5
Repair of housshold Hams®. ... ... 0.063 1.7 0.001 0.83 S-Mar.201t 0.4
Medical care services....... e 5.824 28 0.145 0.24 S-Mar.2014 2.4
Professional services. ... 2.974 16 0.048 0.28 S-Apr.2014 1.5
Physicians’ services™® ... 1.560 11 0.018 0.43 5-Dec.1949 0.8
Derdal servicas'. 0.790 2.1 0.017 .45 S-Jul.2p12 2.1
Eveglasses and eve care®. ... G.280 2.4 0.007 0.61 S-Apr 2014 1.2
Sarvices by other medical professionals'™ &, .. 0.343 15 0.008 0.38 L-dan.2014 1.7
Hospiial and refated services. ..o 2,103 54 0.104 0.38 S-Mar. 2014 4.7
Hospitat services™ T8 1.803 58 0.098 0.44 S-Mar.2014 5.1
Inpatient hospital services™ 18 5. 67 0.55 S-Mar.2014 5.7
Outpatient hospital services'™ 5. 5.3 0.88 S-Apr.2ois 5.3
Mursing homes and adult day servioes™ .., .. 0.170 27 0.004 0.40 - -
Care of invalids and elderly at home”............... 0.130 1.8 0.002 0.38 S-Apr2014 1.3
Health Insurance’ i e, 0.748 -7 -0.005 0.28 S-Aug. 2011 6.7
Transparfabtion Servitas. ... i 5,582 3.2 0178 0.34 L-Sep.2011 2.2
Leased cars and frucks™. 0.380 -2.4 -0.009 1.24 8-Fan.2014 -3.3
Carand truck rental™. ..o 0.071 1.8 .00 2.04 S-Feb.2014 1.5
Motor vehicle maintenance and repalr............... 1.138 1.8 0019 .30 L-pr.20na 1.6
Motar vehicie body work. ..o 0.056 3.3 0,002 0.52 L-Aug.2008 3.4
Wotor vehicle maintenance and setvicing.......... 0.478 1.0 0.005 0.57 L-Apr. 2014 1.4
Motor vehicle repait®. ... o 0.573 2.0 0.012 0.44 - -
Motor vehicle INSUrENCa. ... 2.200 4.8 0.115 .62 L-Feb.2013 5.2
Motor vehicle feas™ ... 0.558 1.4 £.008 G.41 S-May 2013 1.4
State motor vehicle registration and license
BBES 0.312 0.8 0.003 0.59 - -
Parking and other fees™ . 0.228 2.0 0.004 3.48 5-Sep.2011 2.0
Parking fees and tolis™ ®..... o 2.8 1.0 5-Sep.20it 2.3
Automabile senvice clubs™ 5. -1.4 0.82 S-har.2010 2.0
Public transportation. ... 1.235 3.5 0.043 0.72 L-Nov. 2013 37
Aine fBFe, . 0.825 53 0.042 1.05 L-Nov.2011 7.1
Other intercity transponation. ... G.152 .6 -0.001 1.85 - -
Intercity bus fare®™ °,
Intercity traln fae®™ 5
Ship fare™ S -0.2 1.88 5-Feb.2014 -2
intracity transportation. ... 0.254 4.5 0.001 0.45 - -
Intracity mass transit™ 5. 0.8 1.80 - -
Beareation sarvices™ 3.702 2.2 0.083 0.47 - -
YVideo and audio servicas™ . 1.549 2.4 0.037 0.38 L-MNov 2013 2.5
Cable and satelite television and radio
SEVICE 1.458 2.8 0,041 0.40 L-Mov.2013 3.0

Ses footnotes atl end of table.

62



Table 7. Consumer Price Index for All Urban Consumers (CP-UY U.S, city average, by expenditure category,
June 2014, 12-month analysis {able — Conlinued
[1982-84=100, unless otherwise noted]

Twebie Month
Relative | Unadiusted | Unadjusted | Standard | Largest (L) or Srmaliest (8)
Expenditure category lmP;r;aﬂce percert effect an Al @!’({?E’\ unadjusted change since:®
¥ change ltems madian
2014 dun. 2013 | Jun. 2013 price Date Parcent
| Jun. 2044 | Jun, 2014 change” change
Video discs and other media, including rental of
video and audio®. .. 4,083 ~3.2 -0.004 1.68 S-Apr.2ii4 2.8
Yideo discs and other media®™ 5. -5.2 2.38 L-Oct. 2013 52
Rental of video or audio discs and othar
B T 0.3 1.00 S-Mar.2014 0.4
Pet services including veterinary®. ... G.390 34 0.018 047 L-Mar.2014 3.5
Pt 8vices™ B e 3.6 0.86 L-dan.2012 4.8
Veteriparian services™ % 3.8 062 L-Mar20t4 3.8
Photographers and Him processing®. ... 0.060 2.0 0.001 1.07 S-Jan.2014 18
Photographer fees™ 5. 1.7 0.64 S-Jan.2014 1.7
Flirm processing™ % e 3.0 1.03 S-Apr.2Di4 2.7
Cther recreation services™ L 1.702 1.8 0.031 0.91 - -
Club dues and fees for particinant sports and
GroUD eXerCIBes . . 0.588 19 .61 1.23 L-Mar.2014 2.0
ATMISSIONS . 0630 2.4 0014 1.50 S-Mar2014 1.8
Admission to movies, thealars, and
concers® B 2.3 1.21 S-war2014 2.2
Admission to sporting eventa®™ % .. 3.z 1.53 L-Bpr2014 4.5
Fees for lessons or instructions® ... 3.206 1.6 (.004 1.41 S-Apr.20i4 1.2
Education and communication services™ ... 5.337 2.1 0.128 0.28 L-Aug.2013 21
Tuition, other school fees, and childcare.............. 3.000 3.6 0.108 0.34 L-Aug.2013 3.8
College tuition and fees. ... e 1.776 4.1 0.071 .80 L-Aug.2013 4.2
Elementary and high school tition and fees. ... .. 0.35% 4.1 0.015 0.44 L-ul 2010 4.4
Child care and nursery school ™. 0.704 22 0.017 0.43 L-Dec.2013 2.2
Technical and bhusiness schoot tuition and feeg®. (.038 2.1 0.001 (.98 L-Dec.2013 3.0
Postage and defivery services® ... 0.143 4.0 0.006 0.48 - B
POSIAGE. ... e (4,129 4.1 (.005 .51 - -
Delivery senvicas™ . 0.014 33 0.000 0.50 L-Mar.2014 3.4
Telephone servites® ... 2.480 0.2 0.005 0.32 - -
Wireless telephone sarvices™. ... 1665 1.5 -.024 0.39 - -
Land-iine telephone sarvices™ .. 0.825 33 0.028 Q.58 - -
internat services and slectronic information
prov%(ier‘a4 ............................................. 0702 14 0510 101 LDrec.2013 1.5
Other personal services™, 1.721 1.6 0.028 0.35 S-Jul. 201+ 1.5
Personal Care semvieS. .. ... i (3.622 1.5 0.008 0.58 L-dan.2014 1.5
Hairouts and other personal care services®. ... ... 0.622 1.5 0.009 0.58 L-Jan.20i4 1.5
Miscellaneous personal services. ... 1.088 1.7 0.018 0.40 S-0ct. 2000 14
Legal sendeas® 0.311 2.3 0.007 0.75 S-dan.2ois 1.7
Funeral expenses® . . 0170 1.8 0.003 041 &-Fah.2014 1.8
lLaundry and dry cleaning services®................. 0.270 1.7 3.004 0.44 - -
Appare! services other than laundry and dry
Sleaning®. 0.033 20 0001 0.9 S-bar2014 1.5
Financial services® ... g.222 1.0 (.002 1.00 S-Mar.2011 0.8
Checking account and other bank services™ °_. 0.4 3.88 S-Nov.2008 -1.0
Tax retum preparation and other accounting
FEEE O 3.1 .85 S-Nov.2013 @5
Special agyregate indexes
At items less T000 o 86,138 2.0 1.748 0.0% S-Apr2oid 2.0
Al lems less shalter oo £8.165 1.7 1182 3,40 S-Apr.2014 1.6
All items less food and shelter. ... . 54,301 1.6 0.858 0.1 - -
Al itemns less food, shelter, and energy....... 44,630 1.3 0.584 013 - -
All tems less food, shelter, energy, and used cars and
21T - S UPUUPEPIN 42,855 1.4 0585 (.14 - -
All Hems 1285 MBTICAT CEIS. ..o i e 92 468 2.0 1878 0.68 S-Apr.2itd 1.2

Sea focinotes at end of table,
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Tabie 7. Consumer Price Index for Al Urban Consumars (CPRU)R ULE.
June 2014, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

clty average, by sxpenditure calegory,

Twelve Month
_ Relative Unadjusted | Unadjusted | Standard | Largest (L} or Smalfest (3)
Expenditure category importance percent | effect on All 8ITOF, unadjusted change singe:”
May change ltems median
2014 Jun. 2013 | Jun, 2013- price Date Percent
Jun. 2004 Jun, 2014) change® change
Al HEmMSEESS BNEIGY. .. i 90.328 2.0 1.788 Q.08 - -
T et 1= U 38.154 1.0 0.384 0.13 S-Apr.2014 0.8
Commaodities less food, energy, and used cars and
TFUEKS . 17.7388 -0.2 -0.035 0.27 - -
Commodities 1ess fo0d. .. ... 25290 0.3 0.070 4.18 - -
Commodities less food and beverages........................ 24.286 0.2 0.082 0.18 S-Mar.20t4 1.4
Services...........L O 60.848 2.8 1.678 011 - -
Services less rent of shelter™. ... 28.373 2.8 0.805 g.14 - ~
Sarvices less medical care services... ... 55022 2.8 1.533 0.1t - -
(Bt o =T D PN 0.045 1.5 -0.128 17 S-Aug.2009 -1.5
Nondtrables. . ..o 30,110 1.8 0.522 .18 = -
Nondurables 858 1000, ... i 16,248 1.3 0.198 0.25 - -
Mondurables tess food and beverages. ... 15.252 1.4 ¢.189 0.27 - -
Nondurables less food, beverages, and apparel............. 11.818 1. 0,160 07 - -
Nondurables less food and apparel...... e 12.812 1.4 0168 018 S-Apr.2014 1.3
HOUSING. ..o 41,286 2.8 1.082 014 - -
Education and communication™. ... 8.862 18 0,109 0.21 L-Dec.2013 1.6
e 8 ot e o SRR 3181 3.5 0114 0.a2 L-Dec.2013 35
CommUmICaEION™. .. 3771 -0.1 -G.005 0.27 L-Oct.2013 0.1
Information and information processing™....... 3.628 -0.3 -0.010 0.28 L-Apr.2014 -3
information technology, hardware and services' ..., 1,148 .8 -0.015 074 L-Diec.2013 4.8
1 1 U 5.732 0.5 0.03% 0.31 L-Apr.2014 0.8
Video and audio®. ... 1.861 0.7 0.013 0.35 - -
Patg, pet products and services® .l 1.087 1.1 .61 0.45 L-Jan.2014 1.1
Tt a s TE e £ R .122 0.t 3.000 1.17 S-Apr.2014 0.0
Food and BeVerages. .. .o i 14.858 22 0.333 0.10 S-Apr.20i14 1.8
Domesticaliy produced farmifood. ...l 6.812 2.7 0.187 0.18 S-Apr.2014 2.1
Otherservices. ..o T, 11,760 2.1 0.232 0.20 L-Mar.2013 2.3
Apparel less TOTIWEAT. ... 2,725 1.4 {.038 1.35 L-Aug.2013 1.6
Fagls and otliffies. ... 5279 4.3 0.221 0,38 - -
Household energy.........o.o 4109 4.8 0185 0.39 - -
Medical care......... 7.532 28 0.193 0.28 S-Apr.2014 2.4
Transportation 18.875 1.8 0.261 014 S-Apr.2oid 1.5
Private transportation.......o. 15.840 1.4 0.218 4.14 S-Mar 2014 -t
New and usad motar vehiclss®. o 5782 -2 -0.010 0.22 S-Jul 2013 0.2
Utilities and public transportation. ... 10,185 28 (.294 0.24 L-Mar2014 3.2
Household furnishings and operafions... ... 4.173 -1.5 -0.058 0.24 L-Apr 2014 1.4
Other goods and SEIVICRS. ..o i 3.321 1.9 (.064 .26 L-far2014 1.8
POrSONAT GBI, . it ittt e 2.827 1.2 0.031 .32 S-Apr.2014 1.2

T'The 'effect’ of an tem category is & measure of that tem’s contribution to the All ftems price change, For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 /1.2, oy 33.3 percent, o that All items increass.
Said another way, had food prices been unchanged for that vear the change in the All iterns index would have been 1.2 percent minus 0.40, or 0.8
parcent. Effects can be negative as wall. For example, if the eflect of food was a negalfive 0.1, and the All Rems index rose 0.5 percent, the Al items
indax actually would have been 0.1 percent higher {or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the condribution of food 10 the All ftems price change was negative (in this case, -0.1/ (.5, or mmus 20 percent).

2 A statistic's margin of eror is often expressed as its point estimate pius or minus two standard errors, For example, if a CP1 category rose 2.6
percent, and its standard error was 0.25 percent. the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent,

2 1f the current 12-month percent change is greater than the previous published 12-month percent changs, then this column ideniifies the dlosest prior
month with & 12-morth percent change as {Ljarge as or (Ljarger than the current 12-month change, If the current 12-month percent changs is
smaller than the previous pubdished 12-month percent change, the most recent month with a change as {S)mall or {Symalier than the current morith
change is identified. ¥ the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.68%, -4.4% Is less than -2.0%, and -2.0% is Jess than 0.0%. Note that a (Larger change can be a
smaller decline, for exampie. 2 -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (Simalier
changes can be increases, for axample, 8 0.6% change is smaller than §.8%, but still reprasents an increase in the price index, in this context, a
-0.2% change is considered to be smaller than a 0.0% changs.

*indexes on a December 1987=100 base.
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® Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have 4 relative importance or effect.

% indexes on a Decembar 2007=100 base.

T indexes on a Decembear 2005100 base.

¥ Indexes on a December 1986=100 base.

¢ indexes on a December 1993=100 base.

e This index series was caloulated using a Laspayres estimator, AR other fem siralum index series were caloulated using a geomalric means

estimator.

"indexes on & December 2009=100 base,

2 Indexes on a December 1990=100 base.

™ indexes on & December 1983100 base.

" indexes on a December 2001=100 hase.

¥ indexes on & Dacember 1982=100 base.

"¢ indexes on & Decamber 1986=100 base.

7 indexss on a December 1988=100 bass,

NOTE: Ingex applies 1o a month as a whole, not o any spacific date.
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CITY OF PROSSER, WASHINGTON

AGENDA BILL

Agenda Title: Review Draft Ordinances Meeting Date:
Regarding the Setting of Property Taxes November 4, 2014
and Ad Valorem Taxes for the City of Work Session
Prosser for Fiscal Year 2015

Depariment: Direcior: Contact Person: Phone Number:

Finance Regina Mauras Toni Yost {509) 786-2332
Cost of Proposal: ' Account Number:
Total Regular Levy = $1,468,460.04 which includes a 1% 311-10-00
increase of $13,866.68

Excess Levy (Fire Levy)= $152,785
_ Name and Fund#
¢ {3éneral Fund No.

_ 001
Amount Budgeted: » Street Fund No.
Amounts included in 2015 Proposed Budget 102
' e 1996 GO Bend
Fund No. 229

Reviewed by Finance Department:

%%m Mapsan

Attachments to Agenda Packet item;

1. 0% Increase
i. Ordinance Setting Ad Valorem Taxes for the City for Fiscal Year 2015
ii. Ordinance Setting the Annual Property Tax Levy for the City for Fiscal
Year 2015 _

iii. Levy Certification
2. 1% Increase ' '
i. Ordinance Setting Ad Valorem Taxes for the City for Fiscal Year 2015
it. Ordinance Setting the Annual Property Tax Levy for the City for Fiscal

Year 2015

iil. Levy Certification

Summary Stateme_nt:

A public hearing was conducted on September 23, 2014 to receive citizen comment
regarding revenue sources and polential property tax increases prior to considering the
annual property tax levy anct ad valorem faxes.

Attached are two sets of ordinances addressmg property taxes for . 2015. The flrst set
-reﬂect a 0% increase, whxle the Second set mtegrates a 1% increase.

: 'FolEowmg Councnt review, staff wnl brrng the. dlrected set of ord;nances to a future |
meeting for action. The City is requ:red by law to establish a property tax levy by
November 30" each year.
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Consistent with or Comparison to:

EXISTING ADOPTED OR PREVIOUS PLANS, POLICIES OR ACTIONS TAKEN BY THE COUNCIL

Recommended City Council Action/Suggested Motion:

Review Draft Ordinances Regarding the Setting of Property Taxes and Ad Valorem
Taxes for the C_ity of Prosser for Fiscal Year 2015

Reviewed by Depariment

'Reviewed by City Attorney:

Approved-by Mayor:

Director:

Date:

_—
Date: //3///7

YA

o /O3 1

S

Today'’s Qate:
October 23, 2014

‘Revision Numberl{)ate

File Name and Path:
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CITY OF PROSSER, WASHINGTON
ORDINANCE NO, 14-

AN ORDINANCE SETTING AD VALOREM TAXES FOR THE
CITY OF PROSSER, WASHINGTON FOR THE FISCAL YEAR
2015, SETTING FORTH THE EFFECTIVE DATE OF THE
ORDINANCE, PROVIDING THAT ITS PROVISIONS ARE
SEVERABLE FROM ONE ANOTHER AND PROVIDING FOR
PUBLICATION BY SUMMARY.

WHEREAS, it 1s necessary fo establish the amount of taxes to be levied upon the
real and personal property in the City of Prosser, Benton County, Washington, and fix the
tax levy for the year 2015; and,

WHEREAS, the City Council held a public hearing on September 23, 2014 to
consider the City of Prosser’s revenue sources for the 2014 fiscal year, pursuant to RCW
84.55.120; and,

WHEREAS, the City Council after hearing and after duly considering all relevant
evidence and testimony determined that the City of Prosser requires an increase in
property tax revenue from the previous year, in addition to the increase resulting from the
addition of new construction and improvements to property, any increase in the value of
state-assessed property, and any increase in property values resulting from reassessing in
order to discharge the expected expenses and obligations of the City of Prosser and in its
best interest; and

WHEREAS, the City Council authorizes an increase in the regular property tax
levy, in addition to the imcrease resulting from the addition of new construction and
improvements to property and any increase in the value of state assessed property,
hereby authorized for the levy in the amount 650, which is a percentage increase &
from the previous year; and,

WHEREAS, the City Counci! determined that an excess levy in the amount of
$152,785.00 would be required and said levy was certified with the Benton County
Commissioners;

NOW THEREFORE, THE CITY COUNCIL OF THE CITY OF PROSSER,
WASHINGTON, DO ORDAIN AS FOLLOWS:

Section 1. The Prosser City Council anthorizes an increase m the regular
property tax levy, in addition to the increase resuiting from the addition of new
construction and improvements to property and any increase in the value of state assessed
property, in the amount of $8; which is a percentage increase efi% from the previous
year.
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Section 2. In addition to Section 1 above, the City Council of the City of Prosser
determined on September 23, 2014 that an excess levy was required in the amount of
$152,785 for the Fire Station General Obligation Bond as authorized by a special vote of
the people and said levy was certified with the Benton County Commissioners.

Section 3. SEVERABILITY, The provisions of this ordinance are hereby
declared to be severable. If any section, subsection, sentence, clause, or phrase of this -
ordinance or ifs application to any person or circumstance is for any reason held to be
invalid or unconstitutional, the remainder of this ordinance shall not as a result of said
section, sentence, clause, or phrase be held unconstitutional or invalid.

Section 4. This ordinance shall take effect five (5) days after passage and
publication of an approved summary thereof consisting of the title.

ADOPTED by the City Council of the City of Prosser and APPROVED by the
Mayor this day of , 2014

MAYOR PAUL WARDEN

ATTEST:

" Rachel Shaw, City Clerk

APPROVED AS TO FORM:

..-n,-‘_a—»'"’"r“‘

e
City Attorney

Publication Date
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SUMMARY OF ORDINANCE NO. 14-

of the City of Prosser, Washington

On the day of , 2014, the City of Prosser, Washington,
passed Ordinance No. . A summary of the conient of said ordinance,
consisting of the title, provides as follows:

AN ORDINANCE SETTING AD VALOREM TAXES FOR THE CITY
OF PROSSER, WASHINGTON FOR THE FISCAL YEAR 2015,
SETTING FORTH THE EFFECTIVE DATE OF THE ORDINANCE,
PROVIDING THAT ITS PROVISIONS ARE SEVERABLE FROM ONE
ANOTHER AND PROVIDING FOR PUBLICATION BY SUMMARY.

The full text of this Ordinance will be mailed upon request.

DATED this day of , 2014

CITY CLERK, RACHEL SHAW
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CITY OF PROSSER, WASHINGTON
ORDINANCE NO. 14------

AN ORDINANCE SETTING THE ANNUAL PROPERTY TAX LEVY
FOR THE CITY OF PROSSER, WASHINGTON FOR THE FISCAL
YEAR 2015, SETTING FORTH THE EFFECTIVE DATE OF THE
ORDINANCE, PROVIDING THAT ITS PROVISIONS ARE
SEVERABLE FROM ONE ANOTHER AND PROVIDING FOR
PUBLICATION BY SUMMARY.

WHEREAS, the City Council of the City of Prosser has met and considered its budget
for the calendar year 2014; and,

WHEREAS, the City Council of the City of Prosser after hearing and after duly
considering all relevant evidence and testimony presented, determined that the City of Prosser
i lar levy in the amount ¢ ¥ which includes an increase in property tax
i£:0% from the previous year, and amounts resulting from the addition of new
construction and improvements to property and any increase in the value of state-assessed
property, and amounts authorized by law as a result of any annexations that have occurred and
refunds made, in order to discharge the expected expenses and obligations of the district and in
its best mterest; and,

WHEREAS, the City Council of the City of Prosser determined that an excess levy is
required in the amount 6f % - for the Fire Station General Obligation Bond as authorized
by special vote of the people

NOW THEREFORE, THE CITY COUNCIL OF THE CITY OF PROSSER,
WASHINGTON, DO ORDAIN AS FOLLOWS:

Section 1. The City Council of the City of Prosser authorizes and sets the 2015 regular
property tax levy in the amount

Section 2, The City Council of the City of Prosser determined September 23, 2014, that
an excess levy was required in the amount ¢ 5 for the Fire Station General Obligation
Bond as authorized by a special vote of the people and said levy was certified with the Benton
County Commissioners.
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Section 3. SEVERABILITY. The provisions of this ordinance are hereby
declared o be severable. If any section, subsection, sentence, clause, or phrase of this ordinance
or its application to any person or circumstance is for any reason held to be invalid or
unconstitutional, the remainder of this ordinance shall not as a result of said section, sentence,
clause, or phrase be held unconstifutional or invalid.

Section 4. This ordinance shall take effect five (5) days after passage and publication of
an approved summary thereof consisting of the title.

ADOPTED by the City Council of the City of Prosser and APPROVED by the Mayor
this day of , 2014,

MAYOR PAUL WARDEN
ATTEST:

Rachel Shaw, City Clerk

APPROVED AS TO FORM:

City Altormey

Publication Date
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SUMMARY OF ORDINANCE NGO, 14~

of the City of Prosser, Wasﬁington

On the  day of , 2014, the City of Prosser, Washington, passed
Ordinance No. . A swmmary of the content of said ordinance, consisting of the
title, provides as follows:

AN ORDINANCE SETTING THE ANNUAL PROPERTY TAX LEVY FOR
THE CITY OF PROSSER, WASHINGTON FOR THE FISCAL YEAR 2015,
SETTING FORTH THE EFFECTIVE DATE OF THE ORDINANCE,
PROVIDING THAT ITS PROVISIONS ARE SEVERABLE FROM ONE
ANOTHER AND PROVIDING FOR PUBLICATION BY SUMMARY.

The full text of this Ordinance will be mailed upon request.

DATED this day of , 2014

CITY CLERK, RACHEL SHAW
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CITY OF PROSSER, WASHINGTON
LEVY CERTIFECATION

In accordance with RCW 84.52.020, I, Regina Mauras, Finance Director for the City of
Prosser, do hereby certify to the Benton County legislative authority that the City Council
of the City of Prosser requests that the following levy amounts be collected in 2015 as
provided in the City Council’s ordinance, which was adopted on after a

public hearing was held on September 23, 2014.

Regular Levy: $1,454,593.  (Administrative Refunds - $14,070.67 included)

Excess Levy: $152,785 (Fire)
Regina Mauras Date

Finance Director
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CITY OF PROSSER, WASHINGTON
ORDINANCE NO. 14-

AN ORDINANCE SETTING AD VALOREM TAXES FOR THE
CITY OF PROSSER, WASHINGTON FOR THE FISCAL YEAR
2015, SETTING FORTH THE EFFECTIVE DATE OF THE
ORDINANCE, PROVIDING THAT ITS PROVISIONS ARE
SEVERABLE FROM ONE ANOTHER AND PROVIDING FOR
PUBLICATION BY SUMMARY.

WHEREAS, it is necessary to establish the amount of taxes to be levied upon the
real and personal property in the City of Prosser, Benton County, Washington, and fix the
tax levy for the year 2014; and,

WHEREAS, the City Council held a public hearing on September 23, 2014 to
consider the City of Prosser’s revenue sources for the 2014 fiscal vear, pursuant to RCW
84.55.120; and,

WHEREAS, the City Council after hearing and after duly considering ali relevant
evidence and testimony determined that the City of Prosser requires an increase in
property tax revenue from the previous year, in addition to the increase resulting from the
addifion of new construction and improvements to property, any increase i the value of
state-assessed property, and any increase in property values resulting from reassessing in
order to discharge the expected expenses and obligations of the Cily of Prosser and in its
best interest; and

WHEREAS, the City Council authorizes an increase in the regular property tax
levy, in addition to the increase resulting from the addition of new construction and
improvements to property and any increase in the value of state assessed property, is
hereby authorized for the levy mn the amount @ which is a percentage
i 18196 from the previous year; and,

WHEREAS, the City Council determined that an excess levy in the amount of
$152,785 would be required and said levy was certified with the Benton County
Commissioners;

NOW THEREFORE, THE CITY COUNCIL OF THE CITY OF PROSSER,
WASHINGTON, DO ORDAIN AS FOLLOWS:

Section 1, The Prosser City Council authorizes an increase in the regular
property tax levy, in addition to the increase resulting from the addition of new
construction and improvements to property and any increase in the value of state assessed
property, in the amount ¢ - which is a percentage increase « from the
previous year.
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Section 2. In addition to Section 1 above, the City Council of the City of Prosser
determined on September 23, 2014 that an excess levy was required in the amount of
$152,785 for the Fire Station General Obligation Bond as authorized by a special vote of
the people and said levy was certified with the Benton County Commissioners.

Section 3. SEVERABILITY. The provisions of this ordinance are hereby
declared to be severable. If any section, subsection, sentence, clause, or phrase of this
ordinance or its application to any person or circumstance is for any reason held to be
imnvalid or unconstitutional, the remainder of this ordinance shall not as a result of said
section, sentence, clause, or phrase be held unconstitutional or invalid.

Section 4. This ordinance shall take effect five (5) days afier passage and
publication of an approved summary thereof consisting of the title.

ADOPTED by the City Council of the City of Prosser and APPROVED by the
Mayor this day of , 2014,

MAYOR PAUL WARDEN

ATTEST:

Rachel Shaw, City Clerk

APPROVED AS TO FORM:

City Attorney

Publication Date
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SUMMARY OF ORDINANCE NO. 14-

of the City of Prosser, Washington

On the day of , 2014, the City of Prosser, Washington,
passed Ordinance No. . A summary of the content of said ordinance,
consisting of the title, provides as follows:

AN ORDINANCE SETTING AD VALOREM TAXES FOR THE CITY
OF PROSSER, WASHINGTON FOR THE FISCAL YEAR 2015,
SETTING FORTH THE EFFECTIVE DATE OF THE ORDINANCE,
PROVIDING THAT ITS PROVISIONS ARE SEVERABLE FROM ONE
ANOTHER AND PROVIDING FOR PUBLICATION BY SUMMARY.

The full text of this Ordinance will be mailed upon request.

DATED this day of , 2014

CITY CLERK, RACHEL SHAW
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CITY OF PROSSER, WASHINGTON
ORDINANCE NO. 14-

AN ORDINANCE SETTING THE ANNUAL PROPERTY TAX LEVY
FOR THE CITY OF PROSSER, WASHINGTON FOR THE FISCAL
YEAR 2015, SETTING FORTH THE EFFECTIVE DATE OF THE
ORDINANCE, PROVIDING THAT [ITS PROVISIONS ARE
SEVERABLE FROM ONE ANOTHER AND PROVIDING FOR
PUBLICATION BY SUMMARY.

WHEREAS, the City Council of the City of Prosser has met and considered its budget
for the calendar year 2014; and,

WHEREAS, the City Council of the City of Prosser after hearing and after duly
considering all relevant evidence and testimony presented, determined that the City of Prosser
reqmres a ar levy in the amount @ I which includes an increase in property tax
from the previous year, and amounts resultmg from the addition of new
construction and improvements to property and any increase in the value of state-assessed
property, and amounts authorized by law as a result of any annexations that have occurred and
refunds made, in order to discharge the expected expenses and obligations of the district and in
its best interest; and,

WHEREAS, the City Council of the City of Prosser determined that an excess levy is
required in the amount @ - for the Fire Station General Obligation Bond as authorized
by special vote of the people;

NOW THEREFORE, THE CITY COUNCIL OF THE CITY OF PROSSER,
WASHINGTON, DO ORDAIN AS FOLLOWS:

Section 1. The City Council of the City of Prosser authorizes and sets the 2014 regular
property tax levy in the amount i

Section 2. The City Council of the City of Prosser determined September 23, 2014, that
an excess levy was required in the amount ¢ 788 for the Fire Station General Obligation
Bond as authorized by a special vote of the peop e and said levy was certified with the Benton
County Commissioners.
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Section 3. SEVERABILITY, The provisions of this ordinance are hereby
declared to be severable. If any section, subsection, sentence, clause, or phrase of this ordinance
or its application to any person or circumstance is for any reason held to be invalid or
unconstitutional, the remainder of this ordinance shall not as a result of said section, sentence,
clause, or phrase be held unconstitutional or invalid.

Section 4. This ordinance shall take effect five (5) days after passage and publication of
an approved summary thereof consisting of the title.

ADOPTED by the City Council of the City of Prosser and APPROVED by the Mayor
this day of , 2014,

MAYOR PAUL WARDEN
ATTEST:

Rachel Shaw, City Clerk

APPROVED AS TO FORM:

City Attorney

Publication Date
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SUMMARY OF ORDINANCE NO. 14-

of the City of Prosser, Washington

On the day of
Ordinance No.

title, provides as follows:

. 2014, the City of Prosser, Washington, passed
. A summary of the content of said ordinance, consisting of the

AN ORDINANCE SETTING THE ANNUAL PROPERTY TAX LEVY FOR
THE CITY OF PROSSER, WASHINGTON FOR THE FISCAL YEAR 2015,
SETTING FORTH THE EFFECTIVE DATE OF THE ORDINANCE,
PROVIDING THAT ITS PROVISIONS ARE SEVERABLE FROM ONE
ANOTHER AND PROVIDING FOR PUBLICATION BY SUMMARY.

The full text of this Ordinance will be mailed upon request.

DATED this day of ,2014

CITY CLERK, RACHEL SHAW
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CITY OF PROSSER, WASHINGTON
LEVY CERTIFICATION

In accordance with RCW 84.52.020, I, Regina Mauras, Finance Director for the City of
Prosser, do hereby certify to the Benton County legislative authority that the City Council
of the City of Prosser requests that the following levy amounts be collected in 2015 as
provided in the City Council’s ordinance, which was adopted on _~ after a

public hearing was held on September 23, 2014.

Regular Levy: $1,468,460 Prosser Admin Refunds -
$14,070.67 included

Excess Levy: $157,500 : Fire

Regina Mauras Date

Finance Director
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CITY OF PROSSER, WASHINGTON

AGENDA BILL
Agenda Tille; Review a Proposed | Meeting Date: 1
Amendment to the 2014 Budget for the | November 4, 2014
Criminal Justice Fund, Transportation | Work Session
Benefit District Fund (103) and for the

Water Fund (403).

Department: Director. Contact Person: . | Phone'Number:

Finance Regina Mauras Toni Yost (509) 786-2332

Cost of Proposal: Account Number:

n/a n/a

Amount Budgeted: Name and Fund#

- nfa Water Fund (403)

Transportation
Benefit District (103) |

Reviewed by Finance Department:

Ragyna Nownas

| Attachments to Agenida Packet ltem:

- 1. Ordinance 14-

Summary Statement:

Attached is a proposed budget amendment for the 2014 Budget which impacts three
separate funds. A summary has been prepared below to outline the need for the
amendments.

Transporiation Benefit District Fund (103): _

In the 2014 Adopted Budget, $80,000 was allocated for the annual chip seal program.
The actual costs of the project are $89,245, therefore it is necessary to amend the
‘budget to allow for the additional expenditure. The additional revenue associated with
this project will be provided by the Prosser Transportation Benefit District.

Criminal Justice Fund (148}):

The Council is currently considering the acguisition of certain property related to the
construction of a public safety building. It is necessary to amend the 2014 Budget to
allow for the expenditiure of funds related to this purchase.

Water Fund {403):

1 In preparing the 2014 budget engineer estimaies indicated that water project costs for
2014 would be $1,152,510. This information incorporated into the water project budgets
in the 2014 Adopted Budget. Current expenditres and updated engineer estimates
indicate that the water project costs are anticipated to be $1,917,511. Therefore, it is
necessary to amend the budget to allow for the additional expendiiures. The additional
revenue associated with these projects wiil be received from USDA or DWSRF,

J
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Consistent with or Comparison fc;

EXISTING ADOPTED OR PREVIOUS PLANS, POLICIES OR ACTIONS TAKEN BY THE COUNCIL

Recommended City Council Action/Suggested Motion:

Review a Proposed Amendment to the 2014 Budget for the Criminal Justice Fund
Transportation Benefit District Fund (103) and for the Water Fund (403).-

Reviewed by Department

Reviewed by City Attorney:

Approved by Mavor:

Director;

e Mo
Date: '0 DL 10

Sy

Date: / @ “"} (‘“’

Today's Date:

October 29, 2014

Revision Number/Date:

File Name and Path:
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CITY-OF PROSSER, WASHINGTON
ORDINANCE NO. 14-__

AN ORDINANCE AMENDING THE 2014 BUDGET ADOPTED BY
ORDINANCE 13-2859 AND AS AMENDED BY ORDINANCE '14-2871;
ORDINANCE 14-2883; ORDINANCE 14-2891; ORDINANCE 14-2904;
ORDINANCE 14-2905; ORDINANCE 14-2906; AND ORDINANCE 14-2907
AMENDING THE 2014 BUDGET FOR THE WATER FUND (403),
TRANSPORTATION BENEFIT DISTRICT FUND (103), AND CRIMINAL
JUSTICE FUND (148) FOR UNANTICPATED.CASH AND RESERVED
CASH AND ALSO PROVIDE FOR THE EXPENDITURE OF THOSE
FUNDS AND. DECLARES AN EMERGENCY. THE ORDINANCE
AMENDS THE 2014 BUDGET FOR THE ABOVE FUNDS AT THE FUND
LEVEL AND FINDS THAT THE THIS AMEMDMENT TO THE 2014
BUDGET IS IN THE BEST INTERST OF THE CITY. THE ORDINANCE
ALSO AUTHORIZES THE FINANCE DIRECTOR TO MAKE ALL
ADJUSTMENTS TO THE 2014 BUDGET NECESSARY = TO
ACCOMPLISH THE PURPOSE _OF THIS. ORDINANCE. THE .
ORDINANCE ALSO DECLARES THAT THE PROVISIONS OF THE
ORDINANCE ARE SEVERABLE FROM ONE ANOTHER AND SETS
FORTH THE EFFECTIVE DATE OF THE ORDINANCE AND
PROVIDES FOR PUBLICATION BY SUMMARY.

WHEREAS, the City has received funds from USDA for the North' “Pros'ser ‘kWater
Improvement project and the revenues and expenditures associated with the project are budgeted
m the Water Fund (403); and

WHEREAS, the City has received funds from DWSRF for to the Disinfection, Filtration,
and Source Improvements project and the revenues and expenditures associated with the pro;ect
are budgetcd in the Water Fund (403); and

WHEREAS 1t 18 pro;ected that project costs and the associated reLmbursements from

these two projects will cause the budget in the Water Fund (403) to exceed-its appmpnated dimit;
and

WHEREAS, it is necessary to amend the budget for the Water Fund (403) to allow for
the expenditure of these project related costs; and

WHEREAS, the City receives funds from the Prosser Transportatlon Benéfit District to
do the annual Chip Seal Program; and

WHEREAS, 1t was expected that the chip seal program for 2014 would ¢ost $80,000:but
the actual projects costs are $89 244 .93; and

WHEREAS, it is necessary to amend the budget for the Transportation Benefit District
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Fund (103) to allow for the expendnure of funds related to the Chl}f) seal project; and
WHEREAS, it is necessary to amend the budget for the Cnmmal Justice Fund to allow
for the acquisition of property related to the construction of a public safety bulldmg, and

WHEREAS, pursuant to RCW 35A.33.090, a pubhc emergency exists W}uch could not
have been reasonably foreseen at the time of the ﬁhng of the 2014 Budget which requires the
receipt and expenditure of money not provided for in the annual budget and is not one of the
emergencies specifically enumerated m RCW 35A.33.080; and

WHEREAS, the facts constituting an emergency are enumerated as follows:

1. The adopted 2014 budget was an estimate of revenues and expenditures; and
The Ciiy was not aware of the additional projects costs during the budget process;
and

3. Prudent fiscal management requires immediate amendment of the budget; and

4. The funds need to be available o pay projected related costs ; and

5. It is in the best interest of the city of Prosser to amend the budget; and

NOW THEREFORE, THE CITY COUNCIL OF THE CITY OF PROSSER,
WASHINGTON, DO ORDAIN AS FOLLOWS:

Section 1. The recitals set forth above are hereby incorporated herein.

. Section 2. The 2014 Budget Adopted by Ordinance Number 13-2859, and amended by
Ordinance Number 14-2871, Ordinance Number 14-2883, Ordinance 14-2891, Ordinance 14-
2904, Ordinance 14 - 2905, Ordinance 14-2906, and Ordinance 14-2907 is hereby amended as
follows:

FUND NO. | FUND REVENUE EXPENDITURE
103 Transportation Benefit District | $89,750 $94,250

148 Criminal Justice $152,566 $233.166

403 Water Fund 54,013,757 34,356,824

Section 3. The Finance Director is hereby aunthorized to make all adjustments to the

City’s Budget to accomplish the purposes of this Ordinance in accordance with RCW Chapter
35A.33.

Section 4. An emergency is declared to exist and the recitals set forth above are hereby
adopted as findings in support of such emergency.

Section 5. SEVERABILITY. The provisions of this ordinance are hereby declared to
be severable. If any section, subsection, sentence, clause, or phrase of this ordinance or its

application to any person or circumstance is for any reason held to be invalid or unconstitutional,
the remainder of this ordinance shall not as a result of said section, subsection, sentence, clause,
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or phrase be held unconstitutional or invalid.

Section 6. Since this budget amendment is being approved in accordance with RCW
35A.33.090, its passage requires the affirmative vote of 5 Council Members. This ordinance
shall take effect five (5) days after passage and publication of an approved summary thereof
consisting of the title. '

PASSED by the City Council and APPROVED by the Mayor this day of
- ., 2014,

MAYOR PAUL WARDEN

ATTEST:

CITY CLERK, RACHEL SHAW

Approved as to form:

i
» g

(%/;‘ T

CITY ATTORNEY, HOWARD SAXTON

Date of Publication:
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SUMMARY OF ORDINANCE NO. 14-

of the City of Prosser, Washington

Onthe day of , 2014, the City of Prosser, Washington, passed
Ordinance No. _ . A summary of the content of said ordinance, consisting of the
title, provides as follows: '

AN ORDINANCE AMENDING THE 2014 BUDGET ADOPTED BY
ORDINANCE 13-2859 AND AS AMENDED BY ORDINANCE 14-2871;
ORDINANCE 14-2883; ORDINANCE 14-2891; ORDINANCE 14-2904,
ORDINANCE 14-2905; ORDINANCE 14-2906; AND ORDINANCE 14-2907
- AMENDING THE 2014 BUDGET FOR THE WATER FUND (403),
TRANSPORTATION BENEFIT DISTRICT FUND (103), AND CRIMINAL
JUSTICE FUND (148) FOR UNANTICPATED CASH AND RESERVED
CASH AND ALSO PROVIDE FOR THE EXPENDITURE OF THOSE FUNDS
AND DECLARES AN EMERGENCY. THE ORDINANCE AMENDS THE
2014 BUDGET FOR THE ABOVE FUNDS AT THE FUND LEVEL AND
FINDS THAT THE THIS AMEMDMENT TO THE 2014 BUDGET IS IN THE
BEST INTERST OF THE CITY. THE ORDINANCE ALSO AUTHORIZES
THE FINANCE DIRECTOR TO MAKE ALL ADJUSTMENTS TO THE 2014
BUDGET NECESSARY TO ACCOMPLISH THE PURPOSE OF THIS
ORDINANCE. THE ORDINANCE ALSO DECLARES THAT THE
PROVISIONS OF THE ORDINANCE ARE SEVERABLE FROM ONE
ANOTHER AND SETS FORTH THE EFFECTIVE DATE OF THE
ORDINANCE AND PROVIDES FOR PUBLICATION BY SUMMARY.

The full text of this Ordinance will be mailed upon request.

DATED this day of ., 2014

CITY CLERK, RACHEL SHAW
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601 7™ Street, Prosser, WA 99350 (509)786-2332

Quarterly Financial Report - September 2014

This quarterly report provides a summary of budget to actual comparisons of revenues and
expenditures for each fund through the third quarter of 2014 (July - September 2014). At this
point in the year we can expect to see that revenues and expenditures should be approximately
75% or less. Larger expenditures or seasonal programs can be the exception.

The information in this report is unaudited and prepared on a cash basis. Accordingly,
adjustments may need to be made in accordance with the Budgeting, Accounting and Reporting
System (BARS) in preparation of the annual financial reports.

General Fund:

General Fund Revenues:

Through the third quarter of 2014, the financial condition and economic trends are relatively
positive for the City of Prosser. The City has experienced a slowdown of Building Permits
through the third quarter.

Construction & Permit
Activity
2014 2013
Jan - Sep Jan - Sep % Change
Building Permits 157 204 -23.0%
Permit Valuation 5,277,563 10,661,762 -49.5%
Permit Fees 67,373 115,518 -41.6%

During the third quarter there were no new building permits. Upcoming projects for the next
year consist of:

» Catholic Charities

» Zirkle — Kitchen & Storage Room
» ShopKo

» 14 Hands - Expansion
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This table shows the actual revenues collected through September 2014 and compares this information
with the Adopted 2014 Budget.

General Fund Revenues

SpplEmlor 200 2014 Budget % Received

YTD Actual

Revenues Category
Property Tax 577,560 998,328 57.98%
Sales Tax 872,073 1,072,500 81.4%
Utility Tax 1,302,579 1,722,951 75.6%
Other Tax 59,509 58,700 101.0%
Building Permits 35,258 66,000 53.5%
Franchise Fees 23,914 31,000 77.2%
General Business Registration 32,354 35,000 92.5%
Other Licenses & Permits 15,926 19,850 80.3%
Intergov't Revenue 70,148 102,615 68.4%
Charges for Services 177,107 243,078 72.9%
Fines & Penalties 81,048 103,500 78.3%
Miscellaneous and Other Revenue 111,812 142,910 78.3%
Total 9/30/2014 Revenues 3,359,288 4,596,432 73.1%
Unaudited.

Property Tax: Property tax revenues are generally received during the second and fourth
quarters of the year. The City of Prosser has received 57.9% of the anticipated budget amount,
or $577,560. This is an increase of 5.1% over the third quarter of 2013. Property tax revenue is
the third largest revenue source for Prosser’s General Fund.

The five top property taxpayers are:

v’ Zirkle Fruit Company

v Conagra Foods Lamb Weston Inc
v Kenyon Zero Storage Inc

v' Tree Top Inc.

Sales Tax: The sales tax base is the selling price of tangible personal property and selected food
and services. The current sales tax rate for the City of Prosser is 8.3%. For every $100.00 in
applicable sales in Prosser, the consumer pays $8.30. Of the $8.30 in sales tax paid, the City
receives approximately $1.80 and the remaining $6.50 is distributed to the state and county.

Retail sales and use tax is the second largest revenue source for Prosser’s General Fund.

Revenue from sales tax increased by 22.3% for the third quarter of 2014 compared to the third
quarter of 2013.
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Sales tax collections fluctuate from quarter to quarter due to seasonal activity. The City
generally receives more sales tax revenue in the second half of the year. This is because of the
combination of construction improvements both privately and publically, seasonal activities and
inflation.

The chart below displays the quarterly sales and use tax collected since 2010.
e N

Sales Tax by Quarter

1,200,000
1,000,000
800,000
600,000
400,000
200,000
0
2010 2011 2012 2013 2014
EFirst ESecond HEThird EFourth
o J
First Second Third Fourth Total
2010 223,042 222,159 263,746 262,167 971,113
2011 256,484 237,984 350,511 250,729 1,095,708
2012 224,186 246,105 262,982 252,478 985,752
2013 252,377 263,111 294,785 315,114 1,125,387
2014 278,364 281,606 312,102 268,934 1) 1,141,006
*Unaudited

1) Forecasted
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Utility Taxes: The City collects both internal and external utility taxes. Internal taxes are paid
by the City’s utility and garbage funds to the General Fund. External taxes are paid by
providers of telephone, electric, gas, cell phone, and cable services in the City.

As you can see by the chart below, water and sewer spike in 2012. This was due to a rate
increase and adjustments made for the 2011 year in 2012. This distorts the graph adversely.
Current receipts of Utility Tax are $1,302,579, or 75.6% of the 2014 Budgeted Amount of
$1,722,951. Utility taxes are the largest revenue source for Prosser’s General Fund.

The following table reflects utility tax revenue received since 2010.

Utility Tax Revenue Comparision

600,000

500,000

400,000

300,000

200,000

100,000

Electric Water Sewer Garbage Gas Cable Telephone Cell Phone

H2010 H2011 H2012 M2013 2014 -Projected

Unaudited
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General Fund Expenditures:

Total General Fund expenditures through the 3rd quarter of 2014 total $3,164,232, 69.2% of the
budgeted amount of $4,572,228.

It is expected that Insurance Premiums will be $32,767 more than was budgeted for the 2014
year. This is due to a change in when the insurance company invoices the City and when we are
expected to pay the annual payment. The insurance company is amending the coverage period
from August through September to be January through December. As part of this transition, and
additional coverage period from September through December was invoiced to ensure the City
had adequate coverage during until the new coverage period began.

This table shows the actual expenditures paid through September 2014 and compares this information
with the Adopted 2014 Budget.

General Fund Expenditures

Expenditure Category Sept 2014 YTD Actual 2014 Budget % Expended
Legislative 91,674 128,010 71.6%
Judicial 61,919 105,000 59.0%
Financial Services 312,658 440,670 71.0%
Records Services 68,109 96,405 70.6%
Election Services 5,679 5,500 103.3%
Legal Services 22,143 30,000 73.8%
Labor Relations 17,591 23,600 74.5%
Custodial Services 95,084 193,093 49.2%
Information Technology 52,873 100,635 52.5%
Law Enforcement 1,006,322 1,419,195 70.9%
Fire Services 212,806 318,948 66.7%
Dispatch Services 69,945 90,000 77.7%
Detention/Correction 53,900 120,000 44 9%
Protective Inspections 116,828 148,380 78.7%
Planning & Economic Development 106,415 192,978 55.1%
Senior Center 13,289 24,047 55.3%
Education & Recreation 61,924 81,325 76.1%
Libraries Services & Facility 148,547 201,735 73.6%
Swimming Pools 195,703 227,072 86.2%
General Parks 174,044 256,479 67.9%
Non-Departmental 148,165 180,656 82.0%
Capital Outlay (Fox Sander) - 15,000 0.0%
Transfers 128,614 173,500 74.1%
Total 9/30/2014 Expenditures 3,164,232 4,572,228 69.2%
Unaudited. \'
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This chart depicts the General Fund Expenditures by Expenditure.

Expenditures by Type

5,000,000
4,500,000
4,000,000
3,500,000
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000

500,000

2014 Bud

2013

2012

2011

M Other

368,700

469,090

346,051

986,295

| M&O

1,840,397

1,844,835

1,579,019

1,406,607

M Salaries

2,340,381

2,334,277

2,393,326

2,326,891

Unaudited

Salaries and Benefits are on average 50% of the General Fund Expenditures. Of this, overtime
represents 3%. For the 3rd quarter, salaries and benefits are $1,739,253, or 55% of the 2014 3"
quarter expenditures to date.

For the 3" quarter, overtime expenditures are $53,748. This exceeds the 2014 budget of
$43,719 by $10,029. This is due to the Police Departments overtime increased due to staff
scheduling and staff shortages.

Aguatic Center Activity:

During the 2014 season, the Aquatic Center saw 31,431 visitors this year. This was a decrease
of 9,063 visitors from 2013. The Revenues and Expenditures were also down from 2013 as you
can see in the following graphs. A more detailed reporting of PAC activities is being prepared
and will come in the PAC Annual Report.

Aquatic Center
2014 - Annual Visitor Count

40,494

31,431
24,068 25,007
5,111
5,299 5,065
- - Y
2008 2009 2010 2011 2012 2013 2014

93



Aquatic Center
2014 - Revenues/Expenditures
$250,000 [~
$200,000
$150,000
$100,000
$50,000
30 S S S S S S
2008 2009 2010 2011 2012 2013 2014
i Revenue $40,997 $34,279 $34,523 $99,692 $134,432 | $141,081 | $135,575
M Expenditures| $107,520 $93,429 $93,165 $162,903 | $197,358 | $227,392 | $195,843

WATER FUNDS

The water revenues for the 3rd quarter of 2014 are 75.3% of what was budgeted for the year.
This is consistent with prior periods as you can see in the chart below. In addition, there was a
rate increase of 4%. The rate increase was incorporated to capture the addition costs associated
with future projects and the hiring of an additional staff member.

During 2014, some Water Fund Projects are being accounted for in the Operating Fund (403)

which distorts the actual operations by inflating the financial data. These are separated out for
comparative purposes and analysis herein.
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Water Revenue by Quarter

2,000,000

1,500,000

1,000,000

500,000

2010 2011 2012 2013 2014

EFirst ESecond HEThird EFourth

J
Unaudited
Quarterly Charges for Services — Water Revenue (only)

First Second Third Fourth Total
2010 373,083 380,783 531,766 466,128 1,751,761
2011 332,827 371,063 527,066 441,153 1,672,110
2012 298,050 356,043 555,629 504,546 1,714,268
2013 330,875 395,384 554,567 498,684 1,779,510
2014 377,569 420,280 618,427 1,416,275

Unaudited

Irrigation revenues are $247,918 through the 3" Quarter of 2014. This is 77.6% of what was
budgeted.

Operating Expenses for the Water Fund are 77.2% or $1,853,720 of the 2014 Budget of
$2,414,314. Expenditure items that have not been realized include Insurance premium of
$18,412.

Project Revenues were budgeted at $1,000,000, actual receipts are $1,489,579, while
expenditures were budgeted at $1,192,510 and actual expenditures through the 3 Quarter are
$1,576,660.

Budget amendments need to be completed to capture the changes in the Projects. Collectively
these projects are distorting the operating budget significantly.
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SEWER FUNDS

The sewer fund revenues for the 3rd quarter of 2014 are about 83% of what was budgeted for
the year. This is consistent with prior periods as you can see in the chart below. In addition,
there was a rate increase of 2% rate. The rate increase was incorporated to capture the addition
costs associated with future projects.

7~ N\
Sewer Revenue by Quarter
2,000,000
1,500,000
1,000,000
500,000
0
2010 2011 2012 2013 2014
EFirst @Second EThird EFourth
. J
Unaudited

[ R R P R 7 T ~l
I

e First Second Third _ Fourth |
: 2010 417,767 416,715 442,087 523,982 :
I 2011 445,251 408,304 480,039 495,987 i
i 2012 458,632 435,609 480,333 570,499 :
: 2013 422,772 451,733 494,498 581,022 :
I 2014 479,438 499,893 567,281 i

Unaudited

The Sewer Fund expenditures through the 3rd quarter of 2014 total $1,131,560, or 63.1% of the
budgeted amount of $1,794,507. Part of the annual expenditures that have yet to be realized
include insurance premium of $25,821.

GARBAGE FUND:
The Garbage Fund revenues for the 2014 3rd Quarter are $697,020, or 71.4% of the 2014
Budget of $976,111. The Garbage Revenue is in the range of 3rd quarter of 2013 cash receipts.

The Expenditures of the Garbage Fund appear to be low compared to budget for the 3rd quarter
of 2014 as they are at 64.6% of the budgeted amount.
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OTHER FUNDS:

The following table provides the Fund Activity for each fund through the 3™ Quarter of 2014. It
shows the beginning fund balance, revenues, expenditures, compared to the 2014 Budget for
each fund.

2014 YEAR TO DATE TOTALS

City Of Prosser Time: 11:19:19 Date: 10/17/2014
MCAG #: 0205 Page: 1
Fund Revenues Expenditures Net
001 General Fund 3,359.282.48 3,164,231.75 195.050.73
102 Street Fund 31440585 339.654.76 (25,248.91)
103 Transportation Benefit Distric 74,312.00 75.635.93 (1.323.93)
105 General Fund Small Projects Fund 0.00 0.00 0.00
110 Arterial Street Fund 509.37 0.00 509.37
111 Municipal Capital Improvement 21,073.38 0.00 21,073.38
115 General Fund Reserve 6.898.67 0.00 6.898.67
116 City Facilities Reserve Fund 94.02 0.00 94.02
117 Employee Benefits Security 33.851.51 36.255.44 (2.403.93)
118 General Fund Capital Reserve 0.00 0.00 0.00
119 Parks Reserve Fund 5,015.53 0.00 5,015.53
125 Contingency Fund 0.00 (.00 (.00
130 Hotel/Motel Tax Fund 56.629.70 65.060.00 (8.430.30)
131 Tourism Promotion Area Fund 12.344.07 17.500.00 (5,155.93)
144 PS Enhancement Fund 7.902.35 0.00 7.902.35
145 Narcotics Dog Operations Fund 1.710.17 0.00 1.710.17
146 Drug Enforcement Fund 48,95 0.00 48,95
147 Police Investigative Fund 297.48 0.00 297.48
148 Criminal Justice Fund 133,852.70 0.00 133.852.70
152 Infrastructure Develop Reserve 1.942.69 38.600.00 (36.657.31)
221 LID Guarantee Fund 215.31 0.00 215.31
229 1996 GO Bond - Fire Station 91,209.68 6,237.00 5497268
233 2011 GO Bond - Pool 106,059.73 39.608.00 66,451.73
234 Local Improvement Dist. 10-23 3.588.76 0.00 3.588.76
301 REET - First Quarter % 20,608.11 22,090.95 (1.482.84)
302 OIE Improvement Project Fund 65,786.85 31.317.00 34.469.85
303 7th Street ADA Sidewalk Ramp Improvement F 0.00 0.00 0.00
304 OIE Highway Improvements - Phase 2 Fund 0.00 0.00 0.00
311 Well 4B Construction Fund 0.00 0.00 0.00
403 Water Fund 3,189,263.80 3,414,560.73 (225,296.93)
407 Sewer Fund 1,563,523.56 1,131,599.82 431.923.74
409 Consumer Utility Deposits Fund 8.125.00 7.584.80 540.20
420 Zone 2.5 Water Supply Improv 67,157.20 56.695.20 10.462.00
442 1997 W/S Refunding Bond Redemp 280,57 73,277.56 (72,996.99)
443 1997 W/S Refunding Bond Reserv 562.94 627.551.50 (626,988.56)
444 1998 Water Revenue Bond Redemp 155.210.90 77,456.00 77.754.90
445 1998 Water Revenue Bond Reserv 658.21 0.00 658.21
448 Garbage Fund 697,019.55 598.,136.12 98.883.43
449 1999 Water Revenue Bond Redemp 79.391.13 39,588.00 39.803.13
450 1999 Water Revenue Bond Reserv 327.73 0.00 327.73
451 Water Facilities Reserve Fund 595,782.97 0.00 595.782.97
452 Sewer Facilities Reserve Fund 330,600.91 2.550,000.00 (2,219,399.09)
453 North Prosser Debt Redemption 1.558.67 0.00 1.558.67
454 North Prosser Debt Reserve 153.831.34 0.00 153.831.34
470 Waste Water Treatment Plant Improvement 2.550,000.00 0.00 2.550,000.00
606 Library Memorial Fund 46.56 0.00 46.56

unaudited
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City of Prosser

2015 Budget
Summary of Council Discussion

This memo summarizes information discussed and direction given by the City Council at
previous budget workshops and lays out remaining decision .points still needed for the 2015
Budget.

The 2015 Proposed Budget was presented to Council. There was no public comments on
October 7™ on the 14" or the 28" in regards to the 2015 Proposed Budget.

October 28"

General Fund

¢ Property Tax: -
o Final Property Tax Assessment has been received indicating that an additional
$35,906 will be received in Property Tax Revenues.
o Budget Impact/Status:

¢ Anincrease of $35,906 in revenues will be included in the 2015 Adopted Budget.

o Legislative:

o Proposed 2015 includes the hiring of a new City Administrator with a start date of
November 1. '

o Several Council members voiced that a start date should be in January of 2016 in
order for the City Administrator’s start date to coincide with the election of a new
mayor. -

o The City Administrator Position needs to be moved to “Executive”.

o Budget Impact/Status:

¢ Council agreed to NOT fund this position until 2016.

e Non-Union Staff:

o Acomprehensive Salary Study was completed eartier in the year which indicated
that four (4) positions salary structure is under-funded.

o A10%increase was considered for the 2015 Proposed Budget, which would put these
positions closer to the mid-range of this study.

o There was enough councii support to bring this item forward in ongoing budget
discussions.

o Budget Impact/Status:
¢ Council decided to leave this item in the 2015 budget.
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City of Prosser

Transfer to Street Funds: :
o Question was raised on the dire condition of the Street Fund.
¢ Inthe Department Manager Budget a request was made for a one-time only
transfer to the Street Fund to assist with 1-time only expenditures.
» There was conversation in regards to adding the $10,000 transfer from the General
Fund to the Street Fund.
o  Budget impact/Status:
e Council agreed to Amend the Proposed Budget to include a one-time only
transfer to the Street Fund for $10,000.

Property Tax:
o Final Property Tax Assessment has been received on Oct.27, 2014 indicating that an
additional $13,649 will be received in Property Tax Revenues.
o Budget impact/Status:
& Anincrease of $13,649 in revenues will be included in the 2015 Adopted Budget.
There has been no appropriation of these revised revenues.
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City qf Prosser

2015 Budget
Summary of Council Discussion

Water Rates:
Proposed 2015 Budget includes a 4% Rate Increase.
o Several Council members voiced concern about the amount of the increase.
Status:
» Council requested to see the 4% rate increase resemble “Alternate 2” as presented
by Toni Yost. .
¢ Council is interested in seeing options for the rate to be set affecting the “Base”
component of rate rather than the “Consumption” component.

irrigation:
Question was raised about why the irrigation rates are being increased.
Council members expressed concern that there is now “Surplus” funds from frrigation
Services. Council and staff discussed smaller or no increases and establishing a reserve
fund for possible improvements and expansion of system to more paying users with
current and future smaller surpluses.
Status:
+ [rrigation Rate Increase will be removed from the 2015 Proposed Budget.
Reducing Revenues by $13,980.
¢ An irrigation Reserve will be set up through the Budget Cycle transferring $40,740,
(the accumulated Surplus as of year ended 2013) from the Water Operating Fund
Balance.

Sewer Rates:

Proposed 2015 Budget includes a 4.5% Rate Increase to cover additional personnel and
needed equipment.
¢ Several Council members voiced concern about the amount of the increase and
recognized the need of additional personnel.
Status:
¢ Council requested to see if the rate can be less than the recommended rate of 4.5%
while still increasing staff. Toni Yost is to check with Ted Pooler and options will
be provided at November 4" meeting.
¢ Council is interested in seeing options for the rate to be set affecting the
“Consumption” component of rate rather than the “Base” component.

No other concerns were brought up by council at this meeting.

Regina Mauras, Finance Director

100



	11-4-2014 Work Session City Council Mtg Agenda
	Item 4a
	Item 5a
	Item 5b
	Item 5c
	Item 5d
	Item 5e
	Item 5f



